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The  parade  to 
USA 

WEEKEND 


continues... 
circulation  b  now 

13^208^466 

strong! 

The  parade  to  USA  WEEKEND  began  just  13  weeks  ago 
when  Family  WeeMy  became  USA  WEEKEND. 

The  parade  nas  continued  to  grow, 

from  major  market  to  major  market.  USA  WEEKEND'S 

circulation  now  exceeds  13.2  million, 

more  than  Family  Weekly  ever  hod  in  its  32  year  history. 

In  record  numbers,  readers  and  advertisers  are 
joining  the  para^  to  USA  WEEKEND. 


's  rival 


’mxhnwhim.butyouwUlwHen'RockylV'opimthe 


Sallone’sRussuinIbe;  word  is  that  he  s  a  knockout.  Healready 
hasfiye more  marie  t^firs.  Plus,  he's  Grace  Jones'fiance.  At  26, 


In  San  Antonio^ 

THE  LIGHT 
LEADS  THE 
EXPRESS^NEWS 


3  If 900  more  Sunday  readers 
17,900  more  dally  readers 

In  the  thr«0  county  motropolltan  aroo 
(Boxor,  Guadalupe,  and  Comal  counties) 


e  We're  ahead  in  male  readership 

d  We're  ahead  in  female  readership 

d  We're  ahead  in  25  to  49  year  old 
adults 

d  We're  ahead  in  chief  wage  earners 

d  We're  ahead  in  three  and  four 
member  households — people  who 
need  to  buy  your  merchandise 

d  We're  ahead  in  people  who  own 
their  own  houses— people  with  all 
kinds  of  hardware  and  houseware 
needs 


d  We're  ahead  in  people  who  rent 

d  We're  ahead  in  people  who  take 
domestic  air  trips 

d  We're  ahead  in  people  who  go  to 
the  movies  (up  to  5  times  in  the  last 
3  months) 

d  We're  ahead  in  people  who  spend 
more  for  groceries  ($60  to  $149 
per  week) 

d  We're  ahead  in  homes  that  have 
cable  television 


Source:  Simmons-Scorborough's  Notional  1985  Newspaper  Ratings  Study, 
on  independent  study  of  the  top  50  markets  in  the  country. 


San  Light 

SAN  ANTONIO'S  LEADING  NEWSPAPER 


REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE 
AND  CRESMER,  WOODWARD.  O'MARA  &  ORMSBEE,  INC. 


$1351  MORE  PHH.  EST. 
THAN  U.S.  AVERAGE 


NEW  ENGLAND  1986  PHH.  RETAIL  SALES 

^4  C  QQClIf  7.6%  OVER  $15,700 
W  I  U.S.  PHH.  AVERAGE 


NEW  ENGLAND  1986  PHH.  FOOD  SALES 


$  3,436* 


EXCEEDS  $3,232  U.S. 
PHH.  FIGURE  BY  6.4% 


‘1986  Editor  &  Publisher 
Market  Guide  estimates. 


New  England’s  economy  is  full  of  positive  factors  for 
1986.  Continued  activity  in  high-tech  manufacturing, 
growing  involvement  in  defense  manufacture,  and  an 
increase  in  the  service  industry  employment  that  keeps 
all  else  on  an  even  keel  are  keeping  unemployment 
below  that  of  the  rest  of  the  country.  Notable  rejuvena¬ 
tions  are  taking  place  in  several  older  cities,  improving 
both  the  appearance  and  economics  of  run-down 
areas. 

No  wonder,  then,  that  New  England’s  purchasing  pow¬ 
er  is  great,  exceeding  per-household  estimates  of  even 
the  fast-growing  Sunbelt  and  Pacific  areas.  And  in  New 
England,  newspaper  readership  per-household  is  tops. 


Smart  marketing  starts  with  New  England  daily  newspapers 


Bangor  Daily  News  (M) 

Bangor  Weekend  News  (S) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (E&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (E&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 


EDITOR  &  PUBUSHER  CALENDAR  OF  EVENTS 


About  Awards 
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JANUARY 

ANPA  Labor  and  Personnel  Relations  Conference,  Hotel  del  Coronado. 
San  Diego. 

9- 11 — Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 

Suites,  Green  Bay. 

16-18— Idaho  Newspaper  Association,  Winter  Convention,  Red 

Lion  Riverside,  Boise. 

16-18— Mississippi  Press  Association,  Mid-Winter  Conference  and 
Trade  Show,  Ramada  Renaissance,  Jackson. 

20- 22— Seventh  Annual  National  Media  Conference,  “Dialogue  '86: 

Public  Relations  and  the  Media  as  Partners  in  Communication,* 
sponsored  by  Larimi  Communications  Associates,  Ltd.,  New  York  Hilton. 

21- 23— Washington  Journalism  Center,  Conferences  for  Journalists, 

Containing  Health-Care  Costs:  Is  Quality  Being  Sacrificed? 
Watergate  Hotel,  Washington,  D.  C. 

26- 20— International  Newspaper  Advertising  and  Marketing  Executives, 

Winter  Meeting,  Caesars  Palace,  Las  Vegas. 

FEBRUARY 

2-7— Suburban  Newspapers  of  America,  Management  Conference, 
Intercontinental  Wailea,  Maui,  Hawaii. 

Seminars/Workshops/Clinics 

DECEMBER 

7— Hoosier  State  Press  Association,  Newsroom  Seminar,  Adam's 
Mark  Hotel,  Indianapolis. 

8-13— American  Press  Institute,  News-Editorial  Management  for 

Non-News  Executives,  Reston,  Va. 

15-20— American  Press  Institute,  Effective  Writing  and  Editing,  Reston,  Va. 
15-20— American  Press  Institute,  Picture  Editors  and  Graphics  Editors, 
Reston,  Va. 

JANUARY 

5-15— American  Press  Institute,  City  Editors,  Reston,  Va. 

10- 11 — California  Polytechnic  State  University,  Electronic  Typesetting, 

Workshop,  San  Luis  Obispo,  Calif. 

12-15— SNPA  Foundation  Seminar,  How  to  Use  Color,  Jackson  (Miss.)  Clarion- 
Ledger/News. 

12- 17— American  Press  Institute,  Developing  Management  Skills, 

Reston,  Va. 

13- 16— ANPA,  Management  Development  Workshop.  Sir  Francis  Drake 

Hotel,  San  Frarrcisco. 

18- 23— Newspaper  Advertising  Co-Op  Network,  Managers  Workshop, 

Jan.  18-19;  Sales  Seminar,  Jan.  20-23;  Royal  Plaza  Hotel, 
Orlando,  Fla. 

19- 24— American  Press  Institute,  Publishers  and  Chief  Executives 

(for  newspapers  under  75,000  circulation),  Reston,  Va. 

19-29— American  Press  Institute,  Circulation  Managers,  Reston,  Va. 

22- 23— New  England  New^aper  Association,  Circulation  District 

Managers  Workshop,  Biltmore  Plaza  Hotel,  Providence. 

22-24— International  Circulation  Managers  Assodation/Troy 

State  University  Circulation  Management  Seminar,  Troy,  Alabama. 

27- 29— ANPA,  Leadership  in  the  Nerwsroom  Workshop,  in  cooperation 

with  the  American  Society  of  Newspaper  Editors  and  the  Associated 
Press  Managing  Editors,  Hyatt  Hotel,  Sarasota.  Fla. 

31-2/2 — Mid  America  Press  Institute,  Newsroom  Management  Seminar, 
Clarion  Hotel,  Downtown  St.  Louis. 

FEBRUARY 

2-7 — American  Press  Institute,  Newspaper  Design  Seminar  and 
Advanced  Reporting  Seminar,  Reston,  Va. 

5-6— New  England  Newspaper  Association:  Feb.  5— Mailroom  Workshop 
and  Feb.  6— Total  Market  Coverage  Workshop.  Both  at  Lowell 
Hilton,  Lowell,  Mass. 

M  4— America  Press  Institute,  Editirrg  the  Weekly  Newspaper, 
Reston,  Va. 
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First  Amendment  defender.  The  New  York  Times  received 
the  First  Amendment  Defender  Award  from  the  The 
Catholic  University  of  America’s  Columbus  School  of 
Law. 

Coverage  of  mentally  retarded  honored.  The  Tulsa 
(Okla.)  Tribune  and  G.  Wayne  Miller  of  the  Providence 
(R.I.)  Journal-Bulletin  were  among  the  1985  Excellence 
Award  winners  presented  by  the  Association  of  Retarded 
Citizens  in  the  United  States.  The  awards  honor  media 
projects  enhancing  understanding  of  mental  retardation. 

Tenn.  SDX  winner.  Bonnie  P.  Riechert,  former  reporter 
for  the  Athens  (Ga.)  Daily  News  and  the  Eufaula  (Ala.) 
Tribune  is  the  recipient  of  the  1985  President’s  Award  from 
the  East  Tennessee  Chapter  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi.  Secretary  for  the  chapter, 
she  also  received  the  1985  Voluntary  Chapter  Service 
Award. 

Honored  for  sex  abuse  series.  The  Apache  Junction 
(Ariz.)  Independent  took  first  place  among  newspapers  in 
the  Eighth  Annual  Concerns  of  Children  Media  Awards 
sponsored  by  the  Odyssey  Institute  Corporation.  The  In¬ 
dependent  won  the  award  for  a  series  about  what  com¬ 
munities  can  do  to  prevent  child  molestation. 

Literacy  award  winner.  Deborah  Brown,  the  Hartford 
Courant’s  assistant  public  affairs  manager  for  educational 
services,  was  the  1985  recipient  of  the  Celebrate  Literacy 
Award  from  the  Greater  Hartford  Council  of  the  Interna¬ 
tional  Reading  Association.  Brown  coordinates  the 
Courant’s  Newspaper  In  Education  program  and  other 
programs  involving  newspaper  education  in  the  com¬ 
munity. 

Hartford  Courant  reporter  honored.  Bruce  DeSilva, 
Boston  bureau  chief  of  the  Hartford  Courant  was  the 
recipient  of  the  1985  Master  Reporter  Award  from  the 
New  England  Society  of  Newspaper  Editors.  The  award  is 
given  in  recognition  of  exemplary  work  for  over  a  decade. 

GE  Man  of  the  year.  Lee  Guittar,  president  of  USA 
Today  and  a  former  General  Electric  Co.  executive,  was 
named  1985  Man  of  the  Year  by  a  group  of  GE  alumni  in 
New  York.  Guittar  worked  for  GE  from  1955  to  1965  in 
various  executive  marketing  and  employee  relations  posi¬ 
tions.  He  left  the  company  to  begin  his  career  in  news¬ 
papers. 

Livingston  honored.  J.A.  Livingston,  a  Pulitzer  Prize 
winning  Philadelphia  Inquirer  columnist  on  economics, 
was  among  nine  city  residents  honored  by  the  Urban  Club 
in  celebration  of  its  25th  anniversary. 

SNA  classified  winners.  The  first  place  winners  of  the 
Suburban  Newspaper  Association  Classified  Advertising 
Contest  were:  Loudon  Times-Mirror,  Leesburg,  Va.,  best 
graphically  designed  section;  Barrington  (Ill.)  Courier- 
Review,  best  regular  classified  section;  the  News  Sun,  Sun 
Newspapers  of  Cleveland,  Ohio,  best  in-paper  classified 
section;  and  Forest  Hills  Journal,  Cincinnati  Suburban 
Press,  best  outsider  promotion  of  classified  advertising 
section. 

Bob  Bush,  western  newspaper  division  vice  president  of 
Donrey  Media,  received  the  first  Phil  Knox  Founders 
Award  from  the  California  Newspaper  Youth  Foundation . 
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Historic  Papal  Column 
Read  By  60  Million 


The  historic  column,  Selected 
Observations  of  Pope  John  Paul 
II,  continues  to  attract  subscribers 
worldwide. 

The  growing  number  of 
newspapers  running  the  column 
spans  the  globe,  including  those  in 
New  York,  Toronto,  Madrid,  Rio 
de  Janeiro,  Chicago,  Miami, 
Mexico  City,  Dallas,  Edmonton, 
Buenos  Aires,  Detroit,  Baltimore, 
Dublin  and  Vienna.  Two  hundred 
other  cities,  large  and  small,  have 
papers  that  run  the  column 
regularly. 

Because  of  the  controversy 
sparked  by  the  first  papal  column, 
Richard  S.  Newcombe,  president 
and  chief  executive  officer  of  News 
America  and  The  Times  of 
London  syndicates,  met  with 
Archbishop  John  P.  Foley, 
president  of  the  Pontifical 
Commission  for  Social  Com¬ 
munications,  to  receive  Vatican 
guidelines  for  the  continuation  of 
the  column,  which  is  drawn  from 
the  Pope’s  writings. 

Archbishop  Foley  later  told 
NBC’s  “Today”  show  that  “if  the 
words  of  the  Pope  can  be  brought 
to  60  million  people  through 
newspapers,  that’s  a  wonderful 
opportunity,”  provided  the  new 
guidelines  are  followed. 

Vatican  Meeting 

On  October  9,  Newcombe 
traveled  to  the  Vatican  to  meet 
with  Archbishop  Foley  to  discuss 
the  progress  and  continuing 
success  of  the  column.  Archbishop 
Foley  praised  the  syndicate’s 
appointment  of  the  Reverend 
Joseph  A.  Vadino  as  the  column’s 
editor,  declaring  him  “uniquely 
qualified  to  select  timely  ob¬ 


servations  of  Pope  John  Paul  II 
for  popular  presentation  because 
he  has  worked  so  long  and  so  well 
in  bringing  the  words  of  the  Holy 
Father  to  the  world.” 

Father  Vadino  served  for  five 
years  as  assistant  to  the  editor  of 


Archbishop  Foley  arranged  for 
Newcomb^  to  be  present  at  a  papal 
audience  in  St.  Peter’s  Square. 


the  English  language  edition  of  the 
weekly  Vatican  newspaper, 
L’Osservatore  Romano,  tran¬ 
slating  the  papal  talks  and 
documents  of  Pope  John  Paul  II 
from  Italian  to  English.  Father 
Vadino  currently  is  assigned  to  St. 
Monica  Church  in  Philadelphia. 

Charismatic  Leader 
Pope  John  Paul  II  is  the  most 
charismatic  leader  of  our  age.  His 
power  stems  not  from  the  use  of 
force  or  arms,  but  from  his 


honesty,  his  passion,  his  con¬ 
victions.  The  popularity  of  the 
Holy  Father  is  legion. 

His  1979  multi-city  tour  of  the 
United  States  was  a  media  event 
that  generated  a  reaction  usually 
reserved  for  heroes  and  superstars. 
Newsweek  said  of  the  papal  visit: 
“Rarely  before  has  anyone,  visitor 
or  native,  commanded  American 
crowds  in  such  vast  numbers,  or 
moved  them  so  visibly  to 
exhilaration,  solemnity,  joy  and  an 
outpouring  of  love.” 

Millions  of  Foilowers 

In  1983,  when  Pope  John  Paul 
II  visited  his  homeland,  Poland, 
more  than  two  million  people 
attended  an  outdoor  mass  in 
Krakow.  A  mass  in  Czetochowa 
drew  another  two  million.  The 
Pope  also  met  with  General 
Jaruzelski,  as  well  as  with  Lech 
Walesa,  the  leader  of  the  Solidarity 
movement. 

More  than  three  million  people 
greeted  the  Pope  during  his  visit  to 
Canada  in  1984.  An  article  in 
Maclean’s  summed  up  his  impact: 
“Believe  him  or  not,  like  him  or 
not,  Canada  ...  (now  has)  ...  a 
legacy  of  ideas  and  images  that  will 
profoundly  color  its  future.” 

Selected  Observations  of  Pope 
John  Paul  II  is  having  an  equally 
powerful  and  widespread  impact 
upon  the  readers  of  hundreds  of 
newspapers  worldwide.  The 
Pope’s  words  and  writings  are 
being  sought  out  weekly  by  more 
than  60  million  in  major  cities 
around  the  globe. 

It  is  difficult  to  imagine  a 
column  with  greater  impact  for 
your  newspaper. 


NEWS  AMERICA  SYNDICATE 

THE  TIMES  OF  LONDON  SYNDICATE 

News  America  Syndicate:  1703  Kaiser  Avenue,  P.O.  Box  19620,  Irvine,  CA,  92714, 714/250-4000 
The  Times  of  London  Syndicate:  210  South  Street,  New  York,  NY,  10002, 212/815-8675 


Happy 

Anniversary 

Sears! 

1886-1986 

For  Sears*  Centennial  Year,  Editor 
&  Publisher  will  present  a  Sears 
Centennial  Celebration  Section  in 
its  January  25, 1986 INAME  issue. 

Special  editor  Celeste  Huenergard  is 
working  with  Sears  to  produce  an  interest¬ 
ing  and  informative  section  about  this 
long-time  and  substantial  newspaper 
customer. 

The  section  will  feature  items  of  the  past, 
present,  and  future  of  Sears.  Newspapers 
and  newspaper  organizations  are  invited 
to  use  ad  space  in  the  section  to  highlight 
their  individual  relation  to  Sears’  progress 
and  to  extend  individual  greetings  to  a 
valued  customer.  Collectively,  all  ads  will 
manifest  an  industry  salute  to  a  truly 
great  newspaper  account. 

Copies  of  the  January  25  issue  will  be  dis¬ 
tributed  at  the  INAME  Convention,  and 
copies  of  the  section  will  also  be  made 
available  to  all  management  levels  of  Sears 
through  its  headquarters. 

For  further  information,  call  your  E&P 
representative  or  Donald  Parvin,  Ad  Man¬ 
ager,  at  212  675-4380. 

SPACE  CLOSING:  JANUARY  13, 1986 


Editor  &  Publisher 

11  West  19th  Street 
New  York.  N.Y.  10011 

212  675-4380 


About  Awards 


Family  Physicians  awards.  The  Sacramento  Bee  and  the 
Atlantic  City  (N.J.)  Press  were  the  newspaper  winners  in 
the  annual  competition  sponsored  by  the  American 
Academy  of  Family  Physicians. 

The  Bee  won  in  the  over  100,000  circulation  category  for 
Kathryn  Perkins’  stories  about  ethical  and  emotion  issues 
involving  terminally  ill  patients.  In  the  under  100,000  cir¬ 
culation  category,  the  lYess  won  for  G.  Patrick  Pawling’s 
story  about  the  experiences  of  a  dying  cancer  patient  in  a 
hospice  program. 

Cowles  Cup  winners.  Bruce  Lawson  of  the  Tacoma 
(Wash.)  Tribune  was  awarded  the  Cowles  Cup  for  out¬ 
standing  photography  at  the  annual  Oregon-Washington 
Associated  Press  News  Executives  meeting. 

Jimi  Lott  of  the  Seattle  Times  received  the  Reid  Black- 
bum  award  for  outstanding  feature  photography. 

Other  Cowles  first  place  winners  in  the  under  50,()(X) 
circulation  category  were:  Theresa  Aubin,  Bremerton 
Sun,  news;  Greg  Lehman,  Aberdeen  Daily  World,  sports; 
Bill  Wagner,  Daily  Astorian,  feature;  Tom  Toth,  Yakima 
Herald  Republic,  photo  portrait;  Geff  Hinds,  Skagitt  Val¬ 
ley  Herald,  best  picture  page  photo  story. 

Cowles  first  place  winners  in  the  over  50,000  circulation 
category  were:  Kraig  Scattarella,  the  Oregonian,  news; 
Kit  Carson  King,  Spokane  Spokesman-Review,  sports; 
Jimi  Lott,  Seattle  Times,  feature;  and  Bruce  Larson, 
Tacoma  News  Tribune,  best  picture  page  picture  story. 

Broder  honored.  David  Broder,  syndicated  columnist 
from  the  Washington  Post,  received  a  honorary  Doctor  of 
Laws  degree  from  Indiana  University  on  October  18. 

Distinguished  Alumnus.  J.  Ross  Baughman,  who  won  a 
Pulitzer  Prize  for  feature  photography  in  1979,  has  re¬ 
ceived  the  1985  William  Taylor  Distinguished  Alumnus 
Award  of  Kent  State  University  School  of  Journalism. 

First  Kobre  Award.  The  board  of  directors  of  the  Amer¬ 
ican  Journalism  Historians  Association  voted  to  give  Dr. 
Sidney  Kobre  of  Baltimore  its  first  AJHA  Contribution  to 
Journalism  History  Award.  The  award  in  the  future  will  be 
known  as  the  Sidney  Kobre  Journalism  History  Award, 
honoring  contributions  to  the  field  of  journalism  history. 
Kobre  is  the  author  of  15  books  on  journalism  history. 

Classified  display  winner.  The  Fort  Myers  News  Press 
won  first  prize  for  best  classified  display  at  the  Florida 
Newspaper  Marketing  and  Advertising  Executives  con¬ 
vention  last  September. 

Village  Voice  winner.  Esther  Parada  of  Oak  Park,  III., 
took  first  place  and  $1,0(X)  in  the  Village  Voice’s  Political 
Art  Contest  with  her  entry  “Who  was  Smedley  Butler?” 
Parada’s  entry  was  a  comment  on  the  Marine  Corps’  role 
in  American  imperialism. 

Jennings  honored.  Madelyn  P.  Jennings,  senior  vice 
president  for  personnel  and  administration  of  Gannett  Co. , 
was  presented  the  1985  Achievement  Award  of  the 
Women’s  Equity  Action  League  in  New  York. 

Ad  winner.  The  St.  Petersburg  Times  and  Evening  Inde¬ 
pendent  won  the  Overall  Grand  Award  and  six  individual 
category  awards  in  the  1985  Advertising  Tearsheet  Com¬ 
petition  held  by  the  Florida  Newspaper  Advertising  and 
Marketing  Executives  Sales  Conference. 
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GOSS  HEFNER  OFFSET 
on  edition  in  Greenville 


t 


ff 


have  oia’pbnt  intact  mdatihe  same  time  inaease 
production  capacity-all  at  a  cost  we  could  afford- 
using  H^iiner  Offset  replacement  unltsT 


Williairi  deB.  Mebane,  Publisher,  The  Greenville  ?{ews  and  Greenville  Piedmont,  Greenville,  S.C. 


The  Multimedia  group’s  flagship  daily 
installed  a  4'unit/2'hdfdeck  Goss* 
Headliner  Offeet*  press  in  line  with  its 
8'unit/4'deck  MetroUner*  press.  The  new 
press  went  successfully  on  edition,  on 
schedule,  July  25, 1984. 

Mebane  continues:  “Goss  technology  allowed  both  ease 
of  installatiai  and  retention  of  the  substructures  and  other 
components  of  the  letterpresses  we  replaced.  And  there’s 


on  the  Goss  Metroliner  press  under  tight  space  conditwns 
while  putting  in  the  Headliner  Offeet  press,  the  turnkey 
installation  went  smoothly.  It  was  a  good  partnership- 
Goss  responsiveness  and  a  great  effort  by  our  own  team.” 

The  Goss  Headliner  Off^  press-designeddn  flexibility 
for  solutions  to  a  wide  range  of  newspaper  production 
ret^S^^ts  w'orldwide. 

Q^tact  Goss  New^«p«ar  Products,  Graphic  Systems 
Div^ien,  Rockwell  International,  3100  South  Central 
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the  fourth  estate 


RotMTt  U.  Brown,  PrMkIont  JamM  WrigM  Brown 

Ferdinand  C.  Taubnar,  Publlshar  Publiahar,  Chairman  of  tha  Board,  1912-19S9 


Inconsistency  of  surveys 

The  results  of  the  study  of  newspaper  credibility  made  by  the 
Associated  Press  Managing  Editors  (E&P,  Nov.  2  and  Nov.  16) 
contains  some  puzzling  inconsistencies  just  as  the  previous  study  for 
the  American  Society  of  Newspaper  Editors  did  (E&P,  April  13).  It 
would  seem  that  the  public’s  interpretation  of  terminology  may  differ 
from  that  of  the  pollsters. 

APME  reported  that  93%  of  the  public  believes  newspaper  report¬ 
ing  is  “very  reliable”  or  “moderately  reliable.”  Then  it  is  found  that 
90%  of  the  public  believes  that  the  quality  of  newspaper  reporting  is 
either  “good”  or  “moderate.”  But  then  we  are  told  only  49%  of  the 
public  perceives  newspapers  as  being  accurate. 

In  the  previous  ASNE  study,  32%  of  the  respondents  said  news¬ 
paper  credibility  was  high  compared  to  the  30%  who  rated  television 
credibility  as  high.  But,  50%  of  the  respondents  believed  newspapers 
are  more  factual  than  television,  whereas  48%  said  television  is  more 
factual.  We  realize  that  such  small  percentage  differences  are  not 
significant  but  they  do  indicate  variations  in  values. 

If  a  large  majority  of  the  public  believes  newspaper  reporting  is 
fairly  reliable  and  fairly  good,  as  APME  discovered,  then  why  does 
less  than  half  of  the  public  believe  newspaper  reporting  is  accurate? 
Why  did  newspaper  credibility  get  such  low  marks  in  the  ASNE 
study,  whereas  newspaper  reporting  got  such  high  marks  in  the 
APME  study? 

There  will  be  other  studies,  and  follow-up  studies,  which  will  use 
better  definitions  of  terms  and  provide  answers  to  these  questions. 
In  the  meantime,  newspaper  journalists  can  get  some  solace  from  the 
apparent  improvement  in  public  attitudes  to  their  work  revealed 
from  one  study  to  the  next. 

Such  improvement  will  become  steady  and  obvious,  in  our  opinion, 
if  editors  follow  the  advice  of  the  APME  Credibility  Committee;  To 
institute,  or  maintain,  practices  that  help  build  trust;  policies  on 
ethics  and  reporting  practices  that  are  communicated  and  adhered  to; 
policies  on  correcting  mistakes  that  are  communicated  effectively  to 
news  sources  and  readers;  and  policies  to  keep  lines  of  communication 
open  between  newspapers  and  their  audiences,  including  letters  to 
the  editor,  letters  from  the  editor,  reader  forums,  community  leader 
forums  and  reader  representatives. 

Press  and  the  military 

An  E&P  editor  attending  the  Military-Media  Conference  at  the 
Naval  War  College  in  Newport,  R.I.,  recently  found  that  although 
there  was  noticeable  improvement  since  last  year  in  the  attitudes  of 
most  military  officers  to  the  press,  their  cooperation  with  the  press  in 
future  combat  operations  will  be  haphazard  or  non-existent  unless 
they  are  directed  to  do  so  by  the  Pentagon.  Recommendations  of  the 
Sidle  Panel  will  have  to  be  spelled  out  in  direct  orders,  otherwise  they 
will  be  ignored.  This  must  done  for  all  levels  of  the  operation  from 
transportation  to  transmission  of  news  dispatches.  The  latter,  of 
course,  is  critical. 

We  pray  there  will  be  no  combat  operations  in  the  future,  aside 
from  simulated  ones,  but  the  slogan  to  “be  prepared”  must  prevail. 
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(Managiiig  editor’s  note:  L4ist  week  Editor  &  Publisher  received  an  anon3mious  telephone  call  from  someone  who  was 
concerned  about  the  “connection”  Mario  Vdzquez  Rana,  the  prospective  owner  of  United  Press  International,  had  with 
Cuban  president  Fidel  Castro. 

The  caller  cited  a  recently  released  book,  “Made  In  America,”  written  by  Peter  Ueberroth,  which  describes  how  the 
1984  Olympic  Games  in  Lm  Angeles  were  planned  and  held  despite  the  ^viet  boycott. 

In  that  book,  Ueberroth,  who  was  president  of  the  Los  Angeles  Olympic  Organizing  Committee,  details  how  Vazquez 
Rana,  in  his  capacity  as  president  of  the  Mexican  Olympic  Committee  and  president  of  the  Association  of  National 
Olympic  Committees,  set  op  a  meeting  between  Ueberro^  and  Castro. 

The  book  also  contains  a  photo  of  Ueberroth,  Castro  and  Vdzquez  Rana  standing  side-by-side  and  details  the  warm 
treatment  Vdzquez  Rana  was  given  by  the  Cuban  hosts. 

The  anonymous  caller  to  E&P  said  he  and  certain  others  were  “concerned”  about  Vdzquez  Rana’s  relationship  with 
Castro.  The  caller  said  be  did  not  work  for  UPI,  but  that  he  and  others  ‘iiad  an  interest  in  how  the  sale  turned  out.” 

E&P  contacted  UPI  officials  who  were  understandably  worried  that  rumors  connecting  Vazquez  Rana  to  Cuba  and  its 
Communist  form  of  rule  would  be  detrimental  to  the  pending  sale. 

They  subsequently  set  up  a  meeting  between  E&P  and  V4zquez  Rana  so  that  he  could  explain  his  relationship  with 
Castro  and  Cuba. 

In  his  first  extensive  interview  with  the  U.S.  media,  V4zquez  Rana  spent  more  than  an  hour  answering  a  variety  of 
E&P  questions.  The  articles  appearing  on  this  page  and  on  pages  11  &  16  are  the  result  of  this  interview.) 


In  an  exclusive  one  hour  interview,  E&P  finds  that: 

Vdzquez  Rana’s  Cuban  connection  seems  harmless 


By  John  Consoli 

Prospective  United  Press  Interna¬ 
tional  owner  Mario  V^quez  Rana,  as 
a  result  of  his  position  as  president  of 
both  the  Mexican  Olympic  Commit¬ 
tee  and  the  Association  of  National 
Olympic  Committees,  over  the  years 
has  met  with  Cuban  president  Fidel 
Castro  on  certain  occasions  to  discuss 
Cuba’s  participation  in  international 
sports  competitions. 

At  one  point,  according  to  Vazquez 
Rana,  the  relationship  was  a  cordial 
one,  but  that  relationship  has  dete¬ 
riorated,  particularly  due  to  a  recent 
decision  by  V^izquez  Rana,  in  his 
position  as  head  of  the  1987  Pan 
American  Games,  to  hold  those 
games  in  the  United  States  rather  than 
in  Cuba. 

“I  believe  the  man  he  (Castro) 
hates  most  today  in  the  sports  world  is 
me,”  Vazquez  Rana  told  E&P.  “I 
believe  that  his  hatred  of  me  is  so  bad 
that  if  I  fly  in  a  plane  over  Cuba  today, 
I  run  the  risk  of  being  shot  down.” 

That  was  the  culmination  of  a  long 
explanation  by  Vazquez  Rana  of  how 
he  first  met  Castro  and  visited  Cuba 
and  where  that  relationship  stands 
today. 

“The  relationship  we  had,  we  had 
only  because  of  sports  and  my  posi¬ 
tions  as  president  of  the  Mexican 
Olympic  Committee  and  the  National 
Association  of  Olympic  Commit¬ 
tees,”  V^quez  Rana  said. 

“Cuba  is  a  country  very  much 
interested  in  sports,”  he  said. 

But  V^.quez  Rana  added,  “There 
cannot  be  a  close  friendship  with  me 
and  Castro  because  of  the  way  we 
think.  He  is  communist  and  I  am 


absolutely  a  capitalist  —  not  only  in  the  presidency  of  the  Association  of 
my  way  of  thinlang,  but  in  my  way  of  National  Olympic  Committees.  He 
acting.”  said  he  was  again  invited  to  call  on 

Vazquez  Rana  became  president  of  Castro, 
the  Mexican  Olympic  Committee  in  “I  accepted.  We  had  dinner  and  he 
1974  and  president  of  the  Pan  Ameri-  expressed  his  support  for  the  Olympic 

can  Sports  Organization  in  1975.  He  movement.” 
said  up  until  that  time,  he  had  never  In  1980,  the  Sports  Association  of 
met  Castro.  the  Central  American  and  Caribbean 

In  his  capacity  as  president  of  the  Games  selected  Cuba  as  the  site  for 

PASO,  he  visited  every  member  their  games,  V^quez  Rana  said, 

country.  “Mexico  is  part  of  that  sports  or- 

“Cuba  was  just  another  member,”  ganization,  so  I  went  to  Cuba  to 

he  said.  “I  visited  Cuba  and  met  with  check  on  the  facilities,”  he  said, 

the  president  of  the  Cuban  Olympic  V^quez  Rana  said  it  was  at  these 

Committee,  just  like  I  did  in  all  the  games  that  he  “began  to  see  what 

member  countries.  Castro  was  really  like.” 

“I  was  contacted  at  my  hotel  one  He  said  not  only  were  the  Cubans 

day  and  invited  to  a  reception  Castro  getting  favored  treatment  by  the  offi- 

was  holding,”  V^izquez  Rana  said.  cials,  but  during  a  basketball  game 

“We  met  and  discussed  sports.  We  between  Cuba  and  Mexico,  the  crowd 

spoke  of  nothing  else  but  sports.  That  began  to  shout  “kill  them,  kill  them,” 
was  in  1976.”  at  the  Mexican  team.  He  said  Castro 

In  1979,  Vdzquez  Rana  returned  to  was  at  the  game  and  stayed,  but  he 
Cuba  when  he  was  campaigning  for  (Continued  on  page  16) 
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New  Orleans 


Southern  Charm  can  be  deceiving.  New  Orleans  is  in  the  fast  lane,  on  a  fast  track  and 
gaining. 

Following  the  1984  Louisiana  World  Exposition,  New  Orleans  can  boast  more  than 
20,000  hotel  rooms.  Our  new  Convention  Center  —  on  the  Downtown  site  of  the  former 
fair  and  a  step  from  the  Mississippi  River  —  has  already  attracted  major  “first  time” 
shows  —  the  Helicopter  Association  International  (from  the  West  Coast)  and  the  Pitts¬ 
burgh  Conference  and  Exposition  on  Analytical  Chemistry  (from  the  East  Coast). 

Doesn’t  sound  like  much?  Ask  the  sales  directors  of  the  traditional  convention  centers 
in  Atlanta,  Dallas,  San  Francisco,  Washington  D.C.  and  New  York.  You  might  also  ask 
those  considering  sites  for  the  1988  national  political  conventions  how  they  feel  about 
New  Orleans. 

They’ll  tell  you  New  Orleans  is  a  renewed  force  beckoning  the  lucrative  trade  and 
convention  business  like  never  before. 

New  Orleans  is  clearly  in  the  fast  lane,  on  a  fast  track  and  gaining. 
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Press  access  to  combat:  a  gap  still  exists 

Many  military  officers  still  harbor  deep  reservations 
about  bringing  journalists  along  in  battle 


By  Andrew  Radolf 

A  wide  gap  exists  between  the 
views  of  many  military  officers  and 
the  recommendations  of  the  Sidle 
Panel  on  Military  Media  relations  for 
providing  press  access  to  combat  op¬ 
erations. 

Intermediate  and  senior  level  offic¬ 
ers  (colonels  and  naval  captains) 
attending  the  recent  Military-Media 
Conference  at  the  Naval  War  College 
in  Newport,  R.I.,  harbored  deep  re¬ 
servations  about  having  journalists 
along  in  combat,  fearing  that  having  to 
make  allowances  for  the  needs  of  the 
news  media  would  jeopardize  the  suc¬ 
cess  of  their  missions. 

It  was  evident  at  the  conference 
that  it  will  require  direct  orders  from 
the  Pentagon  and  those  in  operational 
command  of  a  mission  in  order  for  the 
media's  needs  during  combat  to  be 
accommodated  by  these  officers. 

However,  Reagan  administration 
officials  and  flag  rank  officers  at  the 
conference  all  stressed  that  press 
coverage  of  an  operation  is  crucial  if 
the  military  wants  to  be  sure  of  having 
public  support. 

They  said  the  Sidle  Panel’s  recom¬ 
mendations,  endorsed  by  the  Secret¬ 
ary  of  Defense,  offered  a  mutually 
acceptable  solution  to  the  problem  of 
providing  media  access  to  combat 
without  jeopardizing  troop  safety  or 
mission  security. 

However,  they  also  said  unre¬ 
stricted  press  access,  as  existed  in 
Vietnam,  “would  be  impossible  in  the 
future”  because  “there  are  too  many 
reporters  now.”  They  cited  the  sheer 
congestion  of  over  7(X)  journalists  on 
Barbados,  who  were  seeking  to  cover 
the  Grenada  invasion. 

“We  have  to  let  the  press  in,”  said 
one  retired  army  general,  “but  we 
have  to  do  it  by  pool.” 

The  Naval  War  College  provides 
advanced  operational  and  theoretical 
training  for  officers  of  all  branches  of 
the  military. 

Press  coverage  was  allowed  at  the 


conference  provided  that  the  officers 
will  not  be  quoted  by  name. 

There  was  less  open  hostility  to¬ 
wards  the  media  this  year.  Last  year’s 
conference  was  characterized  by 
officers  accusing  the  media  of  being 
unpatriotic,  untrustworthy  and 
biased  against  military  —  more  in¬ 
terested  “in  making  us  look  bad”  than 
in  giving  an  accurate  account  of  the 
military’s  performance. 


A  key  concern  of  these 
officers . . .  was  the 
question  of  what  priority 
to  give  press  pool 
dispatches  if  the  only  way 
to  transmit  them  is  via 
military  communications. 


But  though  the  animosity  seemed  to 
have  abated,  the  officers  gave  numer¬ 
ous  reasons  why  they  felt  they  could 
not  take  journalists  along  on  their  mis¬ 
sions  or  would  be  unable  to  transmit 
their  dispatches  in  the  early  stages  of 
an  operation. 

One  marine  major  said  that  in  a 
landing  operation  with  limited  re¬ 
sources,  he  would  be  reluctant  to  pro¬ 
vide  space  in  his  craft  to  the  press 
when  those  slots  could  go  to  more 
soldiers  or  equipment. 

A  naval  officer  wanted  to  know  if 
during  a  helicopter  evacuation  of  a 
combat  zone,  space  would  have  to  be 
provided  for  journalists  even  if  that 
meant  leaving  behind  fighting  men. 

A  key  concern  of  these  officers  — 
and  one  which  may  also  prove  to  be 
the  most  troublesome  to  the  media  — 
was  the  question  of  what  priority  to 
give  press  pool  dispatches  if  the  only 
way  to  transmit  them  is  via  military 
communications. 

A  naval  public  affairs  officer  com¬ 
mented  that  during  combat  a  wait  of 
five-and-a-half  hours  from  the  time 


the  pool  reporters  turned  in  their  dis¬ 
patches  to  when  they  were  sent  was 
“not  unreasonable.” 

However,  there  was  also  wide 
agreement  with  an  army  officer’s 
view  that  “it  would  be  difficult  to  con¬ 
vince  an  operational  commander  to 
set  aside  his  operations  messages  to 
allow  a  press  message.” 

The  naval  PAO  noted  that  the 
length  of  press  dispatches  may  also  be 
a  problem.  Original  plans  c^led  for 
the  pool  dispatches  to  be  limited  to 
about  600  words.  He  said  the  Penta¬ 
gon  was  now  considering  reducing 
that  limit  to  about  400  words  because 
of  communications  traffic  considera¬ 
tions.  The  Pentagon  is  also  in  the 
process  of  reformatting  its  compu¬ 
ters,  he  added,  to  allow  for  faster 
handling  of  press  messages, 
seeing  to  it  that  they  were  sent.  It 
would  be  up  to  the  pool  members, 
though,,  to  decide  among  themselves 
whose  dispatch  would  go  first,  he 
said. 

However,  there  was  wide  also 
agreement  with  an  army  officer’s 
view  that  “it  would  be  difficult  to  con¬ 
vince  an  operational  commander  to 
set  aside  his  operations  messages  to 
allow  a  press  message.” 

The  naval  PAO  noted  that  the 
length  of  press  dispatches  may  also  be 
a  problem.  Original  plans  c^led  for 
the  pool  dispatches  to  be  limited  to 
about  600  words.  He  said  the  Penta¬ 
gon  was  now  considering  reducing 
that  limit  to  about  400  words  because 
of  communications  traffic  considera¬ 
tions.  The  Pentagon  is  also  in  the  pro¬ 
cess  of  reformating  its  computers,  he 
added,  to  allow  for  faster  handling  of 
press  messages. 

Press  dispatches  transmitted  by  the 
military  during  an  operation  would  be 
sent  to  the  communications  center  at 
the  office  of  the  Joint  Chiefs  of  Staff 
and  from  there  be  distributed  to  news 
agencies. 

The  PAO  did  not  say  if  press  dis¬ 
patches  would  be  subject  to  any  kind 
(Continued  on  page  28) 


9 


Controversy  rocks  SPJ,SDX  convention 

C‘Span  is  first  refused  permissiort  to  cover  a  Waiter  Cronkite  roast; 
then  a  fiap  arises  over  the  awarding,  by  exhibitors,  of  free  gifts  to  members 


By  M.  L.  Stein 

An  aborted  attempt  to  block  televi¬ 
sion  coverage  of  a  Walter  Cronkite 
roast  and  a  flap  over  the  ethics  of 
allowing  exhibitors  to  hand  out  drinks 
and  gifts  to  members,  rocked  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi’s  convention  in 
Phoenix  recently. 

The  conflicts  drew  front  page  atten¬ 
tion  in  the  Arizona  Republic.  An 
editorial  blast  in  the  same  paper 
touched  off  heated  debate  among  del¬ 
egates  and  resulted  in  one  exhibitor. 
The  Tobacco  Institute,  angrily  pulling 
down  its  display  and  leaving  the  con¬ 
vention. 

The  Cronkite  roast  issue  arose 
when  C-SPAN,  the  nonprofit  cable 
satellite  network,  prepared  to  televise 
the  event  Nov.  14  at  the  Phoenix  Hil¬ 
ton,  site  of  the  SPJ,  SDX’s  76th 
annual  meeting. 

C-SPAN  had  been  given  permis¬ 
sion  to  film  the  entire  convention,  but 
CBS  people  involved  in  the  roast  for 
the  Society’s  Legal  Defense  Fund 
were  not  informed  until  Nov.  1 1  that  it 
was  included  in  the  coverage,  accord¬ 
ing  to  SPJ,  SDX  executive  officer 
Russell  C.  Tomabene. 


The  roast  turned  out  to 
be  more  of  a  Cronkite 
toast.  Most  of  the 
roasting  was  directed  at 
C-SPAN. 


The  CBS  group  included  Cronkite, 
“60  Minutes’’  commentator  Andy 
Rooney,  senior  executive  producer. 
Burton  “Bud”  Benjamin,  and  corres¬ 
pondent  Marlene  Sanders. 

Tomabene  told  E<&P  the  SPJ,  SDX 
“leadership”  was  informed  by  CBS 
that  the  broadcast  company  did  not 
want  its  people  appearing  on  other 
networks  and  that  the  roast  partici¬ 
pants  had  thought  it  would  be  a  pri¬ 
vate  gathering. 

When  C-SPAN  was  told  by  Tor- 
nabene  the  day  before  the  event  that 
its  cameras  would  not  be  allowed  in 
the  Hilton  ballroom  for  the  roast,  its 


producer  Carl  Rutan  cried  foul  and 
accused  SPJ,  SDX  of  employing  a 
“double  standard”  in  permitting  the 
print  media  to  cover  the  affair,  while 
keeping  him  out. 

Rutan  insisted  that  Cronkite  “is 
news  whatever  he  does.  Editors  and 
publishers  would  scream  to  high 
heaven  if  they  weren’t  allowed  to  cov¬ 
er  a  newsworthy  meeting.  Yet  they 
organize  a  newsworthy  meeting  and 
turn  around  and  say,  ‘We’re  different. 
No  cameras,  please.’” 

The  issue  became  a  hot  topic  of  de¬ 
bate  among  convention  attendees. 
Some  claimed  it  was  hypocritical  for 
the  organization  to  fight  for  First 
Amendment  rights  while  barring  a 
media  group  from  covering  its  activi¬ 
ties. 

Others  contended  that  a  roast  is  a 
private  function  and  should  not  be 
available  to  a  network  reaching  21.5 
million  cable  households. 

Gannett  Company  chairman  Alien 
H.  Neuharth,  who  addressed  the  con¬ 
vention  on  another  topic,  was  asked 
his  opinion  on  the  matter  during  a 
question  period  and  replied  that  he 
would  open  the  roast  “to  any  legiti¬ 
mate  member  of  the  media.” 

On  the  morning  of  the  roast,  SPJ, 
SDX  president  Frank  Sutherland, 
managing  editor  of  the  Hattiesburg 
(Miss.)  American,  issued  a  press  re¬ 
lease  stating  the  Society  had  switched 
position  and  would  ask  the  roast  parti¬ 
cipants  to  allow  C-SPAN  into  the  bal¬ 
lroom,  adding  that  the  event  would  be 
cancelled  if  they  refused. 

“Upon  reflection,  we  realize  that 
the  broader  issue  applied,”  Suther¬ 
land  explained  in  the  release. 

Later,  Sutherland  and  Tomabene 
held  a  new  conference  at  the  Phoenix 
Press  Club.  Tomabene  said  he  had 
meant  to  inform  CBS  several  months 
ago  that  the  program  would  be  taped 
but  “never  got  around  to  it.”. 

In  an  interview  with  E&P,  Tor- 
nabene  attributed  the  lapse  to  the 
problems  involved  in  moving  SPJ, 
SDX’s  headquarters  in  Chicago  this 
year. 

The  CBS  staffers  okayed  C- 
SPAN’s  presence,  although  there 
were  indications  the  decision  was 
made  without  enthusiasm. 

Rooney,  before  the  roast,  told  E&P 


he  believed  the  event  should  enjoy  the 
same  privacy  as  Gridiron  Club  roasts 
in  Washington,  D.C.,  and  added  that 
“there  are  a  lot  of  things  I’m  not  going 
to  say”  because  of  C-SPAN’s  pres¬ 
ence. 

Speaking  of  network  competition, 
Rooney  said,  “The  public  doesn’t 
realize  how  rough  we  play  among 
ourselves.” 

Sanders  said,  however,  that  C- 
SPAN’s  taping  would  not  alter  her 
planned  remarks. 

“After  all,  there  is  not  much  bad 
you  can  say  about  Walter,”  she 
observed. 


Arizona  Repubiic 
poiitical  coiumnist  Pat 
Murphy,  in  a  Nov.  15 
piece  (wrote) . . .  ‘To  say 
SDX  was  guiity  of  a 
doubie  standard  is  being 
charitable” 


The  roast  turned  out  to  be  more  of  a 
Cronkite  toast.  Most  of  the  roasting 
was  directed  at  C-SPAN. 

Rooney  commented  that  watching 
the  network’s  programs  was  “like 
watching  paint  dry.” 

In  reference  to  C-SPAN’s  claim 
that  anything  Cronkite  did  was  news, 
Rooney  noted  that  the  tv  unit  “didn’t 
cover  the  fact  that  Cronkite  slept  with 
his  wife  last  night  —  and  if  he  slept 
with  anyone  else,  they  didn’t  cover 
that  either.” 

After  shouting,  “Are  the  cameras 
rolling?”  Benjamin  launched  into  a 
lengthy  accolade  of  the  former  CBS 
News  anchorman,  calling  him  a 
“sweet,  wonderful  guy.” 

Cionkite  quipped  that  he  had 
thought  C-SPAN  was  the  name  of  a 
trans-Atlantic  shipping  company, 
adding,  “How  do  you  like  that  one, 
C-SPAN?” 

When  a  photo  of  Cronkite  covering 
his  face  with  his  hands  before  a  mic¬ 
rophone  was  auctioned  off  during  the 
roast,  he  explained  the  shot  by  saying, 
“I  thought  I  was  on  C-SPAN.” 

But  in  a  serious  statement  a  few 
(Continued  on  page  21) 
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V^quez  Rafia  wanted  UPl  three  years  ago 

Prospective  wire  service  owner  says  he’s  prepared  to  invest  at  ieast 
$15  to  $20  miiiion  on  top  of  his  purchase  price  over  the  next  five  years 


By  Andrew  Radolf 

If  Mario  V^izquez  Rana  had  not 
been  traveling  outside  Mexico  at  the 
time,  he  might  have  purchased  United 
Press  International  three-and-a-half 
years  ago  when  E.W.  Scripps  Co.  put 
the  news  service  up  for  sale. 

The  Mexican  publisher  and  broad¬ 
caster,  who  along  with  Houston  de¬ 
veloper  Joe  E.  Russo  submitted  the 
winning  $40  million-plus  bid  to  acquire 
the  financially-troubled  news  ser¬ 
vice,  said  in  an  hour-long  interview  on 
Nov.  22  that  he  first  became  in¬ 
terested  in  owning  the  company  when 
Scripps  put  it  on  the  block  in  1982. 

Speaking  through  an  interpreter, 
Vtizquez  Rana  said  he  went  so  far  as 
“to  ask  one  of  my  officers  to  make  a 
study  of  the  situation,”  but  business 
matters  took  him  overseas  and  on  re¬ 
turning  he  learned  UPI  had  already 
been  sold  to  Media  News  Corp. 

When  the  sale  occurred  in  June 
1982,  Media  News  Corp.  had  four 
principals:  Rob  Small  of  Small  News¬ 
papers,  Chicago  attorney  Cordell 
Overgaard,  Douglas  F.  Ruhe  and  Wil¬ 
liam  E.  Geissler.  However,  by  the  end 
of  Media  News’  first  year  of  own¬ 
ership,  Small  and  Overgaard  sold 
their  interest  to  Ruhe  and  Geissler, 
leaving  the  two  as  UPI’s  principal 
owners. 

Shortly  after  the  1982  sale,  Geissler 
visited  Vdzquez  Rana  in  Mexico  City 
to  get  acquainted,  the  prospective 
owner  said.  His  El  Sol  chain  of  over 
60  newspapers  made  him  one  of  UPI’s 
largest  clients.  V^quez  Rana  took 
the  opportunity  to  tell  Geissler  of  his 
desire  to  acquire  an  interest  in  UPI 
should  Media  News  want  to  broaden 
the  ownership. 

V^quez  Rana  said  nothing  came  of 
his  offer  then,  but  when  he  learned  of 
the  Chapter  1 1  flling  last  April  28,  he 
renewed  his  efforts  to  acquire  the 
company. 

According  to  others  involved  in  the 
Chapter  11  process,  Vtizquez  Rana 
was  one  of  the  earliest  to  enter  the 
bidding  for  UPI. 

His  decision  to  seek  UPI,  Vdzquez 
Rana  said,  comes  from  a  desire  to  ex¬ 
pand  further  in  communications 
businesses  now  that  his  newspapers 
are  “very  healthy”  and  require  “little 


time  and  effort  on  my  part.” 

Vizquez  Rana  acquired  the  El  Sol 
chain  1976  from  the  Mexican  govern¬ 
ment  for  $  1 2  million  and  an  agreement 
to  pay  off  the  $78  million  the  chain 
owed  to  the  government’s  develop¬ 
ment  bank.  Since  that  acquisition, 
Vazquez  Rana  built  El  Sol  up  from  32 
to  62  newspapers  with  over  2.2  million 
circulation  and  restored  the  chain  to 
profitability. 

“It  took  six  years  to  heal  all  the 
wounds  of  the  organization  (El  Sol),” 
V^izquez  Rana  remarked.  Leading  the 
chain  out  of  bankruptcy  resulted  in  his 
selling  to  his  brothers  his  interest  in 
the  family’s  retail  furniture  business, 
Hermanos  Vazquez,  or  V^izquez 
Brothers. 

“I  know  UPI  is  not  going  to  make 
money  at  the  moment,”  he  com¬ 
mented.  “I’m  not  concerned  about 
making  money.  I  want  to  bring  back 
the  outstanding  reputation  that  it 
had.” 

Vdzquez  Rana  was  non-committal 
as  to  whether  buying  UPI  is  a  first  step 
towards  acquiring  other  U.S.  media 
properties.  “First  let  me  heal  the  UPI 
and  then  we  will  see  what  happens,” 

Creditors’  group 
rebuffs  FNN  plan 

A  committee  of  creditors  of  United 
Press  International  has  rebuffed  a  re¬ 
quest  that  it  support  the  sale  of  UPI  to 
a  seven-member  consortium  led  by 
Financial  News  Network,  Inc. 

The  committee  stuck  to  its  Nov.  12 
decision  to  join  UPI  management  and 
the  Wire  Service  Guild  in  recom¬ 
mending  the  $41  million  sale  of  the 
wire  service  to  Mexican  newspaper 
publisher  Mario  Vazquez  Rana,  with 
Houston  real  estate  developer  Joe 
Russo  taking  a  10%  interest. 

The  FNN  group  had  asked  the  cred¬ 
itors  to  reconsider,  arguing  that  it 
could  provide  slightly  more  cash  for 
the  unsecured  creditors  of  UPI, 
which  is  operating  under  Chapter  1 1 
of  the  bankruptcy  law. 

Jules  Teitelbaum,  lawyer  for  the 
creditors’  committee,  polled  key 
committee  members  and  announced 
that  the  group  still  favored  a  sale  to 
V^quez  Rana  and  Russo. 


he  said.  “If  I  get  to  buy  UPI,  I  will 
devote  all  my  time,  energy  and  effort 
to  making  it  healthy.  If  I  succeed,  I 
will  see  what  my  next  effort  is.” 

V^izquez  Rana  said  he  is  prepared 
to  invest  $1S  million  to  $20  million  “on 
top  of  the  purchase  price”  in  UPI  in 
the  next  five  years,  but  he  indicated 
he  may  be  willing  to  invest  more  if  the 
news  service  needs  it. 

“Hopefully,  I  can  make  it  with  that 
$15  million,”  he  said.  “If  there  is  a 
need  for  more,  I  will  study  carefully 
whatever  capital  investments  are 
needed  and  I  will  put  that  money  into 
it.  If  there  is  a  need  for  more,  I  will  be 
more  than  glad  to  provide  the  funds.” 

V^quez  Rana  declined  to  give  spe¬ 
cific  details  of  his  business  develop¬ 
ment  plans,  but  he  said  “the  moment 
after  I  take  ownership”  of  UPI  “I  will 
tell  exactly  what  our  plans  are.”  He 
did,  however,  cite  some  broad  objec¬ 
tives  for  rebuilding  UPI  into  a  “mag¬ 
nificent  service.” 

“My  main  objective  is  to  revive  one 
hundred  percent  the  78-year  reputa¬ 
tion  UPI  has  had.  I  believe  the  first 
thing  a  communicator  has  to  be  is  reli¬ 
able.  I  will  not  spare  any  effort  to 
achieve  this.” 

V^quez  Rana  emphasized  that  a 
major  part  of  his  revitalization  effort 
will  be  to  lure  back  to  the  news  service 
“all  the  brains  that  were  drained  away 
from  UPI”  during  its  financial  crisis. 
“We  will  do  our  best  to  get  that  talent 
back,”  he  said. 

V ^quez  Rana’ s  bid  calls  for  him  to 
own  90%  of  UPI  and  Russo  to  own 
10%.  He  said  the  Houston  developer 
asked  him  to  join  forces  and  repeated 
his  offer  to  have  other  media  com¬ 
panies  acquire  an  interest  in  UPI. 

“He  is  a  good  business  man  and 
developer,”  V^quez  Rana  said  of  his 
partner.  “I  knew  of  him  and  his 
businesses.” 

Estimates  of  V^izquez  Raha’s 
wealth  have  been  in  the  $500  million 
to  $1  billion  range.  The  publisher  said 
he  has  “nothing  to  hide”  about  how  he 
accumulated  his  fortune. 

“I  am  a  very  reputable  taxpayer,” 
he  stated.  “I  pay  as  many  taxes  as  I 
have  to  pay  and  even  more.  My 
businesses  have  always  been  clean 
everywhere.  I  never  had  an  under¬ 
lying  reason  for  my  wealth. 

(Continued  on  page  16) 
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A  good  third  quarter  for  most  public  companies 


With  the  exception  of  Knight-Ridder  Newspapers, 
which  was  hurt  by  the  46-day  strike  in  Philadelphia,  and 
Toronto  Sun  Publishing  and  Media  General,  publicly  held 
newspaper  companies  reported  moderate  to  strong  in¬ 
creases  in  their  earnings  for  the  third  quarter. 

Affiliated  Publications 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
announced  third  quarter  earnings  of  $7.2  million,  or  59^  a 
share,  versus  $6.4  million,  or  52^  a  share,  for  the  same 
period  in  1984.  Revenues  for  the  quarter  increased  to  $88.6 
million  from  $81.7  million  a  year  ago. 

For  the  nine  months  ended  September  30,  Affiliated’s 
net  income  rose  to  $20.0  million,  or  $1.64  a  share,  from 
$18.2  million,  or  $1.49  a  share,  a  year  ago.  Revenues  for 
the  nine  months  increased  to  $267.9  million  from  $245.6 
million. 

Third  quarter  results  included  a  net  extraordinary  gain 
of  $2.1  million,  or  170  a  share,  from  the  sale  of  WHYN 
AM/FM  in  Springfield,  Mass. 

Affiliated's  losses  relating  to  its  45%  ownership  of 
McCaw  Communications  reduced  net  income  in  the  third 
quarter  by  $2.4  million,  compared  to  $1.6  million  a  year 
ago,  and  nine  months  net  income  by  $5.8  million,  versus 
$3.5  million  a  year  ago. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.,  which  owns  the  Dallas  Morning 
News,  said  its  third  quarter  net  operating  earnings  were 
$3.5  million,  or  300  a  share,  compared  to  $2.6  million,  or 
230  a  share,  a  year  ago.  Revenues  in  the  quarter  increased 
to  $90.9  million  from  $86.1  million. 

A  non-recurring  gain  of  330  a  share  was  realized  in  the 
third  quarter  of  1984  from  the  sale  of  securities,  raising  per 
share  earnings  to  560  for  that  period. 

For  the  nine  months  ended  Sept.  30,  Belo’s  net  earnings 
were  $14  million,  or  $1.20  a  share,  compared  to  $45  mil¬ 
lion,  or  $3.89  a  share,  in  the  prior  year  period.  Non¬ 
recurring  gains  in  the  nine-month  period  in  1984  from  the 
sale  of  two  television  stations,  a  cable  system  and  secur¬ 
ities  raised  net  income  for  that  period  by  $25.5  million,  or 
$2.20  per  share. 

Belo  said  circulations  gains  and  advertising  price  in¬ 
creases  were  offset  by  lower  advertising  volume  and  high¬ 
er  operating  expenses  associated  with  newsprint  con¬ 
sumption  and  its  North  Plant  production  facility. 

Cowles  Media 

Cowles  Media  of  Minneapolis,  publisher  of  the  Minnea¬ 
polis  Star  and  Tribune  reported  its  net  earnings  for  the 
second  quarter  ending  September  30  increased  by  3.6%  to 
$4.2  million,  or  $1.34  a  share,  from  $4.07  million,  or  $1.31 
a  share,  a  year  ago.  Revenues  for  the  period  rose  to  $58.2 
million  from  $55.9  million. 

For  the  first  half,  Cowles’  net  income  rose  to  $11.1 
million,  or  $3.54  a  share,  from  $9.7  million,  or  $3.11  a 
share.  First  half  revenues  rose  to  $121.3  million  from 
$115.6  million. 

Cowles’  operating  earnings  were  $6.7  million  for  the 
quarter  and  $18.9  million  for  the  half. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  recorded  net  income  in  the  third 
quarter  of  $26.95  million,  or  420  a  share,  compared  to  $25.5 
million,  or  410  a  share,  a  year  ago.  Revenues  rose  to  $249.7 
million  from  $232.5  million  a  year  ago. 

Dow  Jones  charged  interest  expenses  from  its  purchase 
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of  32%  of  Telerate  against  third  quarter  earnings,  which 
diluted  earnings.  Dow  Jones’  share  of  Telerate’s  earnings 
will  not  be  booked  until  the  fourth  quarter. 

Earnings  for  the  nine  months  rose  to  $97.7  million,  or 
$1.52  a  share,  from  year-earlier  net  earnings  of  $94.7  mil¬ 
lion,  or  $1.48  a  share.  Nine  month  revenues  totaled  $760.6 
million,  up  from  $708.6  million. 

Wall  Street  Journal  advertising  volume  was  down  5.5% 
in  the  third  quarter  and  down  3.8%  for  the  nine  months. 
The  sharp  decline  in  the  third  quarter  was  in  classified 
advertising,  particularly  nation^  recruitment  and  con¬ 
dominium  ads.  Advertising  by  banks,  computer  compa¬ 
nies  and  office  equipment  manufacturers  was  also  down. 

Journal  overall  advertising  revenue,  however,  was  up 
3.6%  in  the  third  quarter  and  4.5%  in  the  nine  months. 

Journal  circulation  declined  by  2%  or  about  51,000 
copies,  at  the  close  of  the  quarter.  Current  circulation  is 
1 ,909,000,  but  the  company  expects  circulation  to  be  up  at 
the  two  million  mark  by  year-end. 

Ottaway  Newspapers  recorded  a  3.9%  advertising 
volume  gain  in  the  third  quarter. 

Gannett  Co. 

Gannett  Co.  recorded  its  72nd  consecutive  quarter  of 
earnings  gains.  Third  quarter  net  income  rose  to  $60.7 
million,  or  760  a  share,  from  $54.9  million,  or  690  a  share,  a 
year  ago.  Revenues  in  the  quarter  increased  to  $550.3 
million  from  $473.2  million  a  year  ago. 

For  the  three  quarters,  Gannett’s  net  income  rose  to 
$173.8  million,  or  $2.17  a  share,  from  $149.4  million,  or 
$1.87  a  share.  Revenues  for  the  nine  months  grew  to  $1.6 
billion  from  $1.4  billion. 

In  the  third  quarter,  newspaper  advertising  linage  in¬ 
creased  by  7%,  broadcast  revenues  were  up  14%  and 
outdoor  ad  revenues  were  up  3%. 

Knight-Ridder 

The  46-day  strike  at  the  Philadelphia  Inquirer  and  Daily 
News  resulted  in  a  decline  in  Knight-Ridder’ s  earnings  to 
$26.2  million  from  $30.1  million  a  year  ago.  Per  share 
earnings  remained  flat  at  460  because  of  the  company’s 
buy  back  of  9.5  million  shares  in  May  from  the  estate  of 
John  S.  Knight. 

Total  operating  revenue  in  the  third  quarter  improved 
slightly  to  $403.2  million  from  $402.9  million. 

For  the  nine  months,  newspaper  revenues  rose  to  $1. 18 
billion  from  $1.08  billion,  while  newspaper  operating  pro¬ 
fits  for  the  same  period  increased  to  $1%.0  million  from 
$185.3  million. 

Nine  month  revenues  increased  to  $1.3  billion  from  $1 .2 
billion  a  year  ago. 

Newspaper  advertising  revenues  in  the  third  quarter 
declined  to  $278.7  million  from  $284.1  million  a  year  ago, 
but  increased  to  $891.8  million  from  $859.5  million  for  the 
nine  month  period.  Circulation  revenues  also  dropped  in 
the  third  quarter  by  $1.2  million  to  $75.0  million.  For  the 
nine  months,  circulation  revenues  showed  over  a  $10.5 
million  gain  to  reach  $$235.7  million. 

Lee  Enterprises 

Lee  Enterprises  reported  its  net  earnings  for  the  fiscal 
year  ending  Sept.  30  increased  15%  to  $30.7  million  from 
$26.7  million,  while  earnings  per  share  rose  to  $2.27  from 
$1.95. 

Revenues  for  the  year  rose  to  $206.6  million  from  $189.9 
million. 


EDITOR  &  PUBLISHER  for  November  30. 1985 


i 


For  the  fourth  quarter,  Lee’s  earnings  rose  to  $12.0 
million,  or  900  a  share,  from  $10.65  million,  or  780  a  share. 
Revenues  in  the  quarter  increased  to  $52.3  million  from 
$48.1  million. 

Media  General 

Media  General  reported  its  net  income  for  the  third 
quarter  declined  to  ^.8  million  from  $8.9  million,  while 
earnings  per  share  decreased  to  950  from  $1.25.  Revenues 
for  the  quarter  increased  to  $139.0  million  from  $132.7 
million. 

For  the  nine  months,  net  income  decreased  to  $24.1 
million,  or  $3.39  a  share,  from  $26.6  million,  or  $3.74  a 
share.  Revenues  for  the  nine  months  rose  to  $426.3  million 
from  $404.3  million. 

Including  a  non-recurring  charge  of  $546,000  in  1985  and 
a  non-recurring  gain  of  $2.7  million  in  1984,  nine  months’ 
net  income  was  $23.6  million,  or  $3.31  a  share,  in  1985  and 
$29.3  million,  or  $4.13  a  share,  in  1984. 

The  company  said  losses  during  a  restructuring  of  its 
Media  General  Broadcast  Services  division  and  construc¬ 
tion  costs  for  its  cable  system  in  Fairfax  County,  Va. ,  were 
responsible  for  the  earnings  decline. 

Newspaper  revenues  increased  to  $60.7  million  from 
$58.9  million  in  the  third  quarter  and  to  $185.3  million  from 
$176.9  million  in  the  nine  months.  Newspaper  operating 
profits  declined  to  $31.4  million  from  $34.7  million.  The 
newspaper  operating  profits  for  1985  include  a  $900,000 
charge  associated  with  the  closing  of  the  evening  edition  of 
the  company’s  Winston-Salem  newspaper. 

Multimedia 

Multimedia  announced  its  net  earnings  for  the  third 
quarter  were  $7.4  million,  a  14%  increase.  Earnings  per 
share  in  the  period  were  up  13%  to  440  from  390. 

Revenues  for  the  quarter  totaled  $83.3  million,  up  from 
$75.4  million. 

For  the  nine  months,  net  earnings  grew  to  $27.9  million, 
or  $1.67  a  share,  from  $24.2  million,  or  $1.46  a  share. 
Revenues  for  the  nine  months  increased  to  $245.6  million 
from  $220.5  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  third  quarter  net 
income  of  $22.6  million,  or  560  a  share,  compared  to  $20.4 
million,  or  510  a  share,  a  year  ago.  Revenues  for  the  third 
quarter  rose  to  $334.2  million  from  $289.1  million  a  year 
earlier. 

For  the  nine  months,  net  income  improved  to  $86.1 
million,  or  $2.15  a  share,  from  $72.6  million,  or  $1.83  a 
share,  a  year  ago.  in  the  nine  months  increased  to  $1.0 
billion  from  $893  million. 

The  newspaper  group,  including  the  New  York  Times 
and  35  other  dailies  and  weeklies,  reported  an  operating 
profit  of  $36.7  million  in  the  current  quarter,  up  from  $33.1 
million.  For  the  nine  months,  newspaper  operating  profit 
increased  to  $141.5  million  from  $121.8  million  in  1984. 

Park  Communications 

Park  Communications  announced  its  third  quarter  earn¬ 
ings  rose  to  $3.2  million,  or  230  a  share,  from  $2.95  million, 
or  210  a  share,  a  year  earlier.  Revenues  for  the  quarter 
increased  to  $27.6  million  from  $25.7  million. 

For  the  nine  months,  profits  rose  to  $9.99  million,  or  720 
a  share,  from  $8.%  million,  or  650  a  share.  Revenues  for 
the  nine  months  rose  to  $81.6  million  from  $76.3  million. 

Times  Mirror  Co. 

Times  Mirror’s  net  income  for  the  third  quarter  in¬ 
creased  to  $64. 1  million,  or  960  a  share,  from  $46.8  million, 
or  680  a  share.  Revenues  in  the  quarter  increased  to  $714.0 
million  from  $680.6  million. 

The  1985  third  quarter  results  include  a  gain  of  $14.8 
million  from  the  sale  of  the  company’s  cable  system  in 


Hartford,  Conn. 

Nine  months’  earnings  increased  to  $178.9  million,  or 
$2.59  a  share,  from  $148.97  million,  or  $2. 17  a  share,  a  year 
ago.  Revenues  for  the  nine  months  rose  to  $2.2  billion  from 
$2.06  billion. 

Times  Mirror’s  newspapers  had  operating  revenues  of 
$387.6  million  in  the  third  quarter,  compared  to  $355.8 
million  a  year  ago.  Newspaper  operating  proflts  in  the 
quarter  increased  to  $61.6  million  from  $56.4  million. 

For  the  nine  months,  newspaper  revenues  rose  to  $1.18 
billion  from  $1.08  billion,  while  newspaper  operating  pro¬ 
fits  for  the  same  period  increased  to  $1%.0  million  from 
$185.3  million. 

Toronto  Sun  Publishing 

Toronto  Sun  Publishing  reported  third  quarter  net  in¬ 
come  of  $2. 1  million  (Canadian),  or  210  a  share,  compared 
to  year-earlier  earnings  of  $1.7  million,  or  200  a  share. 

Third  quarter  revenues  increased  to  $78.2  million  from 
$77.6  million. 

For  the  nine  months,  earnings  dropped  to  $7.9  million, 
or  790  a  share,  from  year-earlier  results  of  $8.7  million,  or 
$1.04  a  share. 

Nine  month  revenues  totaled  $238.9  million,  versus 
$235.2  million  a  year  ago. 

The  company  said  the  Houston  Post  as  well  as  the 
newspaper’s  total  market  coverage  venture  lost  money  in 
the  third  quarter.  The  Toronto  Sun,  however,  reached  new 
highs  in  advertising  revenues  in  the  quarter. 

Torstar  Corp. 

Torstar  Corporation  reported  its  third  quarter  net  in¬ 
come  rose  to  $7.1  million  (Canadian)  from  $1.98  million  a 
year  ago,  while  per  share  earnings  in  the  period  rose  to  390 
from  130.  Revenues  for  the  quarter  improved  to  $175.4 
million  from  $154.9  million. 

For  the  nine  months,  net  income  rose  to  $28.3  million 
from  $12.7  million,  and  earnings  per  share  increased  to 
$1.80  from  910.  Nine-month  revenues  improved  to  $494.5 
million  from  $430.2  million. 

Newspaper  and  printing  operating  revenues  rose  to 
$91.3  million  from  $76.8  million  in  the  quarter  and  to 
$271.9  million  from  $237.1  million  in  the  nine  months. 
Newspaper  and  printing  operating  profits  declined  slightly 
in  the  quarter  to  $8.6  million  from  $8.8  million,  but  for  the 
nine  months  newspaper  and  printing  operating  profits  re¬ 
mained  essentially  flat,  rising  to  $35.60  million  from  $35.59 
million. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  its  third  quarter 
net  income  rose  to  $3 1 .9  million,  or  790  a  share,  from  $27.9 
million,  or  690  a  share,  a  year  ago.  Revenues  for  the 
quarter  rose  to  $469.2  million  from  $432.3  million. 

For  the  nine  months,  net  income  improved  to  $83.0 
million,  or  $2.05  a  share,  from  $67.1  million,  or  $1.66  a 
share.  Revenues  for  the  nine  months  increased  to  $1.4 
billion  from  $1.3  billion. 

Newspaper  advertising  revenues  grew  nearly  9%  in  the 
third  quarter  to  $225  million  and  were  up  \6%  to  $706 
million  in  the  first  nine  months.  Total  newspaper  revenues 
increased  to  $318.5  million  from  $297.6  million  in  the  third 
quarter  and  to  $994.5  million  from  $914.7  million  in  the 
three  quarters. 

Newspaper  operating  profits  improved  to  $30.96  million 
from  $24.94  million  in  the  quarter  and  to  $109.9  million 
from  $95.4  million  in  the  nine  months. 

The  company  said  the  Chicago  Tribune  showed  operat¬ 
ing  profit  increases  in  both  the  quarter  and  the  nine  months 
despite  a  strike  by  production  workers  which  began  July 
18. 

(Continued  on  page  31) 
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Simmons  research  challenged 

Parade  and  USA  Weekend  question  the  accuracy  of  the  latest  readers 
per  copy  figures;  both  Sunday  newspaper  magazines  say  they  are  too  low 


By  Andrew  Radolf 

Parade  and  USA  Weekend  are 
challenging  the  accuracy  of  the  latest 
readers  per  copy  figures  issued  by 
Simmons  Market  Research  Bureau. 

The  two  Sunday  newspaper  maga¬ 
zines  claim  that  given  their  recent 
circulation  increases  and  the  realign¬ 
ment  of  subscribing  newspapers  that 
occurred  last  summer,  it  is  mathe¬ 
matically  impossible  for  them  have 
the  readers  per  copy  figures  found  by 
Simmons. 

The  readers  per  copy  figures  are  a 
crucial  element  of  an  advertiser’s 
decision  on  whether  to  use  a  Sunday 
newspaper  magazine  to  reach  his 
desired  audience. 

Parade  publisher  and  president 
Carlo  Vittorini  has  requested  the  con¬ 
sumer  magazine  committee  of  the 
American  Association  of  Advertising 
Agencies  investigate  Simmons’  find¬ 
ings. 

“Common  sense  just 
no  longer  supports  these 
numbers,”  he  said . . . 

“It  is  mathematically  impossible 
for  one  magazine  to  lose  low  reader- 
ship  circulation  to  another  without 
improving  its  readers  per  copy  figure 
and  vice  versa,”  Vittorini  told  a 
recent  meeting  of  the  New  York 
Newspaper  Advertising  Sales  Associ¬ 
ation. 

“Yet  USA  Weekend,  which  SMRB 
contends  gained  high  readership 
newspapers  and  gave  away  low  read¬ 
ership  copies,  had  virtually  no  change 
in  readers  per  copy  Parade,  on  the 
other  hand,  which  gained  circulation 
from  both  the  former  Family  Weekly, 
with  1.68  readers  per  copy  and  Sun¬ 
day,  with  2.23  readers  per  copy,  is 
said  by  SMRB  to  have  gained  news¬ 
papers  with  only  1 .2  readers  per  copy 
resulting  in  a  new  readership  figure  of 
1.93  compared  to  2.08  previously.” 

Family  Weekly  was  renamed  USA 
Weekend  by  Gannett  Co.  on  Septem¬ 
ber  8.  Sunday  refers  to  locally  edited 
magazines  comprising  the  Metropoli¬ 
tan  Sunday  Newspapers’  magazine 
network. 


The  controversy  that  resulted  from 
Gannett’s  decision  to  rename  and 
redesign  Family  Weekly  led  to  over 
100  newspapers,  with  more  than  five 
million  circulation,  switching  to 
Parade.  The  new  papers  boosted 
Parade’s  circulation  to  over  30  mil¬ 
lion. 

However,  in  that  same  period  of 
realignment,  the  new  USA  Weekend 
signed  up  several  major  metro  dailies, 
including  the  Chicago  Tribune,  Den¬ 
ver  Post,. Des  Moines  Register,  Dallas 
Times  Herald  and  Houston  Post,  and 
has  been  able  to  maintain  its  circula¬ 
tion  at  the  13  million  mark. 

The  realignment  prompted  Sim¬ 
mons,  in  October,  to  make  adjust¬ 
ments  in  its  readers  per  copy  report 
from  last  July  to  reflect  the  changes. 
The  readjustment  showed  USA 
Today’s  readers  per  copy  increased 
from  1.68  in  July  to  1.71  in  October; 
Parade’s  readers  per  copy  dropped  to 
1.93  from  2.08;  and  Sunday’s  readers 
per  copy  increased  to  2.27  from  2.23. 

Paul  Kessinger,  marketing  director 
of  USA  Weekend,  had  similar  criti¬ 
cisms  of  Simmons’  research. 

“Common  sense  just  no  longer  sup¬ 
ports  these  numbers,”  he  said,  noting 
that  USA  Weekend  believes  the 
October  readers  per  copy  figures 
from  Simmons  are  15%  to  20%  too 
low.  “There’s  obviously  something 
wrong  with  Simmons’  procedures  or 
sampling.  We  just  can’t  live  with 
these  numbers.” 

Kessinger  added  that  while  readers 
per  copy  figures  for  Sunday  newspa¬ 
pers  have  been  increasing  over  the 
last  several  years,  the  flgures  for 
Sunay  magazines,  and  USA  Weekend 
in  particular,  have  been  going  down. 

“The  numbers  have  been  falling  for 
year  after  year  with  no  good  reason,” 
he  stated.  “It’s  got  to  be  something 
fundamental.” 

Kessinger  noted,  for  example,  that 
the  major  dailies  added  by  USA 
Weekend  all  have  readers  per  copy 
figures  “substantially  higher”  than 
the  1.71  found  by  Simmons  for  his 
magazine. 

Kessinger  suggested  that  part  of  the 
problem  may  be  that  Simmons  uses 
the  same  national  random  sampling  of 
households  for  Sunday  newspaper 
magazine  reader  research  that  it  uses 


for  consumer  magazines.  He  said  that 
since  Sunday  newspaper  magazines 
have  their  circulations  linked  to  pa¬ 
pers  in  specific  markets,  a  different 
measuring  approach  may  be  called 
for. 

USA  Weekend  has  “become  so 
upset”  with  the  Simmons  readers  per 
copy  research,  Kessinger  said,  that 
the  magazine  has  signed  with  Media- 
mark  Research  for  further  readership 
studies.  Kessinger  said  Mediamark’s 
readers  per  copy  figures  for  USA 
Weekend  are  18%  higher  than  Sim¬ 
mons’. 


USA  Weekend  has 
“become  so  upset”  with 
the  Simmons  readers  per 
copy  research . . .  that  the 
magazine  has  signed 
with  Mediamark  Research 
for  further  readership 
studies. 


Sterling  Dimmitt,  president  of  Met¬ 
ropolitan  Sunday  Newspapers,  said 
his  organization  had  “no  bone  to  pick 
with  Simmons”  about  its  specific 
research  numbers,  but  he  did  say 
“Parade  might  have  a  point.” 

Dimmitt  noted  that  Simmons’  11% 
margin  of  error  in  the  readers  per 
copy  sampling  seemed  too  high  and 
said  a  “tightening  up  of  sampling 
techniques”  might  be  needed. 

Frank  Stanton,  president  of  Sim¬ 
mons,  said  the  “gross  readership 
numbers”  from  the  firm’s  October 
research  were  “almost  identical”  to 
Parade’s  own  calculations. 

“The  net  numbers  is  where  we  fall 
out,”  Stanton  said,  explaining  that 
the  discrepancy  resulted  from  Sim¬ 
mons’  taking  into  account  duplication 
of  readership. 

“The  reason  for  the  difference 
between  your  figures  and  ours  is  that 
net  audience  calculations  take  into 
account  duplication  of  readership,” 
Stanton  told  Parade  in  a  recent  letter. 
“Because  of  the  huge  size  of  Parade’s 
readership,  some  duplication  is 
(Continued  on  page  17) 
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A  time  of  big  events.  Baseball’s 
All-star  game,  the  Olympics, 
the  Super  Bowl.  All  “home 
games”  for  the  San  FYancisco  Examin¬ 
er.  The  sports  team  was  ready. 

Check  the  score:  The  Examiner’s  cover¬ 
age  was  voted  top  ten  in  the  U.S.  by  the 
Associated  Press  Sports  Editors  and 
first  in  the  state  by  the  California 
Newspaper  Publishers  Association. 

'That’s  why  Examiner  readers  turn  to 
our  winning  team  for  news  of  sports’ 
biggest  events  -  or  just  the  hometown 
teams  in  action.  They  expect  the  best. 
We  deliver  the  gold. 


Cuban  connection 

(Continued  from  page  7) 

(Vazquez  Rana  )  walked  out. 

As  a  result  of  his  work  in  the 
Olympic  movement,  Vdzquez  Raha 
had  become  good  friends  with  Peter 
Ueberroth,  who,  as  head  of  the  Los 
Angeles  Olympic  Committee,  was 
planning  the  1984  Summer  Olympic 
Games. 

Working  with  Ueberroth,  Vdzquez 
Rana  visited  an  assortment  of  coun¬ 
tries  —  many  with  Communist  gov¬ 
ernments  —  in  an  attempt  to  get  them 
to  participate  in  the  1984  Olympic 
Games,  despite  the  Soviet  boycott. 

He  also  visited  Soviet  offici^ds  in  an 
attempt  to  persuade  them  to  change 
their  minds. 

(When  V^quez  Raha 's  daughter 
was  married,  the  Soviet  Olympic 
Committee  officials  sent  a  black  Sibe¬ 
rian  bear  as  a  gift.  The  bear  now  lives 
on  the  V^quez  Raha  estate  in  Mex¬ 
ico.) 

Ueberroth  contacted  Vazquez 
Raha  in  May  of  1984  and  wondered  if 
anything  could  be  done  to  persuade 
Cuba  to  attend  the  Olympic  Games. 

In  his  capacity  as  president  of  the 
National  Association  of  Olympic 
Committees,  V(izquez  Raha ,  through 
the  Cuban  ambassador  in  Mexico, 
made  arrangements  for  him  and 
Ueberroth  to  visit  Cuba. 


Vdzquez  Rana 


They  were  granted  visas  and  made 
the  trip. 


"/  believe  the  man  he 
(Castro)  hates  most  today 
In  the  sports  world  Is 
me...  I  believe  that  his 
hatred  of  me  Is  so  bad 
that  If  I  fly  In  a  plane  over 
Cuba  today,  I  run  the  risk 
of  being  shot  down.” 


“Castro  showed  great  affection 
toward  me  in  front  of  Ueberroth,”  Vaz¬ 


quez  Raha  said,  indicating  his  feel¬ 
ing  that  it  was  just  an  act  to  impress 
Ueberroth. 

After  discussing  the  possibility  of 
Cuba  attending  the  Olympic  games, 
Viizquez  Raha  and  Ueberroth  both 
left  Cuba. 

Then  following  the  Olympic 
Games,  in  November  1984,  came  Vaz¬ 
quez  Raha’s  decision  to  support 
Indianapolis  as  the  site  of  the  1987 
Pan  American  Games. 

He  said  this  decision  angered 
Castro  and  he  has  not  been  in  contact 
with  him  since  then. 

“There  were  times  when  1  called 
Castro  ‘my  friend,’  but  then  I  realized 
he  was  not  the  person  I  thought  he 
was,"  V^quez  Raha  said. 

UPI’s  prospective  owner  said  he 
has  met  lots  of  heads  of  state  from  an 
assortment  of  countries  in  his  role  in 
the  Olympic  movement. 

He  said  in  each  case,  he  has  kept  his 
positions  in  the  international  sports 
world  separate  from  his  role  as  a 
newspaper  publisher  (he  owns  62 
newspapers,  plus  radio  and  tv  sta¬ 
tions  in  Mexico.) 

When  asked  if  he  might  give  up  his 
posts  on  these  international  sports 
bodies  once  he  takes  over  UPl,  Vaz¬ 
quez  Raha  said  it  is  a  possibility. 

He  said  he  wants  to  wait  until  he 
actually  takes  control  of  the  wire  ser¬ 
vice  to  see  how  much  time  he  will 
have  to  devote  to  it  before  deciding. 


Vazquez  Rana:  friendship  with  president  doesn’t  affect  coverage 


Prospective  United  Press  Interna¬ 
tional  owner  Mario  Vhzquez  Raha 
says  he  is  a  close  friend  of  Mexican 
president  Miguel  de  la  Madrid  Hurta¬ 
do,  but  this  friendship  does  not  influ- 

Vazquez  Raha 
opposes  iicensing 
of  journalists 

Prospective  United  Press  Interna¬ 
tional  owner  Mario  Vhzquez  Raha 
told  EdP  this  week  he  is  firmly 
against  licensing  of  journalists. 

“As  a  member  of  the  communica¬ 
tions  field,  I  am  completely  against 
government  control  of  information,” 
Vdzquez  Raha  said.  “If  licensing  is 
used  as  a  government  tool  to  control 
the  media,  this  is  something  journal¬ 
ists  should  not  stand  for.” 

V(izquez  Raha  said  he  has  a  sign  in 
his  office  which  reads:  “Freedom  of 
Speech  is  the  best  tool  that  man  has  to 
defend  himself.” 

He  said  when  he  officially  acquires 
UPI,  he  would  like  to  incorporate  this 
phrase  into  a  company  slogan. 


ence  his  newspapers’  coverage. 

V^quez  Raha,  who  owns  62  news¬ 
papers  in  Mexico,  said  he  operates 
two  distinct  types  of  newspapers.  His 
morning  newspapers,  he  said,  can  at 
times  be  very  critical  of  the  govern¬ 
ment,  but  the  coverage  is  not  sensa¬ 
tionalized.  On  the  other  hand,  his 
evening  newspapers  are  published 
with  more  of  a  sensational  touch  and 
more  aggressively  cover  politics. 

“To  me,  the  best  thing  that  can  be 
found  is  friendship,”  he  said.  “But 
friendship  is  with  people  as  indi¬ 
viduals.  Politics  is  politics  and  busi¬ 
ness  is  business.  They  are  separate.” 

V^quez  Raha  said  readers  are  also 
free  to  submit  letters-to-the-editor  on 
any  topic  they  wish  and  the  newspa¬ 
pers  have  an  “open”  letters  policy. 

“I  am  a  good  friend  of  the  president 
of  Mexico,”  V^quez  Raha  said.  “I 
have  never  been  asked  by  him  or  his 
supporters  to  be  biased  in  his  cam¬ 
paigns.  I  would  not  risk  the  2.2  million 
circulation  I  have  at  my  newspapers 
each  day.” 

Commenting  on  the  government’s 
production  and  import  tax  on  news¬ 
print,  Vdzquez  Raha,  whose  news¬ 


papers  use  27.5%  of  all  the  newsprint 
consumed  in  Mexico,  said,  “I  believe 
in  paying  the  tax  so  I  can  be  free  to 
publish  the  papers  as  I  choose  to.  So 
that  I  cannot  be  accused  of  evading 
taxes.” 


Three  years  ago 

(Continued  from  page  11) 


“I  have  been  working  and  saving 
since  I  was  10  years  old.  I  started  in 
the  furniture  business  begun  by  my 
father  and  we  made  it  a  very  success¬ 
ful  business.  When  I  decided  to  de¬ 
vote  my  whole  work  to  newspapers,  I 
sold  my  shares  to  my  brothers.” 

Vdquez  Raha  told  UPI  executives, 
who  questioned  him  prior  to  his  bid 
being  accepted,  that  he  received  $26 
million  from  the  sale  to  his  brothers  of 
some  of  his  interest  in  the  furniture 
business  and  $20  million  from  “an¬ 
other  sale.” 

UPI  officials  also  told  E&P  that 
they  conducted  a  thorough  investiga¬ 
tion  of  Vhzquez  Raha  before  accept¬ 
ing  his  bid. 


16 


EDITOR  &  PUBLISHER  for  November  30,  1985 


Another  Audit  Bureau  defection:  Gannett  Rochester  Newspapers 


Following  the  lead  of  the  Toronto 
Globe  and  Mail,  Gannett  Co.’s 
Rochester,  N.Y.,  newspapers 
announced  they  are  resigning  from 
the  Audit  Bureau  of  Circulations. 

“ABC  no  longer  serves  the  modem 
day  needs  of  newspapers  and  their 
advertisers,’’  said  Vincent  Spezzano, 
publisher  of  the  Rochester  Democrat 
and  Chronicle  and  Times-Union.  “We 
have  long  had  the  feeling  ABC  em¬ 
ploys  archaic  and  outmoded  proce¬ 
dures  and  demonstrates  unwilling¬ 
ness  to  update  its  methods  and  opera¬ 
tions.” 

The  Rochester  newspapers  have 
belonged  to  the  Audit  Bureau  for  30 
years. 

Spezzano  said  he  agreed  with  the 
veiw  of  Globe  and  Mail  publisher  Roy 
Megarry  (who  resigned  from  the  Au¬ 
dit  Bureau  earlier  this  month)  that 
readership  data,  rather  than  circula¬ 
tion  figures,  is  the  information  adver¬ 
tisers  need  most  from  newspapers. 

The  Audit  Bureau  in  the  past  has 
resisted  pressure  from  some  major 
newspaper  companies  to  include 
readership  totals  and  demographic 
data  in  its  audit  reports  along  with 
totals  for  net  average  paid  circulation. 

A  spokesman  said  there  are  no 
other  Gannett  newspapers  “that  we 


know  of  right  now”  considering  re¬ 
signing  from  ABC. 

“There  has  been  a  lot  of  discussion 
by  publishers  both  in  and  out  of  Gan¬ 
nett  about  the  general  dissatisfaction 
with  ABC,”  said  Charles  Overby, 
vice  president  of  communications. 


Research 

(Continued  from  page  14) 

almost  certain  to  occur  whenever  it 
adds  circulation.”  Stanton  said  1.6 
million  of  the  readers  Parade  gained 
last  summer  were  duplicated. 

Stanton  defended  Simmons’  sam¬ 
pling  techniques  for  Sunday  newspa¬ 
per  magazines. 

“We’ve  been  using  that  method  for 
a  great  number  of  years.  Using  that 
method,  we’ve  found  more  Sunday 
newspaper  readers  than  we  have  in 
the  past,”  Simmons  said. 

Stanton  was  referring  to  the  Sim- 
mons-Scarborough  syndicated  read¬ 
ership  study  which  found  newspaper 
readers  per  copy  nationwide  reached 
a  record  2.71. 

However,  Stanton  also  said  that  the 
sampling  error  for  Sunday  newspaper 
magazines  was  higher  than  that  for 


“ABC  is  more  interested  in  raw  num¬ 
bers  than  in  what  those  numbers  mean 
to  the  advertisers.” 

Overby  said  Megarry ’s  resignation 
really  made  a  lot  of  publishers  “stop 
and  think,  ‘Do  I  really  have  to  put  up 
with  ABC  anymore?”’ 

consumer  magazines  because  of  the 
differences  between  Simmons’  sam¬ 
pling  clusters  and  the  circulation 
areas  of  Sunday  newspapers. 


Last  call  for 
awards  directory 

The  1986  Directory  of  Journalism 
Awards  and  Fellowships  will  be  pub¬ 
lished  in  the  Deceml^r  28  issue  of 
E&P. 

The  directory  provides  organiza¬ 
tions  the  opportunity  to  present  in¬ 
formation  about  their  awards  or  fel¬ 
lowships  and  the  procedures  to  apply 
for  them. 

Any  organization  that  has  not  yet 
submitted  information  and  would  like 
to  be  included  in  the  1986  directory, 
please  contact  the  E&P  Journalism 
Awards  staff  at  212-675-4380,  ext.  43, 
immediately. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  c  oser  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  caii  for  our  Arson  Awareness 
Kit.  Call:  309-766-2625  or  write: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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NEWSPEOPLE  IN  THE  NEWS 


David  L.  Playford  has  been 
appointed  managing  editor  of  the  Au¬ 
gusta  Chronicle  and  August  Herald. 

Rayford,  who  has  been  assistant 
executive  editor  since  the  staffs  of  the 
August  newspapers  were  merged  in 
September  1984,  now  has  responsibil¬ 
ity  for  the  news  operation  and  the 
news  product. 

Reorganization  of  the  news  depart¬ 
ment  was  annouced  by  W.  Howard 
Eanes,  executive  editor,  who  con¬ 
tinues  as  the  top  news  executive. 

Also  promoted  were: 

James  L.  Ezzell,  metropolitan 
editor,  to  assistant  managing  editor, 
news; 

Julian  Miller,  news  editor,  to 
assistant  managing  editor,  features; 

Deborah  L.  Jackson,  assistant 
metropolitan  editor-day,  to  metropo¬ 
litan  editor,  day; 

James  L.  Folker  Jr.,  assistant 
metropolitan  editor-night,  to  metro¬ 
politan  editor,  night. 

*  *  * 

Thomas  M.  Ferraro  has  been 
appointed  feature  writer  for  United 
Press  International.  He  has  held  the 
position  of  general  assignment  report¬ 
er,  specializing  in  education  and  con¬ 
sumer  affairs  for  the  past  three  years. 

Ferraro  joined  UPI  as  a  staff  report 
er  in  Annapolis,  Md.,  in  1973  and  was 
appointed  Baltimore  bureau  manager 
the  following  year.  He  has  covered 
the  State  House  in  Richmond,  Va., 
and  was  manager  of  the  Norfolk 
bureau  for  nearly  three  years,  trans¬ 
ferring  to  Washington,  D.C.,  follow¬ 
ing  the  1980  presidential  election. 

*  * 

John  Orr,  former  publisher  of  the 
Asian  Wall  Street  Journal  and  chief 
executive  of  the  daily  and  Sunday 
Singapore  Monitor,  has  been  named 
associate  publisher  for  Asia  of  the 
WorldPaper. 

Orr  will  be  the  newpaper’s  prime 
contact  with  its  network  of  seven  host 


Dalton  C.  Wright,  publisher  of  the 
Lebanon  Doily  Record,  was  elected  presi¬ 
dent  of  the  Missouri  Press  Association  at 
the  November  convention  in  Kansas  City. 

Wright,  whose  term  begins  in  January, 
succeeds  James  C.  Sterling  of  the  Bolivar 
Herold-Free  Press. 

In  addition  to  being  president  and  own¬ 
er  of  Lebanon  Publishing  Co.,  Wright  is 
president  and  owner  of  Lake  AAedio,  Inc., 
Eustis,  Flo.;  AAontgomery  AAedio,  Inc., 
AAontgomery  City,  Mo.,  and  PrimeTime 
AAorketing,  Inc.,  Lebanon. 


publications  in  East  Asia  and  under¬ 
take  advertising  efforts.  He  has  lived 
in  Tokyo,  Hong  Kong  and  Singapore 
for  the  past  seven  years. 

Operating  out  of  WorldPaper’s 
New  York  sales  office,  he  will  travel 
to  Asia  four  to  six  times  a  year. 

)|C  ♦  3|C 

Henry  S.  Misiak  Jr.  has  been 
promoted  to  assistant  advertising 
director  of  The  Jackson  Newspapers, 
New  Haven,  Conn. 

Misiak,  with  the  papers  since  1971, 
having  started  in  the  dispatch  depart¬ 
ment,  became  an  account  sales  repre¬ 
sentative  in  1972  and  national  adver¬ 
tising  manager  in  1978. 

♦  *  * 

Paul  W.  Cummings,  most  recently 
retail  advertising  manager  of  the 
Burlington  (Vt.)  Free  Press,  has 
joined  WEZF-FM,  Burlington,  as 
general  sales  manager. 

4c  !|< 

Neil  Smith,  former  publisher  of 
the  Cranston  (R.I.)  Herald,  has  been 
appointed  director  of  public  relations 
at  Bolster  &  Associates,  Providence 
advertising  agency.  He  joined  the 
Bolster  staff  last  June. 


SATISFIED  BUYERS  AND 
SELLERS  SPEAK  FOR  US! 

“Wc  are  pleased  to  be  the  latest  addition  to  the  Tarheel  State's  list  of  community 
new^nper  publishers  through  the  assistance  of  Edwin  O.  Meyer  Associates.” 
—Barbara  S.  &  Mark  S.  Beardsley,  Publishers,  The  Pender  Post  and  The  Coastal  Courier. 


EDWIN  O.  MEYER  ASSOCIATES,  INC. 

Appraisers— Brokers — Consultants 
P.O.  Box  637  Goochland,  Va.  23063  (804)  784-7000 


Other  newly-elected  officers  of  the 
Missouri  Press  Association  in  addi¬ 
tion  to  President  Dalton  C.  Wright 
(photo  above)  include:  Charles  Hed- 
BERG,  Centralia  Fireside  Guard,  first 
vice  president;  Betty  Simpson 
Spaar,  Odessa  Odessan,  second  vice 
president;  Brenda  Gierke, 
Louisiana  Press-Journal,  secretary; 
and  J.  W.  Tinnen  ,  Plattsburg  Leader, 
treasurer. 

9|c  4c  4c 

D.  Jordan  Whichard  III  has  been 
named  general  manager  of  the  Green¬ 
ville  (N.C.)  Daily  Reflector.  He  is  the 
fourth  generation  of  his  family  in¬ 
volved  in  management  of  the  news¬ 
paper  founded  by  his  great  grand¬ 
father  in  1882. 

Prior  to  joining  the  Daily  Reflector, 
Whichard  was  general  manager  of  the 
Staunton  (Va.)  News  Leader  and  be¬ 
fore  that  was  business  manager  of  the 
Greenville  (S.C.)  News-Piedmont, 
both  Multimedia  Inc.  publications. 
He  worked  earlier  as  an  administra¬ 
tive  aide  to  former  U.S.  Senator 
Robert  Morgan. 

4c  4c  4c 

Gary  Shaffer  will  become  co¬ 
op  advertising  manager  for  the  Daily 
Oklahoman,  Oklahoma  City,  effec¬ 
tive  Januap'  1.  He  joined  The  Oklaho¬ 
ma  Publishing  Company  as  an 
account  executive  in  the  retail  adver¬ 
tising  department  in  July,  1981,  after 
graduation  from  Washington  and  Lee 
University  with  a  bachelor  of  arts  de¬ 
gree  in  journalism. 

4c  4(  4( 

David  J.  Rivera  has  been 
appointed  vice  president/advertising 
for  American  Newspaper  Markets, 
publishers  of  Circulation.  He  will  be 
responsible  for  advertising  sales  and 
marketing  of  the  25th  anniversary  edi¬ 
tion  Circulation  86/87. 
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That's  why  the  scrap  industry  is 
against  air  bags  --  at  this  time 
there's  no  way  a  processor  can  tell 
whether  a  flattened  auto  hulk 
contains  a  live  air. bag  canister  or  not. 

If  you  re  thinking  about  air  bags, 
to  get  the  full  story  you  need  to  talk 
to  the  scrap  industry  for  the 
processors  perspective.  Call  Dr 
Herschel  Cutler.  ISIS  Executive 
Director,  at  (202)  466-4050 


Institute  of  Scrap  Iron  and  Steei  Inc 

Represent.rtq  i  Processors 

CH  Meiaiitc  Scrap  to'  Pec  ,(  irHJ 


Sally  Ann  Maas,  since  mid- 1983 
features  editor  of  the  Riverside 
(Calif.)  Press-Enterprise,  has  been 
named  assistant  managing  editor  for 
features  and  art. 

With  the  Press-Enterprise  since 
1971,  she  previously  was  editor  of  the 
Sidelight  section  and  before  that  a 
staff  writer  for  the  section. 

Her  husband,  Robert  A.  Mar¬ 
shall,  is  county  editor  of  the  Press- 
Enterprise. 


John  Huffman,  former  head  of  the 
Bowling  Green  (Ky.)  State  Universi¬ 
ty’s  School  of  Joum^ism  since  1983, 
has  been  named  director  of  the  newly 
created  School  of  Mass  Conununica- 
tion. 

Dr.  Huffman,  a  graduate  of  Black 
Hills  College  in  South  Dakota,  re¬ 
ceived  his  doctorate  from  the  Uni¬ 
versity  of  Iowa  and  tau^t  at  Pepper- 
dine  University  in  California  and  at 
the  University  of  Tulsa  before  joining 
the  Bowling  Green  faculty  in  1978. 

Prior  to  teaching,  he  held  various 
media-related  positions,  including 
that  of  publisher  of  the  Daily  Iowan, 
an  independent  daily  at  the  Universi- 
WiLLiAM  S.  Morris  III,  chairman  ty  of  Iowa, 
and  chief  executive  officer  of  Morris 
Communications  Corp.,  received  the 

first  “Bottom  Line  Award”  given  by  _ 

the  Media  Management  Club  of  the  HUft  nilWI 

University  of  Georgia.  The  club,  IIV  ll|mk 

composed  of  students  interested  in  nil  UHllU 

careers  in  communications  strategy  M|fl|7  NlUT  THEYHf 

and  management,  cited  Morris  for  his  dOiflll  |p  JO  K. 

“contributions  to  publications  man-  gECJUiSE  in  j  pNOGESStllNI  PU«IT,  TKY 
agement  education  at  the  University  ijiy  |e||||  |p  ^ 

of  Georgia.” 

The  award  will  be  given  annually  to  S 

media  people  who  assist  students  in  K 

training  for  management  careers.  fS  Jm-y  * 


Bill  Lea  Ed  Efchak  Sally  Ann  AAoas 

Bn.L  Lee  is  now  sports  editor  of  the  Ed  Efchak  was  appointed  assis- 

Wichita  Eagle-Beacon.  He  previous-  tant  director  of  marketing  com- 
ly  was  night  state  editor  of  the  Tampa  munications  for  The  Record,  Hacken- 
Tribune.  sack,  N.J. 

Lee  began  his  newspaper  career  at  He  joined  the  newspaper  in  1974  as 
the  Greensboro  (N.C.)  Daily  News,  a  research  assistant,  was  promoted  to 
where  he  held  a  variety  of  reporting  research  associate  and  most  recently 

and  editing  positions.  He  also  was  was  research  manager  in  the  market¬ 

managing  editor  of  the  Asheboro  ing  communicatons  department. 
(N.C.)  Courier-Tribune  for  four  Earlier,  Efchak  was  manager  of 

years .  marketing  data  for  Hayden  Publishing 

*  ♦  *  Company  of  Hasbrouck  Heights, 

At  the  Washington  Post  Com-  N.J. 
pany,  Ross  Hamachek  has  been 
elected  vice  president-planning  and 
development. 

Hamachek,  director  of  planning 
and  development  since  joining  the 
company  in  February  1984,  prior  to 
that  was  vice  president  of  Strategic 
Planning  Associates,  a  Washington- 
based  management  consulting  firm. 

Also,  Leonade  D.  Jones  has  been 
elected  an  assistant  treasurer  of  the 
company,  Jones,  vice  president, 
business  allairs  for  Post-Newsweek 
Stations  since  1984,  previously  had 
been  director  of  financial  services  for 
the  stations  since  1979. 


Bruce  Collins,  formerly  director 
of  human  resources  at  Stottler  Sta^ 
&  Associates  of  Cape  Canaveral,  is 
the  new  training  and  development 
manager  at  the  Fort  Lauderdale 
News/Sun  Sentinel. 


Dean  Lesher,  president  and  pub¬ 
lisher  of  Lesher  Communications, 
Inc.,  Walnut  Creek,  Calif.,  recently 
celebrated  his  83rd  birthday  by  being 
appointed  to  the  board  of  trustees  of 
the  California  State  University 
System. 

The  appointment  by  Governor 
George  Deukmejian  marked  the 
second  time  Lesher  has  been  named 
to  the  board. 


Mark  McGinty,  advertising 
representative  for  USA  Today  in  New 
York,  was  named  New  England  sales 
manager  for  the  newspaper  and  will 
be  based  in  Boston. 

He  succeeds  Mike  DeCARLO,  who 
returns  to  New  York  as  sales  develop¬ 
ment  manager  for  USA  Weekend. 

McGinty  joined  USA  Today  a  year 
ago  after  holding  sales  positions  with 
Meredith  Publishing,  The  Webb 
Company  and  Computer  Systems 
News. 

DeCarlo,  on  the  original  sales  staff 
of  USA  Today  in  1982,  opened  the 
Boston  sales  office  last  January. 


John  A.  Park  Jr 


Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

M  Years  Nettow-Wlde  Rersenei  Service 
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William  F.  Chapman  has  retired 
as  editorial  director  of  Howard  Pub¬ 
lications,  Oceanside,  Calif.,  and  as 
executive  editor  of  the  Hammond 
(Ind.)  Times. 

Chapman,  60,  was  a  UPI  corres¬ 
pondent  in  Korea  and  Japan  in  the 
early  SOs  and  also  had  worked  for  UPI 
(then  United  Press)  in  Kansas  City 
and  St.  Louis,  and  was  a  UPI  bureau 
manager  in  Topeka,  Jefferson  City 
and  Seattle. 

He  was  news  editor  of  the  Warrens- 
burg  (Mo.)  Daily  Star  Journal,  as¬ 
sistant  city  editor  of  the  Detroit  Free 
Press,  and  editor  of  the  Delaware 
County  Daily  Times,  Chester,  Pa. 
Chapman  moved  to  Hammond  as 
managing  editor  in  I%3. 

He  became  the  first  editorial  direc¬ 
tor  for  the  fledgling  Howard  group  in 
1971  when  it  had  six  dailies.  It  now 
has  19  dailies  and  cable-tv  properties 
and  a  major  television  station  in  Buf¬ 
falo,  N.Y. 

Chapman  hosted  15  annual  Howard 
Editor  Seminars  at  O’Hare  Interna¬ 
tional  Airport,  beginning  in  1971.  This 
past  summer  he  lectured  at  Taegu 
University  in  South  Korea. 


William  F.  Chapman 

The  news  veteran,  whose  home  is 
in  Merrillville,  Ind.,  has  been  retained 
as  a  consultant  at  Hammond  and  also 
plans  to  remain  active  as  a  newspaper 
and  communications  industry  consul¬ 
tant. 


Paula  Kierre,  circulation  sales 
manager  for  the  Hattiesburg  (Miss.) 
American,  has  been  named  market 
support  manager  and  will  be  responsi¬ 
ble  for  promotion,  research  and  pub¬ 
lic  service  activities. 

Before  joining  the  American  in 


The  Chambers  family 
of  New  Castle,  Indiana,  has  sold 

The  New  Castle  Courier-Times 

To  Nixon  Newspapers,  Inc. 


We  are  proud  to  have  served  as  the  broker  for 
the  Chambers  family  interests  in  this  transaction 

Lee  Dirks  &  Associates 
313-259-0080 


1983,  Kierre  worked  as  a  circulation 
and  sales  promotion  manager  at  the 
Arkansas  Democrat,  Little  Rock,  and 
in  the  same  position  at  the  Beaumont 
(Texas)  Enterprise,  and  at  the  Arkan¬ 
sas  Gazette,  Little  Rock,  in  circula¬ 
tion,  sales  and  as  training  manager. 


Larry  Barr  is  the  new  director  of 
operation  for  the  St.  Paul  Pioneer 
Press  and  Dispatch.  He  formerly  held 
the  same  position  for  Fort  Wayne 
(Ind.)  Newspapers.  Knight-Ridder 
Newspapers,  owner  of  the  Pioneer 
Press  and  Dispatch,  is  a  partner  in 
Fort  Wayne  Newspapers,  which 
handles  business  operation  for  the 
Journal-Gazette  and  the  Knight- 
Ridder  owned  News-Sentinel. 


Stephen  J.  Crowley,  formerly 
classified  advertising  manager  for  the 
Carlisle  (Pa.)  Sentinel,  has  become 
advertising  sales  manager  for  the 
York  (Pa.)  Sunday  News,  a  Lancaster 
Newspapers,  Inc.,  publication. 


OBITUARIES 


DeWiTT  John,  80,  retired  editor  of 
The  Christian  Science  Monitor,  Bos¬ 
ton,  died  October  22  in  Portugal.  He 
was  touring  with  his  wife,  Morley, 
when  stricken. 

John  joined  the  newspaper  as  a  re¬ 
porter  in  1939  and  was  editor  from 
1964  to  1970  when  the  Monitor  won 
three  Pulitzer  prizes. 

)|C  *  if: 

Roy  O.  Kopp,  65,  vice  president 
and  business  manager  of  The  Plain 
Dealer  Publishing  Co.,  Cleveland, 
died  November  3  irfter  apparently  suf¬ 
fering  a  heart  attack  at  his  Brecks- 
ville,  Ohio,  home. 

Kopp  began  his  career  at  the  Plain 
Dealer  when  he  joined  the  then- 
named  Forest  City  Publishing  Co.  in 
1950  as  a  senior  accountant.  He  be¬ 
came  assistant  manager  of  general 
accounting  in  1956,  the  first  of  a  series 
of  promotions  on  the  business  side  of 
the  paper. 

When  his  three  sons  were  carrying 
the  paper  and  had  more  than  200  cus¬ 
tomers,  Kopp  would  help  deliver  the 
heavy  Sunday  Plain  Dealer  in  the 
family  station  wagon. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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SPJ,SDX 

(Continued  from  page  10) 

minutes  later,  Cronkite  described 
himself  as  an  admirer  of  C-SPAN  and 
added  that  “freedom  of  the  press  was 
not  an  issue  with  us.” 

He  said  that  since  SPJ,  SDX 
charged  admission  for  the  roast  it 
could  not  deny  access  to  a  particular 
new  medium  since  the  affair  was  no 
longer  private. 

“When  tickets  were  sold  it  changed 
the  nature  of  the  event  and  when  that 
happens  the  press  has  every  right  to 
fight  for  access,”  Cronkite  asserted. 

Convention  goers  had  to  contribute 
a  minimum  of  $10  toward  the  Legal 
Defense  Fund  for  admittance  to  the 
roast. 

Rutan  took  the  ribbing  of  his  net¬ 
work  in  stride. 

“It’s  all  right,”  he  said.  “We  had  to 
fight  to  get  in  and  we  expected  some¬ 
thing  like  this.”  C-SPAN,  which  also 
covers  the  House  of  Representatives, 
offers  its  programs  to  viewers  i  un¬ 
edited. 

Rutan  contended  the  Gridiron  din¬ 
ners  should  also  be  televised,  saying: 
“The  public  is  curious  about  journal¬ 
ists.  They  want  to  know  what  they  do 
and  what  they  talk  about.  It  would  be 
an  enjoyable  program.” 

Arizona  Republic  political  col¬ 


umnist  Pat  Murphy,  in  a  Nov.  IS 
piece,  charged  Tomabene  with  “un¬ 
concealed  stupidity,”  and  continued, 
“To  say  SDX  was  guilty  of  a  double 
standard  is  being  charitable. 

“For  24  hours  CSPJ ,  SDX)  became  a 
champion  of  closed  doors  and  a 
camera  ban,  and  a  cynical  arbiter  of 
what  is  a  new  event  and  what  is 
worthy  of  media  coverage.  .  .  .  Lord 
knows,  there  are  enough  critics  creat¬ 
ing  fanciful,  mythical  sins  to  assign 
the  media.  We  therefore  surely  don’t 
need  journalists  —  or  official  spokes¬ 
men  for  journalists  —  lending  aid  and 
comfort  to  critics  with  their  lapses.” 

“Ideas  are  welcome,  not 
gifts,”  Bukro  stated. 

Tomabene  termed  Murphy’s  com¬ 
ments  “unfair.” 

A  row  over  some  convention  ex¬ 
hibits  produced  another  headache  for 
the  Society’s  officers. 

The  issue  flared  at  a  Nov.  14  ethics 
worshop.  Ted  Frederickson,  a  Uni¬ 
versity  of  Kansas  journalism  profes¬ 
sor  and  former  newsman,  noted  that  it 
was  ironic  for  SPJ,  SDX  to  be  dis¬ 
cussing  ethics  procedures  when 
exhibitors  downstairs  were  handing 
out  free  gifts  and  alcoholic  beverages 
to  members. 

He  touched  off  a  prolonged  word 


battle  in  which  some  SDXers  accused 
the  Society  of  violating  its  own  Code 
of  Ethics. 

A  section  of  the  code  reads:  “Gifts, 
favors,  free  travel,  special  treatment 
or  privileges  can  compromise  the  in¬ 
tegrity  of  journalists  and  their  em¬ 
ployers.  Nothing  of  value  should  be 
accepted.” 

After  the  workshop,  the  SDX 
Ethics  Committee  headed  by  Chicago 
Tribune  reporter  Casey  Bukro,  who 
authored  the  Code,  held  an  impromp¬ 
tu  meeting  on  the  freebie  issue. 

The  discussion  focused  on  the  ex¬ 
hibits  of  the  Texaco  Co.  and  the 
Tobacco  Institute,  which  was  giving 
out  free  beer,  wine  and  coffee.  Tex¬ 
aco  held  a  raffle  in  which  winners  re¬ 
ceived  mini-flashlights,  note  pads  and 
business  card  holders. 

This  was  the  first  time  SPJ,  SDX 
had  invited  exhibitors  to  its  conven¬ 
tion,  a  move  that  brought  in  about 
$9,000  to  the  Society.  Two  other  ex¬ 
hibitors  were  the  Atomic  Industrial 
Fomm  and  the  American  Heart  Asso¬ 
ciation,  which  held  a  drawing  to  give 
away  one  of  its  special  diet  cook¬ 
books. 

At  the  start  of  the  ethics  workshop, 
Bukro,  in  tracing  the  history  of  the 
Society’s  Code  of  Ethics  (adopted  in 
1973),  recalled  that  “We  believed  that 
(Continued  on  page  24) 
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NEWS/TECH 


Newspapers  and  compact  disks 

The  awesome  storage  power  of  the  compact  optical  disk 
could  bring  dramatic  changes  to  newspaper  publishing 


By  Tim  Miller  I  The  dramatic  advance  in  storage  I  overhead  expense  alone.” 


The  awesome  storage  power  of  the 
compact  optical  disk  could  bring  dra¬ 
matic  changes  to  newspaper  publish¬ 
ing,  according  to  industry  experts. 

“The  implications  of  optical  disks 
for  the  publishing  industry  are  stag¬ 
gering,”  said  Alan  Paschal,  a  vice 
president  of  DATATEK,  an  Okla¬ 
homa  City  electronic  publishing  com¬ 
pany.  “The  potential  to  store  highly 
compressed  information  in  a  very 
small  space  at  costs  that  are  anywhere 
from  five  to  10  times  less  than  conven¬ 
tional  technology  means  that  there 
are  many  more  ventures  that 
publishers  can  be  involved  in.” 

At  the  center  of  the  revolution  is  a 
four-and-three-quarter  inch  plastic 
disk  that  can  store  about  550  mega¬ 
bytes  of  information,  or  roughly  three 
years’  worth  of  copy  from  a  large 
daily  newspaper.  To  store  the  same 
amount  of  information  in  magnetic 
form  would  require  1,500  floppy 
disks. 


The  Inquirer  also  would 
like  to  use  optical  disks 
to  store  its  five-to-seven 
million-item  clip  file 
dating  back  to  1925. 

In  compact  disk  read-only  memory 
technology  (CD-ROM),  data  is  con¬ 
verted  to  digital  form  and  burned  into 
a  plastic  disk  with  a  threadlike  laser 
beam.  An  optical  reader  then  employs 
another  laser  beam  to  “read”  the  digi¬ 
tal  marks  and  translate  them  into 
data,  which  is  displayed  on  a  terminal 
screen,  stored  in  magnetic  form,  or 
printed,  just  as  is  data  from  a  floppy  or . 
hard  disk. 

Because  compact  disks  are  pressed 
in  much  the  same  way  as  phonograph 
records  they  are  limited  to  “read¬ 
only”  capacity,  meaning  they  cannot 
be  updated  or  otherwise  changed. 
The  ability  to  write  on  erasable  opti¬ 
cal  disks  is  not  expected  to  be  avail¬ 
able  for  several  years. 


technology  provided  by  optical  disks 
not  only  promises  to  provide  news¬ 
papers  with  an  inexpensive  library 
system,  but  also  creates  an  entirely 
new  publishing  medium. 

“Really,  newspapers  are  interested 
in  intern^  applications;  it  helps  them 
get  into  a  library  situation  more  eas¬ 
ily,”  said  Pasch^,  whose  company  is 
offering  what  it  bills  as  the  world’s 
first  compact  optical  disk  library  sys¬ 
tem  for  newspaper  data. 

Paschal  said  that  optical  disks  in 
their  present  form  are  only  good  for 
stable,  archived  data  that  isn’t  likely 
to  need  corrections  or  updates. 

“You  don’t  want  to  take  data  from 
four  to  six  months  ago  and  put  it  on 
disk,”  he  said.  Paschal  claims  CD 
technology  will  reduce  storage  costs 
by  50%  by  backing  off  the  third  year 
to  optical  disk,  even  taking  into 
account  the  roughly  $12,000  cost  of 
pressing  the  disk.  Paschal  said. 

The  DATATEK  system  would 
include  a  Digital  Equipment  Corpora¬ 
tion  reader  for  $2,195,  compatible 
with  Digital’s  VAX  family  of  compu¬ 
ters  and  MS-DOS  systems  such  as  the 
IBM-PC.  The  total  package  would 
include  a  master  copy,  50  disks,  a 
reader  and  BASIS  search  software 
and  would  cost  about  $15,000,  said 
Paschal.  News  copy  must  be  avail¬ 
able  in  magnetic  form  to  be  loaded 
efficiently  to  optical  disk. 

DATATEK  is  the  electronic  pub¬ 
lishing  subsidiary  of  the  Oklahoma 
Publishing  Company,  a  media  con¬ 
glomerate  whose  holdings  include  the 
Daily  Oklahoman,  a  daily  newspaper 
in  Oklahoma  City,  and  Datatimes,  an 
online  newspaper  database.  The  com¬ 
pany  has  four  years  of  the  Daily  Okla¬ 
homan  stored  on  a  compact  disk. 

Other  major  newspapers  are  eyeing 
the  technology.  Although  he  has  not 
floated  any  specific  CD-ROM  pro¬ 
jects,  Chicago  Sun-Times  library 
director  Ernest  Perez  said  he  is  “very 
interested”  in  the  technology. 

“I  think  there’s  a  lot  of  potential 
there,”  he  said.  “I  can  justify  the 
expense  (of  an  in-house  library  sys¬ 
tem)  just  for  the  sheer  reduction  of 


The  Philadelphia  Inquirer  is  look¬ 
ing  at  the  possibility  of  using  compact 
disk  systems  to  provide  its  bureaus 
with  in-house  morgues,  thereby  elimi¬ 
nating  costly  online  time. 

The  Inquirer  also  would  like  to  use 
optical  disks  to  store  its  five-to-seven 
million-item  clip  file  dating  back  to 
1925.  Because  they  are  not  in 
magnetic  form,  the  clips  would  have 
to  be  scanned  and  stored  on  disks 
much  like  pictures. 

Inquirer  librarians  think  the 
roughly  $I  million  cost  would  be  a 
good  investment. 

“The  value  of  that  is  just  incredible 
not  only  to  us,  but  also  to  history  and 
to  the  public,”  said  M.  J.  Crowley, 
library  manager  for  Philadelphia 
Newspapers  Inc. 

“Really,  newspapers 
are  interested  in  internal 
applications;  it  helps 
them  get  into  a  library 
situation  more  easily/’ 
said  Paschal . . . 


Vu/Text,  the  Knight  Ridder  data¬ 
base,  plans  by  early  1986  to  offer  an 
optical  disk  product  that  is  competi¬ 
tive  with  DATATEK’s,  said  Dee  Wil¬ 
son,  Vu/Text  vice  president  and  gen¬ 
eral  manager. 

Some  news  companies  are  looking 
into  storing  news  photos  on  compact 
disk.  Digital  technology  allows  stor¬ 
age  of  images  and  sound  as  well  as 
data. 

While  in-house  applications  of  opti¬ 
cal  technology  promise  to  cut  over¬ 
head,  it  is  the  possibility  of  selling 
newspaper  data  on  disk  that  excites 
some  managers. 

“It’s  a  way  of  delivering  a  lot  of 
information  to  a  lot  of  people  at  low 
cost,”  said  the  Sun-Times’  Perez. 

Optical  disks  are  an  ideal  publish¬ 
ing  medium  because  once  the  master 
disk  has  been  pressed,  copies  can  be 
stamped  out  like  phonograph  records 
at  a  per-disk  cost  starting  at  $15. 
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Copying  of  magnetic  disks,  by  con¬ 
trast,  entails  laborious  one-by-one 
reproduction. 

In  comparison  to  microfilm,  the 
optical  disk  is  easier  to  read  and  more 
durable.  The  equipment  required  to 
read  it  is  cheaper  and  is  expected  to 
become  widespread.  More  important, 
the  ability  to  search  compact  disks  by 
key  word  gives  a  tremendous 
research  advantage  over  microfilm 
and  paper. 

The  new  publishing  medium  pro¬ 
vided  by  optical  disk  might  open  up 
entirely  new  markets  for  reselling 
news  to  an  even  larger  market  than 
that  now  reached  by  online  data¬ 
bases,  which  cost  from  $75  to  $100  or 
more  an  hour. 

The  success  of  an  optical  publish¬ 
ing  venture,  of  course,  depends  on 
the  market. 

“If  you  have  enough  readers  who 
depend  on  your  information,  you  will 
probably  be  able  to  cost-justify  it,  but 
if  you're  a  community  newspaper  in  a 
town  of  25,000,  there  probably  won’t 
be  enough  people  who  want  it,’’  said 
Julie  Schwerin,  president  of 
InfoTech,  a  Pittsfield,  Vt.,  consulting 
firm  for  optical  publishing. 

Inquirer  librarians  think 
the  roughly  $1  million 
cost  would  be  a  good 
investment. 

“The  important  thing  is  to  look  at 
the  market  and  see  if  the  market  gives 
you  the  opportunity  to  resell  the  infor¬ 
mation  you  already  own  in  a  format 
that  is  randomly  accessible,  inexpen¬ 
sive  and  readily  available,’’  she  said. 

Perez  believes  there  is  a  healthy 
market  for  such  information  in  busi¬ 
ness,  government  and  education. 

“ITiey  can  provide  an  inexhaust¬ 
ible  market  to  eat  up  that  data,’’  he 
said. 

Potential  users  could  include  real 
estate  companies  that  might  want  to 
track  developments  in  a  certain  area 
of  a  city,  corporate  officials  who  want 
to  track  activities  of  competitors, 
attorneys  who  want  to  research  indi¬ 
viduals  or  organizations,  politicians 
who  want  to  scout  out  potential  con¬ 
tributors  or  marketers  who  want  to 
cull  sales  prospects. 

Perez  speculated  that  a  newspaper 
could  publish  several  years  of  data  on 
optical  disk  and  sell  or  lease  it,  along 
with  a  CD-ROM  player,  software  and 
other  needed  accessories.  The  news¬ 
paper  would  set  a  price,  say  $1 ,000  or 
$1,500  a  year  for  the  package. 

“You  haven’t  sold  them  three 
years  of  data,  you’ve  leased  them  a 
disk  for  a  year,”  he  said. 
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By  selling  the  information  directly 
to  the  client,  the  newspaper  could 
bypass  the  middleman  it  encounters 
when  it  sells  its  back  issues  through 
an  online  database.  “If  you  offer  it  on 
a  database  you  pay  between  50%  and 
80%  to  the  database  distributor,” 
Perez  pointed  out. 

Schwerin  predicted  that  compact 
disk  players  for  data  will  fall  in  price. 
She  noted  that  the  cost  of  audio  com¬ 
pact  disk  players  plummeted  to 
roughly  one-sixth  of  the  original  cost 
in  a  two-year  period.  Analysts  esti¬ 
mate  that  about  two  million  audio 
disk  players  have  been  produced 
worldwide. 

Major  computer  manufacturers  are 
developing  CD  players  that  will  fit  in 
the  floppy  disk  drive  of  a  personal 
computer. 

Recognizing  the  trend,  several 
firms  have  already  begun  optical  disk 
publishing.  The  21 -volume  Grolier 
Academic  American  Encyclopedia  is 
being  made  available  on  disk  for  $199. 
Chemical  Abstracts  and  a  half-dozen 
other  reference  works  have  recently 
announced  optical  publishing  plans. 

People  like  Perez  think  newspapers 
should  jump  on  the  optical  publishing 
bandwagon. 

“Historically,  the  newspaper  has 
been  the  information  center  of  the 
community,”  said  Perez.  “They  still 
have  the  opportunity  to  remain  that 
center.  No  one  else  collects  that  kind 
of  information.” 

Platemaker  donated 
to  Cal  Tech  Univ. 

A  $35,000  platemaker  donated  to 
the  California  Polytechnic  State  Uni¬ 
versity  will  be  used  for  education  and 
research  in  flexography,  the  school 
says. 

“Recognizing  the  growing  role  of 
flexography  as  a  major  printing  proc¬ 
ess,  Cal  Poly’s  Graphic  Communica¬ 
tion  Department  is  upgrading  its  cur- 
nculum,  laboratories  and  continuing 
education  programs  for  industry,’’ 
Dr.  Harvey  R.  Levenson,  the  depart¬ 
ment’s  head,  said. 

“Our  objective  is  to  address  the 
current  and  future  roles  of  flexo¬ 
graphy  as  an  important  process  in 
commercial  printing,  packaging  and 
publications  printing.” 

The  donation  of  a  Cyrel  1215  photo¬ 
polymer  platemaking  system  was 
made  by  the  E.I.  Du  Pont  De 
Nemours  &  Co. 

The  platemaker  will  be  used  to  sup¬ 
port  three  flexographic  presses  cur¬ 
rently  housed  in  the  department’s 
press  lab  under  Professor  Herschel 
Apfelberg.  It  will  also  support  flexo 
research  and  testing. 


Abitibi-Price  reports 
sales,  earnings  hike 

Abitibi-Price  Inc.  has  reported 
sales  of  nearly  $1.9  billion  for  the  first 
nine  months  of  1985,  up  more  than 
$200  million  over  the  same  period  of 
1984. 

Nine-month  earnings  were 
reported  at  $70  million,  or  99^  per 
common  share,  compared  with  earn¬ 
ings  of  $49  million,  or  68^  a  common 
share,  in  the  same  period  last  year, 
when  an  extraordinary  item  brought 
net  earnings  to  $46  million,  or  (M  a 
share. 

Earnings  in  the  third  quarter  of  1985 
were  reported  at  $25  million,  or  36^  a 
common  share,  up  from  $15  million, 
or  210  a  common  share,  for  1984. 

Increased  earnings  resulted  from 
improved  contributions  from  most 
operations,  income  from  two  distribu¬ 
tion  companies  acquired  in  1985  and  a 
higher  U.S.  exchange  rate,  according 
to  Bemd  K.  Koken,  president  and 
chief  executive  officer  of  of  the 
Toronto-based  company,  the  largest 
supplier  of  newsprint  in  North 
America. 

M.A.N.-Roland 
appoints  Engel 

Edward  J.  Engel  has  been  named 
vice  president/chief  financial  officer 
of  the  Newspaper  Press  Division  of 

M. A.N.-Roland  USA  Inc. 

Engel  was  formerly  comptroller 
and  materials  manager  for  the  makers 
of  Goss  printing  presses,  the  Graphic 
Systems  Division  of  Rockwell  Inter¬ 
national  Corp.,  where  he  worked  for 
10  years  in  various  positions  in  finan¬ 
cial  and  manufacturing  management. 

The  addition  of  Engel  is  one  of 
several  recruiting  moves  by  M.A.N. 
that  have  affected  competitors  since 
the  German  conglomerate  entered  the 
U.S.  market  in  the  late  1970s  with  the 
purchase  of  the  assets  of  companies 
formerly  making  Wood  and  Hoe 
presses. 

In  one  such  hiring,  Fred  Dressier 
left  his  job  as  flexographic  product- 
tion  manager  for  the  Kidder-Stacy  di¬ 
vision  of  the  Motter  Printing  Ftess 
Co.  to  become  manager  of  design  en¬ 
gineering  for  the  newspaper  division 
of  M.A.N. 

Meyers  joins 
Hell  Graphics 

Ronald  Meyers  has  joined  Hell 
Graphic  Systems  Inc.  of  Happauge, 

N. Y.,  as  vice  president  and  general 
manager. 
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reporters  on  the  take  are  no  better 
than  politicians  on  the  take.” 

During  the  Ethics  committee  meet¬ 
ing,  Sutherland  strode  in  and 
announced  that  he  had  been  unaware 
that  the  Tobacco  Institute  was  giving 
away  free  drinks  and  charged  that  the 
practice  violated  the  Institute's  con¬ 
tract  with  SPJ,  SDX. 

“The  contract  si^cified  they  were 
to  give  away  nothing  of  value,  only 
brochures  and  literature,”  Suther¬ 
land  said.  He  added  that  he  had,  a  few 
minutes  earlier,  told  Eddie  Barker,  a 
broker,  who  had  arranged  the  exhib¬ 
its,  that  the  freebies  were  to  be 
stopped  immediately. 

The  Tobacco  Institute  responded 
by  pulling  down  its  exhibit  and  leav¬ 
ing.  Texaco  remained  at  the  conven¬ 
tion,  but  withdrew  its  drawing  and 
prizes. 

Walker  Merry  man,  vice  president 
of  the  Tobacco  Institute,  who  handled 
the  exhibit,  said  he  did  not  consider 
himself  in  violation  of  the  contract, 
explaining  that,  in  his  opinion,  the 
drinks  constituted  nothing  of  real 
value. 

“I  didn’t  think  this  would  raise  an 
eyebrow,”  he  declared.  “If  we’re 


talking  about  cash  that’s  something 
else,  but  a  glass  of  wine?  It’s  ridicu¬ 
lous.  Only  someone  not  living  in  this 
century  would  believe  that  a  glass  of 
wine  or  beer  would  influence  any¬ 
one.” 

According  to  Merryman,  scores  of 
journalists  had  accepted  drinks  at  the 
booth  and  a  number  of  them  later  told 
him  they  thought  that  Sutherland’s 
reaction  was  wrong. 

“When  we  have  a  booth  we  try  to 
provide  a  comfortable,  hospitable 
lounge  where  we  can  talk  to  people,” 
said  Merryman,  who  added  that  he  is 
a  former  newspaperman.  “It’s  a 
shame  SDX  had  to  embarrass  itself 
like  this.” 

John  B.  O’Mahoney,  who  manned 
the  Texaco  booth,  also  deplored 
Sutherland’s  stand. 

“We  didn’t  force  anyone  to  come 
to  us,”  he  pointed  out.  “And  no  one 
informed  us  that  we  could  tibt  have  a 
raffle.” 

O’Mahoney  said  several  SPJ,  SDX 
members  had  told  him  they  disagreed 
with  the  raffle  ban. 

But  the  SPJ,  SDX  board  of  direc¬ 
tors,  which  put  the  exhibit  question 
on  its  agenda  at  a  Nov.  16  meeting, 
backed  Sutherland’s  decision. 

It  voted  to  continue  inviting  exhibi¬ 
tors  to  next  year’s  convention  in 
Atlanta,  but  ruled  the  contract  word¬ 


ing  will  be  changed  to  specifically 
require  exhibitors  to  offer  only  litera¬ 
ture. 

“Ideas  are  welcome,  not  gifts,” 
Bukro  stated. 

Board  member  Bruce  Itule,  mana¬ 
ger  of  student  publications  at  Arizona 
State  University,  noted,  however, 
that  the  convention  received  financial 
help  and  favors  from  various  media 
organizations  and  wondered  if  that 
presented  a  conflict  of  interest  as 
well. 

Listed  as  “Major  Sponsors”  in  the 
convention  magazine  were  Phoenix 
Newspapers,  Inc.,  Tucson  Newspa¬ 
pers,  Inc.  Gannett  Corp.,  Cox  News¬ 
papers,  New  Times,  KTAR  Radio, 
KOY  Radio  and  KPHO-tv.  Other 
media  groups  were  named  as  “Spons¬ 
ors”  or  “Contributors.” 

Both  the  Phoenix  Newspapers  and 
Gannett  held  big  convention  parties. 

The  board’s  consensus  was  that 
media  assistance  for  the  conventions 
was  acceptable  and  did  not  present  a 
conflict  of  interest. 

Groups  seeks 
a  director 

The  First  Amendment  Congress  is 
searching  for  an  executive  director  to 
establish  its  new  headquarters  at  the 
University  of  Colorado  in  Boulder. 
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nation’s  longest-running  social  col¬ 
umn. 

Maxine  Cheshire  of  the  Washing¬ 
ton  Post  turned  Executive  Mansion 
gossip  into  solid  stories  that  made 
White  House  officials  squirm. 

Martha  Strayer  set  the  standard  on 
the  old  Washington  Daily  News, 
walking  25  blocks  through  snow  drifts 
up  to  six  feet  high  to  cover  the  col¬ 
lapse  of  the  Knickerbocker  Theater  in 
1922.  Eileen  Shanahan  was  the  first 
woman  to  cover  the  national  econ¬ 
omy  for  the  New  York  Times;  Alice 
Rogers  Hager  of  the  Washington  Star 
was  the  first  female  specialist  in  avia¬ 
tion,  and  covered  the  crash  of  the 
dirigible  Hindenburg  in  1937. 

Fay  Gillis  Wells  of  Storer  Broad¬ 
casting  was  a  foreign  correspondent 
and  aviation  pioneer,  turning  down  an 
invitation  to  be  navigator  for  Wiley 
Post  on  an  around-the- world  flight. 
She  was  honeymooning  in  Ethiopia 
when  Post  and  Will  Rogers  died  in  a 
crash  in  Alaska. 

The  wire  services  demanded  the 
best  from  their  women  reporters. 
Frances  Lewine  was  the  first  woman 
AP  assigned  full-time  to  the  White 
House.  She  covered  six  presidents. 
UPI’s  Dorothy  E.  Williams,  from 
Detroit,  was  the  first  woman  to  cover 
the  Pentagon  regularly. 

Ruth  Cowan  wrote  out  of  Austin, 
Tex.,  under  the  name  “Baldwin 
Cowan”  until  AP  discovered  she  was 
a  female,  but  she  escaped  being  fired 
and  got  assignments  in  Chicago, 
Washington,  and,  during  World  War 
II,  Africa  and  Europe.  Peggy  Simp¬ 
son  covered  Congress  for  AP,  starting 
in  1%8. 


Women  also  penetrated  the  field  of 
books  and  magazines. 

Winzola  McLendon,  after  14  years 
with  the  Washington  Post,  turned  to 
book-writing,  notably,  “Martha:  An 
Autobiography  of  Martha  Mitchell.” 

Mary  Lou  Beatty,  a  former  manag¬ 
ing  editor  at  the  Post,  founded  and 
edits  The  Washington  Woman  maga¬ 
zine.  Evelyn  Petersen  Metzger  was 
the  first  woman  to  establish  her  own 
oook  publishing  firm  in  the  Washing¬ 
ton  area.  Carolyn  B.  Patterson  was 
the  first  female  assistant  editor  of  the 
National  Geographic  magazine. 
Christine  Sadler  Coe  became 
Washington  editor  for  McCall’s 
magazine  after  serving  as  the  first 
woman  to  cover  national  political 
conventions  for  the  Post. 


Ruth  Cowan  wrote  out 
of  Austin,  Tex.,  under  the 
name  “Baldwin  Cowan” 
until  AP  discovered  she 
was  a  female . . . 

Ruth  Montgomery  was  the  first 
female  political  correspondent  in  the 
Washington  bureau  of  the  New  York 
Daily  News.  Mary  McGrory,  after 
first  being  asked  whether  she  had 
marriage  plans,  was  moved  from  the 
book  department  to  the  front  pages  of 
the  Star.  She  won  it  a  Pulitzer.  So  did 
Miriam  Ottenberg,  a  specialist  in 
police  stories,  and  Mary  Lou  Werner. 
Elizabeth  Drew  was  a  staff  writer  for 
New  Yorker  magazine  and  is  a  broad¬ 
cast  journalist. 

Others  in  the  broadcast  field 
included  Hazel  Markel  who  handled 
the  Navy’s  radio  programs  about 
women  during  WW II  and  later  broad¬ 


cast  from  the  White  House  during  the 
Johnson,  Nixon  and  Ford  administra¬ 
tions;  Deena  Clark,  panelist  and  mod¬ 
erator  of  her  own  programs  (she  also 
swam  the  Hellespont  in  1977);  Eliz¬ 
abeth  Campbell,  who  founded 
Washington’s  educational  television 
station  WETA;  and  Nancy  Dicker- 
son,  CBS’  first  woman  correspondent 
in  Washington,  D.C. 

Jackie  Kennedy  Onassis  started  as 
a  photographer  for  the  Washington 
Times-Herald.  The  first  women 
photographers  hired  by  other 
Washington  publications:  Jackie 
Martin,  the  Herald,  in  the  early 
1930s:  Kathleen  Revis,  the  Nation^ 
Geographic,  1955;  Rosemary  Mar- 
tufi,  the  Star,  1956;  Margaret 
Thomas,  the  Post,  1966;  Susan  McEI- 
hinney,  Newsweek,  1975;  and  Sue 
Klemens,  UPI,  1980. 

In  words,  pictures  and  sound,  these 
were  some  of  the  pioneers. 

Fla.  daily  starts 
real  estate  section 

The  Orlando  Sentinel  introduced  a 
new  real  estate  section  on  September 
8. 

The  26-page  broadsheet  section, 
which  has  two  color  fronts,  focuses 
on  real  estate  news  of  interest  to  both 
prospective  buyers  and  industry  pro¬ 
fessionals. 

Ad  representative 
moves  its  offices 

American  Newspaper  Representa¬ 
tives,  the  advertising  representative 
firm  owned  by  the  National  Newspa¬ 
per  Association,  recently  reorganized 
its  sales  and  service  operations  and 
closed  its  Brooklyn  office. 


MOTHER  GOOSE  &  GRIMM 


by  Mike  Peters 


“We  decided  to  pull  our 
newest  strip  -  Mother 
I  Goose  &  Grimm  —  last 

POVOUeiVE  r  September.  Big 

.  g  .  , , ,  mistake.  More  than 
K/KK  I^CLUr  ,  250  readers  called  or 

FllTMPPl^  7  }  wrote  to  complain; 

*  that’s  a  fairly  sizable 

'  group  for  a  newspaper 

^  ^  with  10,000  circula- 

James  E.  Shelledy 

Editor  and  Publisher 
The  Moscow  Idahonian 


©1985  Tribune  Media  Services,  Inc. 
All  Rights  Reserved 


Tribune  Media  Services  720  North  Orange  Avenue  •  Orlando,  Rorida  32801  •  1-800-322-3068 


EDITOR  &  PUBLISHER  for  November  30, 1985 


25 


LEGAL  BRIEFS— 


Libel  ruling  vs. 

S.F.  daily  is  upheld 

A  $4.S  million  libel  judgment 
against  the  San  Francisco  Examiner 
and  two  reporters  was  upheld  by  a 
California  Court  of  Appe^. 

The  three-judge  panel  confirmed  a 
San  Francisco  jury’s  findings  that  the 
paper  defamed  three  city  officials  in  a 
1976  series. 

The  stories  accused  two  city  homi¬ 
cide  inspectors  and  a  former  deputy 
district  attorney  of  persuading  wit¬ 
nesses  to  give  false  testimony  in  the 
1972  trial  of  Richard  Lee,  a  China¬ 
town  youth  convicted  of  murder. 

The  articles  were  written  by  Raul 
Ramirez,  currently  an  Oakland 
(Calif.)  Tribune  staffer,  and  Lowell 
Bergman,  who  then  was  a  freelance 
writer.  Bergman  now  works  for  CBS’ 
60  Minutes. 

Appeal  Justice  Zeme  Haning  said 
trial  evidence  showed  “sufficient, 
clear  and  convincing  evidence  to  sup¬ 
port  a  finding  of  actual  malice”  by  the 
two  reporters. 

Attorney  Arthur  Brunwasser,  who 
represented  the  two  newsmen,  said 
the  decision  would  be  appealed  to  the 
State  Supreme  Court. 

Under  the  terms  of  the  judgment, 
each  of  the  three  plaintiffs  was 
awarded  $500,000  in  actual  damages 
and  $500,000  in  punitive  damages 
against  the  Hearst  Corp.  and  $250,0(X) 
in  actual  damages  and  $10,0(K)  puni¬ 
tive  damages  each  against  Ramirez 
and  Bergman. 

Newspaper  wins 
legal  fees 

The  Oskosh  (Wis.)  Northwestern 
was  awarded  $11,000  for  legal  fees 
and  costs  incurred  in  its  four  year  bat¬ 
tle  to  obtain  records  of  a  1981  Oskosh 
Library  closed  meeting. 

The  newspaper  was  also  awarded 
$100  in  damages,  the  minimum 
amount  allowed  under  state  law. 

The  fees  were  requested  under  a 
state  open  records  statute  which 
allows  fees  to  be  given  to  the  prevail¬ 
ing  party  in  legal  action  seeking  the 
disclosure  of  public  records. 

Libel  appeal  won 
by  Missouri  daily 

The  Missouri  Court  of  Appeals  in 
St.  Louis  reversed  a  libel  and  invasion 
of  privacy  verdict  against  the 
Fredericktown  Democrat  News. 

The  suit  arose  from  a  story  with 


photographs  the  newspaper  pub¬ 
lished  about  a  1980  drug  raid  in  Beulah 
Community. 

David  and  Patricia  Hagler,  who 
formerly  owned  a  cabin  in  the  area, 
filed  suit  alleging  that  one  of  the  pub¬ 
lished  photographs  showed  a  sign 
with  their  name  on  it,  thereby  libeling 
them  by  connecting  them  with  the 
crime.  They  also  charged  that  pub¬ 
lishing  the  photograph  invaded  their 
privacy  by  portraying  them  in  a  false 
light. 

The  newspaper  denied  the  Haglers’ 
request  for  a  retraction,  but  said  it 
would  publish  a  clariflcation. 

A  jury  awarded  the  Haglers  $3,000 
in  actual  damages  and  $4,000  in  puni¬ 
tive  damages.  They  had  sought  total 
damages  of  $125,000. 

In  overturning  the  jury  verdict,  the 
appeals  court  said  the  Democrat- 
News  accurately  reported  the  names 
of  the  two  suspects  arrested  in  the  raid 
and  correctly  identified  the  cabin 
where  authorities  confiscated  four 
pounds  of  marijuana  seeds. 

The  court  said  that  taken  in  the  con¬ 
text  of  the  whole  story,  the  photo¬ 
graph  and  caption  did  not  lil^l  the 
Haglers. 

Newsweek  upheld 
In  libel  case 

Stanford  University  law  professor 
John  Kaplan  was  not  libeled  by  News¬ 
week  magazine  when  it  reported  his 
course  was  regarded  as  “the  easiest 
five  credits  on  campus,”  the  U.S.  Cir¬ 
cuit  Court  of  Appeals  in  San  Francis¬ 
co  ruled. 

This  court  said  the  magazine’s  col¬ 
lege  edition  was  giving  the  opinion  of 
students  and  thus  the  remarks  were 
not  libelous. 

The  October  1983  issue  listed  Ka¬ 
plan’s  course,  along  with  10  more  at 
other  universities,  as  being  “Mickey 
Mouse.” 

Kaplan,  a  nationally  known  crimi¬ 
nal  law  expert,  demanded  a  retrac¬ 
tion,  which  was  refused.  Instead,  the 
magazine  ran  his  letter  with  an  edi¬ 
tor’s  note  disclaiming  any  intention 
“to  suggest  that  just  because  a  course 
is  popular  and  fairly  painless  it  is  with¬ 
out  worth  or  intellectual  merit.” 

Kaplan’s  $1  million  dollar  suit  was 
dismissed  by  U.S.  District  Judge 
Robert  Aguilar  in  August  1984. 

In  its  opinion,  the  Appeal  Court 
said: 

“Criticism  of  the  substance  of  a 
professor’s  course  should  not  be 
interpreted  as  defamatory  of  the  (pro¬ 
fessor)  personally.” 


Penn  pleads  no 
contest  In  assault 

Actor  Sean  Penn  pleaded  no  con¬ 
test  in  a  Nashville  court  to  charges  he 
had  assaulted  two  journalists  when 
they  tried  to  photograph  him  and  his 
wife,  rock  star  Madonna. 

Penn  received  a  90-day  suspended 
sentence  and  was  fined  $50  on  each  of 
two  misdemeanor  charges  of  assault 
and  battery. 

Two  British  freelance  journalists. 
Reporter  Ian  Markham-Smith  and 
photographer  Laurence  Cottrell, 
claimed  Penn  attacked  them  when 
they  photographed  him  and  Madonna 
last  June  30  outside  a  Nashville  hotel. 

Court  dismisses 
Trump’s  libel  suit 

A  federal  judge  in  New  York  has 
dismissed  a  $500  million  libel  suit 
brought  by  developer  Donald  Trump 
against  the  Chicago  Tribune. 

Trump  alleged  that  the  Tribune  and 
reporter  Paul  Gapp  defamed  him  in  a 
story  about  a  150-story  Manhattan 
tower  he  planned  to  build.  Trump  said 
the  story  contained  a  “grotesque 
sketch”  of  the  proposed  building, 
which  would  be  the  world’s  tallest  if 
erected. 

Judge  Edward  Weinfeld  said  the 
article  was  clearly  opinion  entitled  to 
First  Amendment  protection. 

Vermont  dally  loses 
unemployment  case 

The  Vermont  State  Supreme 
Court,  ruling  on  a  case  involving  the 
Barre-Montpelier  Times  Argus,  has 
decided  that  newspapers  must  pay 
unemployment  insurance  premiums 
to  the  state  on  money  paid  to  drivers 
who  haul  and  drop  off  newspapers. 

The  opinion,  covering  all  Vermont 
newspapers,  means  that  newspapers 
must  pay  an  unemployment  tax  on 
those  drivers  who  typically  deliver 
newspaper  bundles  to  pre-arranged 
locations  for  carrier  pickup. 

Under  the  ruling,  the  newspaper 
haulers  are  considered  employees 
only  when  determining  how  much  the 
news  organization  must  pay  the  state 
in  unemployment  insurance  pre¬ 
miums. 

Times  Argus  legal  counsel  had 
argued  that  the  rural  route  drivers 
were  not  employees  and  had  opposed 
,  attempts  by  the  State  Department  of 
Employment  and  Training  to  assess 
an  employment  tax  on  them. 
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N.Y.  Times  fights 
vending  box  fees 

The  New  York  Times  has  asked  a 
Vermont  District  Court  in  Burlington 
to  dismiss  litigation  by  the  city  seek¬ 
ing  to  have  the  newspaper  pay  a  fee 
for  its  downtown  vending  boxes. 

The  newspaper  says  the  fee  is  un¬ 
constitutional. 

The  city  asserted  that  charging  such 
a  fee  will  not  violate  the  Times’  con¬ 
stitutional  rights  and  claimed  the  $260 
it  wants  for  each  machine  will  not  cov¬ 
er  the  city’s  costs  for  street  repair  and 
maintenance. 

No  immediate  decision  was  handed 
down. 


Anderson  wins 
Calif,  libel  suit 

A  San  Diego  federal  judge  ruled  in 
favor  of  columnist  Jack  Anderson, 
who  was  sued  for  libel  by  former  Con¬ 
gressman  Lionel  Van  Deerlin. 

Judge  Leland  C.  Nielsen  said  he 
could  find  no  proof  of  “actual  malice” 
in  a  1983  story,  which  linked  Van 
Deerlin  to  cocaine  use. 

The  judge  reiterated  his  earlier  con¬ 
clusion  that  Van  Deerlin  was  not 
guilty  of  participating  in  a  Washing¬ 
ton,  D.C.,  drug  ring. 

In  a  letter  to  lawyers  in  the  case. 
Judge  Nielsen  said:  “After  going  back 
over  my  notes  and  all  of  the  docu¬ 
ments  introduced  into  evidence  ...  I 
am  of  the  opinion  that  although  some 
of  the  factual  matters  stated  in  the 
article  at  issue  were  false,  that  there  is 
no  clear  and  convincing  proof  of 


actual  malice.  Therefore,  judgment 
should  be  entered  in  favor  of  the  de¬ 
fendant.” 

Van  Deerlin,  now  a  columnist  for 
the  San  Diego  Tribune,  was  dis¬ 
appointed  by  the  ruling. 

“I  never  hoped  to  get  rich  from  this, 
but  I  had  hoped  it  would  no  longer  be 
possible  for  Jack  Anderson  to  say  he 
never  had  been  successfully  sued  for 
libel.” 


Photographer  sues 
over  lost  film 

A  Delaware  photographer  sued 
Newsweek  for  $100,000  in  damages 
after  the  magazine  allegedly  lost  two 
rolls  of  negatives  he  had  taken  of  a 
former  Du  Pont  Co.  executive. 

The  suit  by  D^iel  Miller  charges 
Newsweek  is  “strictly  liable”  for  the 
loss  of  the  film  in  1982. 

Miller  sent  the  rolls  of  film  to  News¬ 
week  on  the  condition  that  they  be 
returned  in  the  same  condition  as  de¬ 
livered.  But  Newsweek  failed  to  re¬ 
turn  the  negatives. 

A  copy  of  Miller’s  contract,  which 
was  filed  with  the  suit,  states  “re¬ 
cipient  agrees  that  the  reasonable 
minimum  value  of  a  lost  or  damaged 
negative  or  transparency  shall  be  no 
less  than  $1,500.” 


Unfair  labor 
practices  upheld 

Reversing  itself  in  part,  the  Alberta 
Labor  Relations  Board  has  found  the 
Edmonton  Journal  and  two  of  its 


MOTHER  GOOSE  &  GRIMM 

by  Mike  Peters 


managers  guilty  of  unfair  labor  prac¬ 
tices. 

The  charges  stem  from  the  July 
1984  firing  of  seven  maintenance 
workers  at  its  Eastgate  plan. 

In  January,  the  board  had  dis¬ 
missed  three  allegations  of  unfair 
labor  practices  against  the  paper  and 
four  managers.  Production  manager 
Shad  Ames  committed  anti-union 
activities,  the  board  said  then. 

In  its  decision  (Sept.  26),  the  board 
said  the  newspaper,  Ames  and  plant 
manager  Fred  Dicker  each  had  com¬ 
mitted  two  unfair  labor  practices. 

The  board  ordered  the  Journal  to 
pay  six  months’  wages  to  the  work¬ 
ers.  In  its  January  decision,  the  board 
had  already  ordered  the  paper  to  pay 
the  fired  employees  four  months’ 
wages,  so  this  most  recent  decision, 
in  effect,  adds  another  two  months’ 
wages. 

Weekly  wins  open 
records  case 

The  Patent  Trader  in  Westchester, 
N.Y.,  won  its  Freedom  of  Informa¬ 
tion  Act  suit  seeking  to  have  the  vil¬ 
lage  of  Pleasantville  disclose  its  legal 
fees  incurred  in  a  three-year  dispute 
with  a  local  businessman’s  attempt  to 
use  a  parking  lot  for  his  fleet  of 
limousines. 

The  Patent  Trader  requested  the  in¬ 
formation  from  the  village  last  sum¬ 
mer,  but  the  request  was  denied.  The 
newspaper  took  the  case  to  West¬ 
chester  County  Supreme  Court  which 
ruled  that  the  village  had  to  provide 
the  information. 

The  village  attorney  said  Pleasant¬ 
ville  will  comply  with  the  court’s 
ruling. 
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“One  of  the  best  new 
strips  of  the  year; 
funny,  simple,  yet 
sophisticated.” 

Bob  Greenberg 
Assistant  Managing 
Editor 

Philadelphia  Inquirer 
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Press  access 

(Continued  from  page  9) 


of  review  process  by  JCS  before  being 
handed  over  to  news  organizations. 

There  was  also  resistance  to  the 
idea  of  women  journalists  being  in¬ 
cluded  in  press  pools  covering 
combat. 

A  naval  officer  was  completely 
against  having  women  journalists  on 
board  his  ship,  saying  there  was  “no 
way”  he  would  allow  women  to  sleep 
down  in  the  berthing  spaces  with  “200 
sailors."  He  added  there  were  no 
toilet  facilities  set  up  for  them  on  his 
ship. 

There  was  general  agreement  that 
women  joum^ists  covering  the  mili¬ 
tary  would  have  to  be  subject  to  the 
same  regulations  that  pertain  to 
women  in  the  service. 

Mutual  understanding 

Several  officers  expressed  concern 
during  the  conference  that  the  mili¬ 
tary  itself  needs  to  be  doing  more  to 
educate  journalists  about  how  it  oper¬ 
ates.  One  naval  officer  went  so  far  to 
suggest  that  journalism  schools  need 
to  teach  students  about  how  the  mili¬ 
tary  is  structured  in  same  way  politi¬ 
cal  science  courses  teach  the  struc¬ 
ture  and  operations  of  government. 

The  officers  were  also  urged  by 
Pentagon  public  affairs  officers  that 
they  need  to  do  more  to  learn  about 
how  the  media  operates. 

An  army  officer  assigned  to  the 
Pentagon  advised  field  commanders 
to  “host  a  media  pool”  during  training. 
“That’s  the  best  way  to  get  media  rela¬ 
tions  experience,”  he  said. 


"IVe  have  to  let  the 
press  In”  said  one  retired 
army  general,  “but  we 
have  to  do  It  by  pool.” 


The  officers  were  also  told,  howev¬ 
er,  by  one  of  theNavy’sPentagon  peo¬ 
ple  that  “you  have  a  right  to  remain 
silent.”  The  Constitution  guarantees  a 
free  press,  he  continued,  but  “it  says 
nothing  atoiit  the  right  of  access.” 

But  this  same  officer  also  said  there 
is  a  political  price  to  be  paid  for  not 
talking  to  the  media. 

“The  problem  is,  if  we  remain  si¬ 
lent,  we  opt  out  of  the  dialogue  with 
the  media  which  is  the  only  way  to  get 
to  the  public,”  he  said.  “There’s  a 
whole  army  of  armchair  generals  and 
critics  all  willing  to  take  that  mike. 
Our  critics  do  a  better  job  of  com¬ 
municating  with  the  media  than  we 
do.” 

The  officer  noted  that  even 


when  the  military  has  a  good  story  to 
tell,  political  concerns  have  a  way  of 
interfering  with  getting  the  story  out. 
He  said  it  once  took  him  four  weeks  to 
get  a  New  York  Times  reporter  an  in¬ 
terview  with  top  navy  officials  for  a 
story  on  how  $2  billion  had  been 
saved  in  shipbuilding.  The  reason  for 
the  delay,  he  said,  was  that  the  Navy 
didn’t  want  to  make  the  savings  public 
while  congressional  hearings  were 
going  on  over  its  budget  out  of  fear  the 
revelation  would  lead  to  budget  cuts. 

Press  ethics  and  accountability  was 
another  concern  frequently  raised  by 
the  officers.  An  Air  Force  colonel 
wanted  to  know  why  the  nation’s 
media  did  not  have  a  formal  standard 
of  ethics  to  which  journalists  can  be 
held  accountable  in  the  same  way 
officers  are  held  accountable  to  mili¬ 
tary  codes  of  behavior. 

Arguments  that  an  enforceable 
code  of  ethics  for  the  press  would  be  a 
violation  of  the  First  Amendment  did 
not  sit  well  with  the  officers.  They 
wanted  some  form  of  assurance  that 
journalists,  who  in  their  view  acted 
unethically,  would  face  disciplinary 
procedures  from  the  news  organiza¬ 
tions  themselves. 

Their  concerns  were  alleviated 
somewhat  by  the  Sidle  Panel  stipula¬ 
tion  that  the  military  has  the  right  to 
remove  from  battlefield  coverage  any 
journalist  who  violates  reporting 
guidelines  established  for  the  opera¬ 
tion. 

“There  are  always  a  few  sour  apples 
in  any  organization,”  remarked  a  re¬ 
tired  general  with  extensive  media  ex¬ 
perience.  “The  majority  of  journalists 
know  what  they  are  doing  and  they’re 
trustworthy.  I  think  most  of  us  tend  to 
forget  when  they  write  a  good  story 
but  remember  when  they  write  a  bad 
story.” 

Added  a  journalist,  “You  don’t 
have  to  treat  reporters  all  alike.  Find 
out  who  is  honorable  and  credible  and 
has  a  track  record.” 

“The  military  has  been  hung  out  to 
dry  by  the  politicians  in  the  last  two 
wars,  Korea  and  Vietnam.  The  ani¬ 
mosity  of  the  military  and  the  media  is 
a  fallout  from  that,”  remarked 
another  journalist.  “What  you  are 
doing  is  honorable.  Why  wouldn’t 
you  want  to  talk  to  the  media  unless  it 
threatened  troop  security?” 

The  conference  also  had  its  lighter 
moments.  The  officers  reacted  with 
glee  when  they  were  told  that  the  10 
reporters  participating  in  a  test  of  pool 
operations  during  a  training  exercise 
in  Honduras  each  needed  about  14 
immunizations  before  they 
embarked. 

Said  an  officer  involved  in  the  exer¬ 
cise,  “You  can  imagine  the  mood  of 

The  officer  also  noted  that  even 


immunizations  started  to  take  effect.” 

There  were  also  numerous  smirks 
when  the  officers  learned  that  many  of 
the  media  organizations  who  will  be 
contributing  reporters  to  the  pool 
have  spent  “thousands  of  dollars”  on 
the  latest  camping  gear  —  “in  many 
cases  more  sophisticated  than  the 
military’s.” 


Added  a  journalist, 

“You  don’t  have  to  treat 
reporters  all  alike.  Find 
out  who  is  honorable  and 
credible  and  has  a  track 
record.” 


An  army  officer  said  that  dunng  the 
Honduras  exercises  he  had  arranged 
for  reporters  to  sleep  in  bamboo  huts 
he  had  set  up  on  the  beach.  He 
assured  the  officers,  however,  that  in 
a  real  combat  situation  the  reporters 
would  sleep  in  foxholes  with  their 
men. 

One  issue  which  evoked  a  strong 
negative  response  from  media  repre¬ 
sentatives  at  the  conference  was 
when  an  officer  said  during  an  opera¬ 
tion  it  might  be  necessary  to  feed  the 
media  false  information  as  part  of 
efforts  to  deceive  the  enemy. 

Military  tactics  to  deceive  the 
enemy  were  fine,  said  one  reporter, 
“but  when  you  use  the  press  for  that, 
you’re  out  of  bounds.  Tell  a  lie  on 
behalf  of  the  government,  then  you 
start  the  deep  erosive  process  that  we 
had  in  Vietnam.  You  can’t  use  the 
American  public  as  part  of  the  process 
of  deceiving  the  enemy,  or  you  start 
eroding  the  national  will.” 

Atlanta  plant  to 
print  N.Y.  Times 
national  edition 

The  New  York  Times  plans  to  start 
printing  its  national  edition  at  the 
plant  of  the  Atlanta  Journal  and  Con¬ 
stitution  around  the  middle  of  1986. 

The  addition  of  Atlanta  will  bring 
the  number  of  sites  printing  the 
national  edition  to  eight. 

Arthur  Ochs  Sulzberger,  chairman 
of  the  New  York  Times  Co.  and 
publisher  of  the  paper,  said  demand 
had  increased  “substantially”  in  the 
Southeast  for  the  two-section 
national  edition,  consisting  of  the 
Times’s  first  section  and  other 
selected  material  plus  the  business 
section. 

Page  information  will  be  transmit¬ 
ted  by  satellite  from  New  York  to 
Atlanta  for  platemaking  and  printing. 
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Advice  to  reporters  who  are  sued. 


Your  notes  will  hurt  you 


By  George  Garneau 

Reporters  who  save  their  notes 
thinking  they  will  help  defend  against 
libel  suits  are  badly  mistaken,  accord¬ 
ing  to  a  prominent  libel  defense 
attorney. 

Sam  Klein,  attorney  for  the  Phil¬ 
adelphia  Inquirer  and  Daily  News, 
said  that  contrary  to  what  many  re¬ 
porters  believe,  “If  you  save  your 
notes  because  you  think  they  will  help 
in  defending  against  a  suit,  you  are 
sorely  mists^en.  Your  notes  will  hurt 
you.” 

Speaking  at  a  conference  of  Inves¬ 
tigative  Reporters  and  Editors  in  Phil¬ 
adelphia  recently,  Klein  said  a  repor¬ 
ter’s  notes  and  similar  information  are 
“a  lawyer’s  dream.  There’s  nothing  a 
plaintiffs  attorney  likes  better  than 
these  notes.” 

A  reporter’s  notes  can  be  used 
against  a  newspaper  in  several  ways, 
Klein  said.  If  they  contain  positive 
information  about  the  plaintiff  that 
was  riot  printed,  it  can  be  made  to 
appear  to  jurors  that  the  story  ignored 
the  good  side  and  was  unfair.  If  the 
notes  contain  negative  information 
that  was  not  used,  it  appears  the  re¬ 
porter  was  dredging  up  nasty  gossip. 

A  reporter’s  notes  or  other  informa¬ 
tion  stemming  from  the  process  of 
gathering  and  editing  the  news  will  be 
blown  up  and  out  of  proportion  by  a 
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“We  dropped  Mother 
Goose  &  Grimm  for 
another  strip,  but  were 
immediately  told  by 
our  readers  we  had 
made  a  terrible 
mistake.  Mother  Goose 
&  Grimm  is  back  and 
more  popular  than 
ever  with  the  Review- 
Journal  readers.” 

Mary  Hausch 

Managing  Editor 
Las  Vegas 
Review-Journal 
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plaintiffs  attorney  in  a  court  of  law, 
Klein  said. 

Klein  advised  reporters  to  follow  a 
consistent  policy  on  discarding  their 
notes,  regardless  of  how  long  they  are 
kept.  If  a  reporter  testifies  he  de¬ 
stroyed  his  notes  the  day  after  a  libel 
suit  was  filed,  it  does  not  look  good  to 
a  jury. 

Klein  advised  reporters 
to  follow  a  consistent 
policy  on  discarding  their 
notes,  regardless  of  how 
long  they  are  kept. 

It  appears  more  credible  if  report¬ 
ers,  like  police,  testify  that  they 
routinely  destroy  their  notes  after  a 
set  time  and  let  the  permanent  record 
remain  in  the  form  of  the  published 
story,  or  in  the  case  of  police,  the 
official  police  report.  The  rationale  is 
that  it  is  impractical  to  maintain  such  a 
large  volume  of  information. 

Klein  cited  the  case  of  the  Washing¬ 
ton  Post,  which  was  successfully 
sued  for  libel  by  John  Tavoulareas,  a 
former  president  of  Mobil  Corp.  One 
of  the  most  damning  pieces  of  evi¬ 
dence  against  the  newspaper  was  an 
internal  memo  written  by  a  recently- 
hired  copy  editor,  who  wrote  that  the 


thesis  of  reporter  Pat  Tyler’s  1979 
story  —  that  the  executive  set  his  son 
up  in  a  business  that  contracted  with 
Mobil — was  “impossible  to  believe.” 

In  the  hands  of  skillful  attorneys, 
such  evidence  is  imbued  with  the  au¬ 
thority  of  the  institution  of  the  Post, 
giving  the  impression  the  story  was 
printed  with  serious  doubt  about  its 
veracity,  even  though  Tyler  re¬ 
sponded  with  a  four-page  reply  and 
the  story  was  approved  by  editors. 

Klein  said  the  Post  would  “live  to 
regret  that  memorandum  forever.” 

A  $2  million  judgment  against  the 
Post  is  being  appe^ed. 

Tyler,  who  spoke  at  the  session 
with  Klein,  said  that  the  memo 
evolved  from  the  process  of  gathering 
and  reporting  the  news,  a  process  that 
is  inherently  open  to  internal  dialogue 
and  criticism.  This  process  is  not 
understood  by  juries  in  the  context  of 
the  courtroom,  Tyler  said. 

“The  legal  process  tears  this  pro¬ 
cess  upside  down  and  puts  a  pall  over 
the  process,”  he  said. 

Tyler,  who  admitted  he  was 
“naive”  before  the  trial,  said  the 
weight  which  the  copy  editor’s  memo 
acquired  in  the  hands  of  attorneys 
helped  bring  him  to  a  “frightening 
realization.”  The  trial,  he  said,  was  “a 
dramatic  performance”  in  which  he 
had  to  play  a  “game  of  defense.” 
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Battering  down  the  barriers 

National  Press  Club,  once  a  bastion  of  male  privileges,  honors 
women  journalists;  Katharine  Graham  hails  women  activists 


By  James  E.  Roper 

The  National  Press  Club,  once  a 
bastion  of  male  privileges,  enthusias¬ 
tically  honored  women  journalists, 
past  and  present,  who  battered  down 
the  many  barriers  that  used  to  handi¬ 
cap  women  in  covering  news  in 
Washington,  D.C. 

Some  400  persons  —  men  and 
women  —  gathered  at  the  club 
recently  for  a  buffet  followed  by  a 
program  hailing  the  women  activists 
and  gently  jibing  the  men  who  tried  to 
slow  their  pace. 

President  Reagan  sent  a  message, 
Washington  Post  Co.  chairman 
Katharine  Graham  spoke,  and  Diane 
Sawyer  of  CBS  News  and  Sam 
Don^dson  of  ABC  News  alternated 
in  recounting  episodes  in  the 
women’s  long  fight.  Together,  their 
statements  told  the  story  of  women 
journalists  in  Washington,  concen¬ 
trating  on  the  precedent  setters. 


When  she  became 
president  of  the  Post  in 
1963,  Graham  said  in  an 
interview  that  she 
thought  men  were  better 
equipped  than  women  to 
hold  such  a  Job. 


“What  these  pioneers  planted  has 
yielded  an  abundant  harvest,”  Rea¬ 
gan  said  in  his  tribute.  “Today,  the 
senior  news  reporter  at  the  White 
House  is  a  woman  —  Helen  Thomas. 
And  many  of  the  leading  journalists  in 
Washington  and  other  world  capitals 
are  women.  I  am  proud  to  salute  them 
and  to  wish  them  further  success  and 
accomplishment  as  they  continue  to 
inform,  instruct,  inspire,  entertain 
and,  occasionally  —  like  their 
brothers  —  exasperate  us.” 

This  contrasts  with  situations  in 
various  past  periods  when  the  few 
women  who  could  get  jobs  on 
Washington  newspapers  were  limited 
to  writing  society  news,  could  not 
attend  dinners  of  the  White  House 
Correspondents’  Association,  could 
not  enter  congressional  press  galler¬ 


ies,  could  not  be  invited  to  join  the 
Gridiron  Club,  could  not  join  the 
National  Press  Club,  and  —  most 
enraging  of  all  —  were  required  to  sit 
in  a  balcony,  without  food,  if  they 
wished  to  watch  and  cover  the  club’s 
famed  lunches  and  their  newsmaking 
speeches  from  world  leaders. 

All  of  this  has  changed. 

Graham  related  her  own  experi¬ 
ences  during  the  blossoming  of 
women  journalists  in  the  nation’s 
capital. 

See  related  story  on  page  52. 

When  she  started  working  for  the 
Washington  Post  in  1939,  Graham 
said,  “men  thought  they  were  better 
than  women  —  and  the  sad  part  is,  a 
lot  of  women  thought  so,  too.” 

When  she  became  president  of  the 
Post  in  1963,  Graham  said  in  an  inter¬ 
view  that  she  thought  men  were  better 
equipped  than  women  to  hold  such  a 
job. 

Graham  recalled:  “Elsie  Carper, 
then  editor  of  the  Style  section  of  the 
Post,  sailed  into  my  office  the  next 
day  and  said,  ’If  you  really  believe 
that,  then  I  quit.’ 

“Fortunately,  Elsie  is  still  at  the 
Post,  so  my  beliefs  obviously 
changed  .  .  . 

“I  think  of  May  Craig  as  perhaps 
the  epitome  of  the  pre-liberation  era, 
which  combined  a  traditional,  flow¬ 
ery-hat  femininity  with  important 
accomplishments  in  a  tough  environ¬ 
ment.  May,  for  30  years  the  Washing¬ 
ton  correspondent  for  a  chain  of 
newspapers  in  Maine,  was  called 
‘dynamite  in  a  blue  dress’  because  she 
asked  peppery  questions  .  .  .  dodge- 
proof  questions. 

“She  led  the  successful  fight  to  get 
women’s  washrooms  installed  in  the 
congressional  press  galleries  and  got 
the  word  ‘sex’  added  to  the  list  of 
discriminations  banned  by  the  Civil 
Rights  Act  of  1964.” 

Graham  recalled  the  time  the  Grid¬ 
iron  Club,  then  all-male,  invited  her  to 
be  a  guest  at  its  annual  dinner.  She 
accepted,  then  discovered  some  of 
her  women  employees  planned  to 
picket  the  dinner. 

“I  decided  not  to  go,”  she  said.  “I 


couldn’t  bring  myself  to  picket,  how¬ 
ever.  The  most  I  could  do  —  and  I’ve 
never  said  this  in  public  before  —  was 
get  in  the  car  and  drive  by.” 

Now  that  women  are  generally 
accepted  and  respected  for  their 
brains,  ability  and  professionalism, 
Graham  said,  she  was  looking  for¬ 
ward  to  the  time  when  women  will 
hold  real  power  at  the  top. 

“I’m  tired  of  three  networks  with 
three  male  anchors  and,  worse,  male- 
dominated  corporate  structures,” 
Graham  said.  “And  I’m  tired  of  so 
few  women  being  in  the  top  news  jobs 
at  major  publications.  We  haven’t  had 
much  time  to  work  our  way  to  the  top 
of  the  large  organizations.  But  that 
moment  cannot  be  far  away.” 

‘Tm  tired  of  three  net¬ 
works  with  three  maie 
anchors  and,  worse, 
maie-dominated 
corporate  structures,” 
Graham  said. 


The  program  was  organized  by 
Sarah  McClendon,  who,  Graham 
said,  “has  fought  for  women  journal¬ 
ists  with  spirit,  dignity  and  results  for 
almost  35  years.” 

“She  made  it  long  before  the  bar¬ 
riers  came  down,”  Graham  said. 
“And  she  made  it  the  hard  way.  She 
wasn’t  handed  anything,  no  base  from 
which  to  work.  Instead,  she  created 
her  own  —  a  successful  news  service, 
not  to  mention  her  high  visibility  at 
press  conferences.  In  that  unmistak¬ 
able  twang  of  hers,  she  kept  the  backs 
of  uncounted  presidents  firmly 
against  the  wall.” 

Police  union  sues 
Canadian  paper 

The  union  representing  a  12- 
member  regional  police  force  is  suing 
the  weekly  newspaper  L’Etoile  for 
libel  over  an  August  28  editorial. 

The  French  language  weekly’s 
editorial  posed  a  number  of  questions 
concerning  the  qualifications  and 
conduct  of  the  force. 
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LEGAL  BRIEFS— 


Ontario  dailies 
win  ruling 

The  Brockville  Recorder  and  Times 
and  the  Ottawa  Citizen  won  their 
challenge  to  a  court  ruling  barring 
them  from  publishing  the  name  of  a 
17-year-old  woman  charged  with  in¬ 
fanticide. 

The  Ontario  Court  of  Appeal  said 
the  Ontario  Supreme  Court  did  not 
have  jurisdiction  to  prohibit  pub¬ 
lishing  or  broadcasting  the  woman's 
identity. 

The  newspapers  published  the 
woman’s  name  the  next  day  after  the 
favorable  ruling. 

Darlene  Doris  MacRae  was 
charged  with  infanticide  and  neglect¬ 
ing  to  obtain  assistance  in  childbirth. 
The  Ontario  Supreme  Court  grsmted  a 
defense  request  banning  publicizing 
her  name  on  grounds  it  would  embar¬ 
rass  the  girl  and  her  family  and  ham¬ 
per  her  chances  at  future  employ¬ 
ment. 

MacRae  pleaded  guilty  to  the 
charges  and  was  given  a  provisional 
discharge. 

In  overturning  the  lower  court,  the 
Court  of  Appeals  said  the  ban  “was 


Financial  reports 

(Continued  from  page  13) 


Washington  Post  Co. 

The  Washington  Post  Co.  reported  net  income  for  the 
third  quarter  of  $21.7  million,  compared  to  $15.1  million  a 
year  earlier.  Earnings  per  share  rose  to  $1 .69  from  $1 .08  in 
the  same  period.  Last  April,  the  company  repurchased  1.2 
million  shares  of  its  Class  B  Common  Stock. 


MOTHER  GOOSE  &  GRIMM 


not  made  to  protect  the  process  be¬ 
fore  the  court,  but  simply  to  protect 
the  accused  and  her  family  from 
embarrassment." 

The  appeals  court  said  MacRae  was 
seeking  “the  creation  of  a  discretion¬ 
ary  right  of  privacy  to  be  extended  to 
those  caught  up  in  the  criminal  proc¬ 
ess.” 


Guild  files 
NLRB  petition 

The  Newspaper  Guild  of  Albany 
has  filed  a  petition  with  the  National 
Labor  Relations  Board  to  represent 
employees  at  the  daily  Hudson  (N.  Y.) 
Register-Star  and  weekly  Chatham 
Courier. 

The  newspapers  were  recently  sold 
to  Park  Communications. 

Timothy  Schick,  chief  steward  of 
the  Albany  Guild,  said  employees 
interest  in  organizing  “developed 
since  the  sale  of  the  papers.  Word  was 
getting  around  there  were  going  to  be 
some  economy  measures  and 
employees  decided  it  was  time  to 
unionize.” 

Schick  said  the  Guild  is  seeking  to 


represent  all  employees  at  the  news¬ 
papers. 

The  newspapers’  management  has 
a  no  comment  policy  on  the  Guild 
petition. 

Nebraska  antitrust 
suit  is  dismissed 

An  antitrust  suit  against  the  North 
Platte  (Neb.)  Telegraph  was  dismiss¬ 
ed  with  prejudice  after  both  parties 
ended  the  litigation  with  a  declaration 
that  neither  side  admitted  liability. 

The  suit  had  been  filed  by  Platte 
Valley  Marketing,  which  publishes 
the  Platte  Valley  Shopper,  against 
Western  Publishing  Co.,  which  pub¬ 
lishes  the  Telegraph. 

Calgary  Sun  fined 
over  confession 

The  Calgary  Sun  was  fined  $200  for 
publishing  a  confession  by  a  man 
charged  with  sexually  assaulting  and 
attempting  to  murder  a  young  girl. 

Canada’s  criminal  code  prohibits 
the  report  of  a  confession  tendered  as 
evidence  at  a  preliminary  hearing. 


Revenues  for  the  third  quarter  increased  to  $259.4  mil¬ 
lion  from  $225  million  a  year  ago. 

For  the  nine  months,  net  income  totaled  $80.7  million, 
up  from  $51.3  million.  Earnings  per  share  rose  to  $6.06 
from  $3.64.  Revenues  for  the  three  quarters  increased  to 
$787.3  million  from  $700.7  million. 

The  newspaper  division  saw  its  revenues  rise  6%  in  the 
third  quarter  and  8%  in  the  nine  months.  Advertising  in¬ 
ches  for  the  Washington  Post  were  up  2%  in  the  quarter 
and  4%  in  the  nine  months. 


by  Mike  Peters 


A  success  story 
that’s  no  fairy  tale.  For 
more  information  call 
John  Matthews 
1-(800)-322-3068. 

Just  one  more 
example  of  how  at 
TMS  we’re  committed 
to  bringing  you  “A 
Tradition  of  Creativity.” 


©1985  Tribune  Media  Services,  Inc. 
All  Rights  Reserved 


Tribune  Media  Services  720  North  Orange  Avenue  •  Orlando,  Florida  32801  •  1-800-322-3068 


EDITOR  &  PUBLISHER  for  November  30,  1985 


31 


SYNDICATES 


Cartoonist  Bill  Hoest:  five  not  enough 

The  prolific  Long  Islander  may  do  a  sixth  feature  to  go  along 
with  The  Lockhorns'  and  his  other  humorous  creations 


By  David  Astor 

Cartoonist  Bill  Hoest  writes  and 
draws  “The  Lockhorns"  and 
“Agatha  Crunim"  for  King  Features 
Syndicate,  “Laugh  Parade”  and 
“Howard  Huge”  for  Parade  maga¬ 
zine,  and  “Bumper  Snickers”  for  The 
National  Enquirer. 

Hoest  also  creates  freelance  car¬ 
toons  for  magazines  such  as  Family 
Circle  and  Ladies  Home  Journal, 
serves  as  second  vice  president  of  the 
National  Cartoonists  Society,  offers 
advice  to  aspiring  young  cartoonists 
who  seek  him  out,  answers  his  volu¬ 
minous  mail,  gives  speeches  and 
“chalk-talks,”  spends  time  with  his 
wife  Bunny  and  their  nine  grown  chil¬ 
dren,  rides  a  motorcycle,  plays  ten¬ 
nis,  gardens,  does  woodworking,  and 
designs  furniture.  Hoest  even 
designed  his  Long  Island,  N.Y., 
house  several  years  ago. 

Given  Hoest’s  frenetic  schedule, 
one  might  think  that  he  would  be 
ready  to  drop  a  project  or  two.  But  the 
cartoonist  has  no  such  plans.  As  a 
matter  of  fact,  Hoest  is  currently 
working  on  the  development  of  yet 
another  comic  strip. 

“I  like  to  keep  busy,”  said  Hoest. 

Hoest  gets  his  cartoons  done  by 
working  at  least  eight  to  ten  hours  a 
day,  seven  days  a  week.  He  does  all 
his  own  drawing,  inking,  and  letter¬ 
ing — and  thinks  up  a  large  amount  of 
his  ideas  from  scratch.  The  cartoonist 
said  he  also  uses  ideas  sent  in  by 
gagwriters  and  readers,  but  often 
spends  a  great  deal  of  time  reworking 
these  suggestions  into  his  own  style. 

Despite  his  seemingly  boundless 
energy,  Hoest  said  he  wouldn’t  be 
able  to  do  all  his  cartoons  if  his  wife 
wasn’t  helping  him  by  handling  vari¬ 
ous  business  matters  and  looking  at 
mail  (which  sometimes  includes  some 
rather  interesting  items:  one  person 
recently  sent  a  giant  color  photo  of  a 
friend  dressed  liked  wealthy 
businesswoman  Agatha  Crumm  for 
Halloween,  while  another  sent  a  real 
milk  biscuit  for  cartoon  dog  Howard 
Huge).  Bunny  Hoest,  a  former  Eng¬ 
lish  teacher,  also  rates  her  husband’s 
gag  ideas. 


Bill  Hoest 


Bill  and  Bunny  Hoest  have  been 
happily  married  for  12  years,  which 
may  surprise  some  readers  of  “The 
Lockhorns.”  Leroy  Lockhorn  is 
always  criticizing  his  wife  for  things 
like  her  appearance  and  cooking 
talents,  while  Loretta  Lockhorn  com¬ 
ments  on  the  way  her  husband  gets 
drunk  and  ogles  younger  women.  So 
how  does  the  maritally-satisfied 
Hoest  think  up  so  many  gags  involv¬ 
ing  a  cartoon  couple  in  a  constant 
state  of  warfare? 

Hoest  did  experience  a  negative 
first  marriage — as  did  his  wife.  But 
that  was  years  ago,  and  the  cartoonist 
said  he  does  not  use  it  as  fodder  for 
“The  Lockhorns.”  What  Hoest  does 
do  is  observe  real-life  couples  who 
bicker,  listen  to  television  t^k  shows 
such  as  Donahue,  or  just  think  until 
an  idea  occurs  to  him. 

If  there  is  any  intent  to  “The  Lock- 
horns”  besides  entertaining  readers, 
Hoest  wants  the  comic  panel  to  show 
the  “absurdity”  of  many  husband- 
and-wife  fights.  In  essence,  the  car¬ 
toonist  said  he  is  trying  to  illustrate 
what  a  marriage  should  not  be. 

Hoest  must  be  doing  something 
right,  because  his  wife  reported  that 
9^  of  the  approximately  50  letters  a 
day  that  come  to  the  house  are  posi¬ 
tive.  And  “The  Lockhorns”  almost 
always  places  high  in  newspaper 
reader  comic  polls.  But  there  are 


some  detractors  who  feel  Hoest  is 
criticizing  marriage  in  general  and 
others  who  believe  that  the  many 
barbs  aimed  at  Loretta  make  “The 
Lockhorns”  sexist. 

One  particularly  controversial  epi¬ 
sode  several  years  ago  showed  Leroy 
reading  a  newspaper  article  and  stat¬ 
ing  something  like,  “It  says  here  that 
wife-beating  is  a  national  problem. 
But  it  doesn’t  say  whether  there  is  too 
much  or  not  enough.”  This  elicited  a 
number  of  angry  letters.  But  Hoest 
said  he  was  satirizing  Leroy’s  men¬ 
tality  in  the  episode,  not  advocating 
wife-beaiing. 

Hoest  noted  that  he  tries  to  have 
Loretta  do  the  insulting  in  a  number  of 
episodes.  And  he  also  observed  that 
when  Leroy  insults  Loretta,  it  makes 
him  look  more  “ridiculous”  than  his 
wife. 

Whether  it’s  Leroy  or  Loretta 
doing  the  criticizing,  their  marital 
squabbles  are  not  just  followed  in 
America.  “The  Lockhorns”  is  read  in 
eight  languages  (including  Chinese)  in 
23  countries. 

The  comic,  which  appears  in  about 
500  papers,  began  in  19^  after  Hoest 
realized  that  a  lot  of  the  freelance 


Laugh  Earade 


By  Bill  Hoest 


'Laugh  Parade'/'Howard  Huge' 
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An  episode  of  'Agatha  Crumm'  from  earlier  this  month. 

would  feature  more  profiles  of  car¬ 
toonists. 

“The  Lockhorns”  creator  ac¬ 
knowledged  that  some  cartoonists  are 
modest  men  and  women  who  like  to 
stay  out  of  the  limelight,  but  said  peo¬ 
ple  in  the  industry  as  a  whole  deserve 
to  get  more  recognition.  He  stated 
that  he  plans  to  discuss  the  matter 
with  fellow  NCS  executives  and 
members  to  see  what  might  be  done. 

...  ,  “Cartooning  is  a  noble  profes- 

magazine  gags  he  was  doing  featured  sion,”  declared  Hoest,  who  has 
a  husband  and  wife.  Then  H(^st  came  received  several  NCS  awards.  “And 

up  with  Bumper  Snickers  (which  cartooning  is  an  art  form.  Just 

offers  car  gags)  in  1974,  Agatha  because  a  comic  evokes  laughter 

Cmmm  (a  stnp  that  King  now^s-  doesn’t  mean  it’s  not  art.”  In  a  sense, 

tributes  to  about  2(K)  papers)  in  1977,  |,g  added,  this  makes  cartoons  even 

and  the  Parade  cartoons  about  six  than  other  kinds  of  art. 

years  ago.  All  this  taken  ^gether  Yet  newspapers,  said  Hoest,  have 
makes  Hoest  who  has  about  25  been  running  strips  and  panels 

t^k  collections  to  his  credit  one  of  smaller  and  smaller  over  the  years, 
the  most  widely  read  cartoonists  in  . 

the  country.  Hoest — who  was  bom  in  Newark, 

HoestisnottheonlyU.S.  cartoon-  grew  up  in  Montclair, 

ist  followed  by  millions  and  millions  N-/'  when  he  was 

of  people.  Yet  he  stated  that  most  of  ?uite  small  himself:  three  years  old. 

these  creators — with  exceptions  like  His  favonte  comics  as  a  younpter 

Charles  M.  Schulz  of  “Peanuts,”  mcluded  Maggie  and  Jiggs  by 

Garry  Trudeau  of  “Doonesbury,” 

and  Jim  Davis  of  “Garfield” — get  Cliff  Sterrett,  The  Katzen- 

very  little  publicity.  Hoest  noted,  by  ^  Dirks, 

way  of  example,  that  the  National  Raymond, 

Cartoonists  Society’s  annual  Reuben  .  Buck  Rogers  by  Richard 

Award  dinner  is  hardly  covered  by  Calkins.  Hoest  also  loved  the  maga- 
the  media  while  something  like  the  cartoons  of  John  Gallagher. 

Oscars  is  all  over  television  and  news-  The  World  War  II  Navy  veteran 
papers.  He  said  he  also  wishes  that  went  on  to  study  commercial  art  at 
publications  such  as  People  magazine  Cooper  Union  in  New  York  City,  and 


'The  Lockhorns' 


Former  MSN  prez  starts  syndicate 


James  L.  Davy,  the  president  of 
Metropolitan  Sunday  Newspapers 
from  1979  to  1984,  has  formed  Davy 
Associates  in  partnership  with  Herbert 
S.  Chase. 

The  syndicate,  said  Davy,  will 
“package  new  editorial  products  for 
entertainment,  sports,  and  comics 
pages.”  One  of  its  offerings  is  the 
“Great  Movie  Quote  Quiz”  by  Bob 
Thomas,  who  has  reported  on  the 
Hollywood  scene  for  over  four  dec¬ 
ades  and  whose  work  has  appeared  in 
26  books,  among  other  places.  The 


then  worked  three  years  for  Norcross 
Greeting  Cards.  Hoest  then  started  a 
freelance  career  in  1951,  and  sold  his 
cartoons  to  the  Saturday  Evening 
Post  and  a  number  of  other  maga¬ 
zines.  He  also  did  a  syndicated  strip  in 
the  1950s  for  what  is  now  Tribune 
Media  Services.  “My  Son  John”  only 
lasted  a  couple  of  years,  but  Hoest 
said  he  was  glad  he  did  it.  The  car¬ 
toonist  noted  that  it  gave  him  experi¬ 
ence  with  newspaper  comics  that 
came  in  handy  when  he  developed  the 
more  successful  features  he  does 
today. 

When  Hoest  was  getting  into  car¬ 
tooning  over  three  decades  ago,  he 
received  advice  from  a  number  of  car¬ 
toonists.  He  never  forgot  this,  and 
now  tries  to  aid  younger  cartoonists 
himself.  Hoest,  for  instance,  helped 
“Hartland”  creator  Rich  Torrey 
develop  his  strip  and  then  land  a  con¬ 
tract  with  King. 

“There  is  no  competition  among 
cartoonists,”  believes  Hoest.  “We 
let  salespeople  do  the  competing. 
What’s  good  for  one  cartoonist  is 
good  for  all.” 

And  how  many  more  years  of  car¬ 
tooning  will  be  good  for  Hoest?  “I 
will  never  retire,”  declared  Hoest, 
who  said  he  likes  his  work  too  much 
for  that.  “The  thought  is  ridiculous!” 


feature  is  aimed  at  movie  and  trivia 
buffs. 

Davy,  who  is  president  of  the  new 
syndicate,  is  a  UCLA  graduate  who 
went  on  to  work  for  such  places  as  the 
Los  Angeles  Examiner  and  Western 
States  Associates  before  coming  to 
Metro.  While  there,  he  was  involved 
in  creating  the  21st  Century  Comics 
project  and  Metro’s  first  editorial 
board,  made  up  of  15  Sunday  maga¬ 
zine  editors  nationwide. 

Chase,  who  is  editor  of  Davy 
(Continued  on  page  34) 
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(Continued  from  page  33) 
Associates,  has  published  and  edited 
the  Independent-Journal  Newspapers 
in  Santa  Monica  since  1949.  The  in¬ 


vestigative  journalism  advocate  was 
previously  a  reporter  for  the  Newark 
Evening  News,  Sacramento  Union, 
and  Philadelphia  Inquirer.  He  is  a 


graduate  of  Hamilton  College. 

The  syndicate  is  based  at  34192 
Violet  Lantern,  Suite  6,  Dana  Point, 
Calif.  92629. 


Jeff  Danziger’s  editorial  cartoons  enter  syndication 


The  editorial  cartoons  and  op-ed 
and  feature  illustrations  of  Jeff  Danzi- 
ger  are  now  being  syndicated  five 
times  a  week  by  the  Christian  Science 
Monitor  News  Service. 

Danziger’s  work  appears  regularly 
in  the  Christian  Science  Monitor,  and 
he  has  also  done  editorial  cartoons  for 
the  New  York  Daily  News,  Rutland 
(Vt.)  Herald,  and  Montpelier  (Vt.) 
Times-Argus.  And  Danziger  writes 
and  draws  the  “McGonigle  of  the 
Chronicle”  comic  strip  distributed  by 
News  America  Syndicate. 

Besides  doing  cartoons,  the  Viet¬ 
nam  veteran  is  also  working  on  a 
novel  about  the  Vietnam  war. 


r  ,  ,  „ - ~rT; — : — > 

L  1  justdtfcKlosee 

I  tfiat  its  made  in.  my 
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Jeff  Danziger 


The  CSM  news  service  is  distri¬ 
buted  by  the  Los  Angeles  Times  Syndi¬ 
cate. 


Environmental  strip  featuring  a  sea  otter  is  coming 


An  “environmentally  oriented” 
comic  starring  a  sea  otter  will  be  intro¬ 
duced  January  1  by  International  Eco 
Features  Syndicate  (lEFS). 

“Trotter”  is  by  Laura  Maria 
Oliphant,  the  26-year-old  daughter  of 
Pulitzer  Prize-winning  editorial  car¬ 
toonist  Pat  Oliphant  of  Universal 
Press  Syndicate.  The  younger 
Oliphant  was  bom  in  South  Australia 
and,  after  moving  to  the  U.S., 
attended  the  Corcoran  School  of  Art 
and  Georgetown  University  before 
graduating  cum  laude  with  a  fine  arts 
degree  from  the  Maryland  Institute  of 
Art.  She  then  spent  14  months  in  a 
convent  before  becoming  a  full-time 
sculptress. 

Oliphant ’s  comic  stars  a  group  of 


I  GOESS  THAT 
uASA/'T  vvsr  A 
©MAU  Ott  6UCK? 


Pike's  piqued  by  a  rather  aggressive  oil  slick. 


animals  dealing  with  environmental 
problems  such  as  oil  slicks,  toxic 
waste,  and  acid  rain.  Besides  Trotter 
the  otter,  these  characters  include 
Fred  the  Wolf,  Eullo  the  koala,  and 
Pike  the  pika  (a  small,  rabbitlike  mam¬ 


mal).  Human  characters  in  the  comic 
include  Phil,  Carol,  and  Fizz. 

lEFS — based  at  P.O.  Box  69193, 
West  Hollywood,  Calif.  90069 — is 
targeting  the  strip  at  readers  aged  7  to 
25. 


Ann  Landers’  award 

Ann  Landers  has  become  the  first 
American  journalist  to  win  the  Albert 
Lasker  Award.  Forty-two  previous 
recipients  of  the  medical  honor  have 
gone  on  to  win  Nobel  Prizes. 

The  News  America  Syndicate- 
distributed  advice  columnist  was 
cited  in  the  public  service  category. 
The  Albert  and  Mary  Lasker  Founda¬ 
tion  said  Landers  writes  “one  of  the 
most  respected  and  influential  human 
relations  columns  in  the  history  of 
journalism.”  It  added  that  Landers 


has  spent  30  years  trying  “to  improve 
the  physical  and  emotional  health  of 
the  American  people”  and  that  she 
“reaches  more  people  in  a  single  day 
than  any  doctor  can  reach  in  a  life¬ 
time.” 

He’s  on  Esquire  list 

“Doonesbury”  creator  Garry 
Trudeau  of  Universal  Press  Syndicate 
was  one  of  116  people  on  Esquire 
magazine’s  1985  list  of  “America’s 
New  Leadership  Class:  Men  and 
Women  Under  40  Who  Are  Changing 
the  Nation.” 


Joe  Bob  is  on  video 

Drive-in  movie  critic  Joe  Bob 
Briggs’  one-man  show  in  the  Arcadia 
Theater  in  Dallas  November  23  was 
videotaped  for  nationwide  distribu¬ 
tion.  A  home  video  cassette  is  ex¬ 
pected  to  be  available  in  early  De¬ 
cember. 

The  Universal  Press  Syndicate- 
distributed  columnist  has  been  per¬ 
forming  his  “Joe  Bob  Briggs  Dead  in 
Concert”  shows  in  a  number  of  cities, 
including  San  Francisco  (see  E&P, 
October  19). 
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BENEHT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


EDITORIAL  CARTOONS  snd  C0tnm6nt,  civ/p  pnp  Ponular  weRklv  feature 
Church  directory  illustrations,  horo-  1 77m 

scope,  movie  reviews,  crossword  cqI 

pu2zles,  humorous  cartoons,  other  Gafdena,  CA  90248. 

quality  features  for  the  weekly  editor 


IfmL't  Jil 


995,  Newnan  GA  30264; (404) 
?53-5355. _ 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lltn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


NOW!!  Camera  ready  review  &  preview 
capsules.  Samples  &  free  X-mas 
preview  feature.  ROR.  PO  Box  20267, 
London  Terrace  Station,  New  York  NY 
10011. _ 

_ REAL  ESTATE _ 

“HOUSE  CALLS“-Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


BOXING 


BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won't  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


cies.  The  Congressional  Press  Galleries  Chronicle).  Weekly  6()0  words.  Now  in 
and  Committees  mailed  dally.  $50  5th  year.  Samples,  rates.  Dr.  Macinnis, 
monthly  each.  Call  Dave  POBox  307,  Edmonton,  Alberta,  Cana- 
(202)737-4434.  da.  T5J  2J7,  (403)  973-2361. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  PO  Box  7133,  Shaw¬ 
nee  Mission  KS  66207. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Box  249,  B^  Point 
Panama  City,  FL  32407 
(904)  234-3307  ext  3408 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime;  (813)446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion  of  course. 

Brokers«(^nsultantseAppraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obliration.  RICHARD  BRIGGS  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


NEWSPAPER  BROKERS 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland.  VA  23063 
(804)  784-7000 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage<K)onsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming.  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend.  MT  59644 
John  T.  Cribb  (406)  266-4223 

SalesOonsulting>Appraising 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Smice 
W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver.  WA  98662 


ITS  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

E&P  CLASSIFIEDS 


For  information  call 
(212)  675-4380 


HOUDAY5  ARE  NEAR 

We  at  EDITOR  &  PUBLISHER,  as  always,  are  very  happy  to 
have  your  ads  and  present  them  to  the  great  newspaper  irnlustry 
audience. 

But  due  to  the  Holidays  two  deadline  changes  are  neccessary. 
For  the  December  28th  issue  deadline  is: 

Friday  December  20th 
2:00  pm 

For  the  January  4th  issue  deadline  is 

Friday  December  27th 
2:00  pm 

w  HAPPY  HOUDAY5  9 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  ^  w7,  Berryvllle,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Be^ 

1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 

V 

p 

c 

fAYNE  CHANCEY  CONSULTANTS 

0  Box  86,  Headland  AL  36345 

205)  693-2619 

NEWSPAPERS  FOR  SALE 

A 

ti 

b 

$ 

6 

RIZONA  WEEKLY  communiW  tabloid, 
M)  years  old,  circulation  25K,  sunny, 
ooming  Phoenix  area.  Total  price 
25,000.  (602)  938-2742.  PO  Box 
034,  Glendale,  AZ  85312. 

C 

ai 

h 

$ 

k 

0 

OUNTY  SEAT  twice  vreekly  newspaper 
nd  cable  tv.  Midwest. 
lEW  ENGLAND  monthly  tabloid 
300,000  gross.  Contact  James  A. 
lartin  Associates,  Box  798,  Dublin, 
IH  43017.  (614)  889-9747 

E 

b 

0 

c 

0 

P 

MERGENCY  sale  of  newspaper  in 
eautiful  Ozark  tourist/retirement  area, 
iver  $25,000  assets  plus  $10,000 
ash  flow.  Will  sell  for  $40,000  or  best 
ffer  and  terms.  Box  9487,  Editor  & 
tiblisher. 

F 

ti 

1 

OR  SALE:  30  year  old  suburban  Hous- 
>n  weekly  news/shopper.  Asking  1  x 
ross.  Terms  for  right  party.  Box  9466, 
ditor  &  Publisher. 

GOOD  PAPER  needs  new  owner.  Health 
forces  sale.  Available  at  $80K  gross, 
with  20%  down.  Northwest  Texas,  near 
metro  area. 

TIRED  OF  COLO  WEATHER?  Profitable 
Rio  Grande  Valley  weeklies.  Asking 
$240K,  with  some  real  estate.  15  year 
owner  financing.  We  have  others,  free 
list.  ATN,  Inc.,  Bill  or  Ed  Ber^,  1801 
Exposition  Blvd.,  Austin,  TX  78703, 
(512)  476-3950. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


GROWING  WEEKLY  in  Rural  Massa¬ 
chusetts  (2300  paid)  $69,000  gross. 
Bw  9497,  Editor  &  Publisher. 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area-  projected 
1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old  $500,000  gross  sales,  23K 
circulation.  Principles  only.  $650,000. 
Box  9326,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  WEEKLIES. 
Web  offset  plant.  $2.5  million.  Mel 
Hodell  Bkr.,  Box  2277,  Montclair,  CA 
91763.  (714)  626-6440. 


SOUTH  TEXAS  COUNTY  SEAT  WEEK¬ 
LY,  in  city  of  10,000  pop.,  grossed 
$245,000  last  year,  should  hit 
$275,000  this  year.  New  100,000  sq. 
ft.  shopping  center  with  Wal-Mart  to 
open  in  January.  Warm  climate,  with  no 
serious  competition.  Write. to  Box 
9473,  Editor  &  Publisher. 


WEEKLY  Shopper  near  San  Francisco. 
Priced  well  below  gross.  $65,000  with 
$20,0(X)  down,  balance  at  10%.  Mr. 
Carlineo  (209)522-9668. 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circu¬ 
lation.  We  can  act  quickly  and  will  hold 
your  reolies  confidential.  Write  Box 
w26.  Editor  &  Publisher. 


PUBLISHER  of  several  periodicals 
wants  small,  profitable  specialty  news¬ 
paper  or  magazine,  any  field.  Write 
Diversified  Periodicals,  PO  Box  249, 
Cobalt,  CT  0M14  or  call  Bob  Taylor 
(203)  342-4730. 

NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIREDS 
GET  THEM 
THE  BUSINESSI 


Attention  Advertisers: 

Please  note  these  remtnders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  weil  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  Correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers 
(5000-10,000  circulation).  Write  or 
phone  Arthur  Weeks,  Sterling  Newspap¬ 
ers,  LTD,  PO  Box  10079,  Pacific 
Center,  Vancouver,  B.C.  V7Y1B6. 
(604)  682-7755. 


SHOULD  YOU  OWN  a  weekly?  Read 
"How  to  Purchase  a  Newspaper  and 
Succeed"  by  editor— publisher— broker 
Jay  Brodell.  $22.50  to  Mountain  West 
Pub  Co.,  Box  1841,  Grand  Junction, 
Colo.  81502. 


PUBLICATIONS  WANTED 


PUBLISHER  of  several  periodicals 
wants  small,  profitable  specialty  news¬ 
paper  or  magazine,  any  field.  Write 
Diversified  Periodicals,  PO  Box  249, 
Cobalt,  CT  06414  or  call  Bob  Taylor 
(203)  342-47.30 

_ BOOKS _ 

REPORTER  vs.  PUBLISHER:  What 
Journalism  Professors  Don’t  Tell  You. 
First-Amendment  law.  249-page  book. 
Indexed,  $14.95  postpaid.  Alpenstock 
Publishing,  PO  Box  1759-B,  Santa 
Ana,  CA  92702. _ 

INDUSTRY 

SERVICES 


ENGINEERING  A 
INSTALLATIONS 

Bar  Industrial  Contractors 
We  move  and  install  new  and  used  print¬ 
ing  press  equip^ment.  Electrical,  Piping, 
Rigging  Total  Turn  Key  Job. 

Contact  Mr.  Arnold  C.  Rose  (305)  293- 
4985. _ 

EDITORIAL  CONSULTANTS 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILYCIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. _ 

PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 

COMPUTERS 

2  Xitron  protable  terminals  $2000  for 
the  pair  or  $1200  each.  Call 
(308)532-6000. _ 

FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  calls  Best 
Publishing  Co.,(213)  548-4545. 

_ MAILROOM 


EDITORIAL  CONSULTANTS  conveyors  and 

—  spare  parts.  A  so  No  an  Channe  F  ex 
CANADIAN  WEB  CONSULTANTS  COTveyors and  spare  parts. 

LTD.  Professionals  in  Web  pressroom  Rollertop  conveyors,  all  sizes 
equipment  and  personnel  evaluation.  Bottom  wrappers 
Maintenance  and  training  program,  Sta-Hi  251  &  257  S  stackers  stackers 
installations  and  repairs.  20  years  Baldwin  Count-O-Veyors  106’s 
experience.  Phone  (705)  673-6607.  Truck  Loaders 
EDITOR  for  creative  editing,  composi-  Sheridan  48P 
tion  &  difficult  letters.  Pat  (312)  45*  90*  Floor  Curves 
642-6322.  Fly  table  for  Muller  inserter 

— —  Signal  MLN  II  Tying  Machines 
CIRCULATION  SERVICES  inserting  machine  mode  E227 

'  NORTHaST  INDUSTRIES 

DAILIES,  WEEKLIES,  NON-DAILIES.  (213)  256-4791 

The  most  trusted  and  respected  circula-  - 

tion  professional  on  the  national  and  “OOD  RECONDITIONED  Cheshire  and 
international  level  (and  still  growing).  Magnacraft  labeling  machines  with 
KEVIN  S.  PAPPERT,  (313)  683-2963  ®"^8le  and  multiwide  label  heads  and 

— - - -  quarter  folders.  Call  Scott  or  Ed  Hels- 

LEVIS  SALES  SELLS!  The  finest  quality  ley;  (800)  527-1668  or  (214) 
new  home  delivery  customers  via  tele-  357-0196. 

phone  sales  and  boy  crews,  national  _ 

references,  for  action  call;  (201)  STEPPER  LABELER  w/hopper.  Write  or 
966-5250.  call  Chippewa  Herald-Telegram,  PO  Box 

69,  Chippewa  Falls  Wl  54729. 
(715)723-5515,  ask  for  Gary  or  Mike 


ADVERTISING  SERVICES 


TELEMARKETING  SALES  &  CONSUL- 

TANTS  for  the  newspaper  irxiustry  HARRIS  STUFFERS  Guaranteed 
"QuantiW  With  Quality.”  Call  Teleforce  Production;  refurbished  and  installed  in 
(516)  794-1500.  Your  plant;  training  program  included. 


E&P  Classified  Department 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 

SQUeeze  Lenses  for  SAUA'AB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


eFOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

BIJ  V  eWANTED  TO  BUY:  48-P  and  72-P  late 
■  model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
LIES  TANT;  (713)  468-5827. _ 

—  AVAILABLE  NOW  FOR  ITC  CREDIT 

Muller  227  inserters,  231  stackers 
Konnu  Muller  259/270  counter  stackers 
imwiw  32Q  inserters,  1981-82 

SAU/TAB.  AMPAG  in-line  strapper,  $2,000 

b  Carlbom,  CK  IDAB  BOTTOM  WRAPS, 

PO  Box  1067,  ONE  Corporation/Atlanta 

!78.  (404)  458-9351  Telex  700563 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac¬ 
tures  wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 

NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 

aers  with  ELECTRIC  CLUTCH 
:H  feature  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251, 257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO  PRO¬ 
VIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 

1 1  Main  Street 
Southboro,  MA  01722 
(617)  481-8562 


perhaps  hur 

30  LB  NEWSPRINT  ROLLS  all  sizes  being  lost  ir 

BEHRENS  Pulp  &  Paper  Corp  ariuir)nnent 

3305  W  Warner,  Santa  Ana  CA  92704 

(714)  556-7130  space  occu| 

piece  of  equ 

PHOTOTYPESETTING  space  is  rr 

Advantage  II  $9950.  MDT  350  $1950.  dollars  wortl 

Exec  II  for  parts  $200.  Compset  3510,  “  ! 

Proc.  fonts  $300  mth  Weber  be  opened 

216-729-2858. _  $3,00  a  line 

AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent  put  that  equi 

$150  month  and  up.  Brokerage  10%.  duction  foi 

30  day  warranty.  Weber  (216)  729-  .  ,  .  , 

2858.  else  s  plant- 

BUY/SELL/BROKER  reconditioned  CG 

typesetting  equipment.  Large  supply  of  E&P  ( 

(;(j  parts  available.  Call  GRAPH-X  INC. 

(215)  439-1942. _  _ 

FOR  T 

MARK  I,  IV,  V  PACESETTERS  Goss  Suburbai 

LINOTRON  202-CG8600  1  w/double  oa 

(614)  846-7025  running  circLr 

CG  7200,  GC  with  30  strips,  etc.,  also: 

COMPUWRITER,  GC,  strips,  etc.  Both 

negotiable.  (919)368-2222.  completely  ref 

CG  Powerview  10  ad  setting  system.  Harris  V-25  ac 

Dual  drive  with  base  programming.  60  completely  ref 

days  parts  labor.  $13,000.  Call  Peter  All  equipment 

Haggerty  (617)933-3700.  m  our  warehoi 

- ation  and  final 

COMPUGRAPHIC  8600-45  pica  100  All  Equi 

fonts  dual  serial  and  parallel  parts.  MIRACLE 
Equipment.  (203)  264-18C 

(800)  255-6746. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EditWriters  7500,  7700  and  7700 
Reconditioned  and  Warranted.  Avail¬ 
able  Immediately.  New  Low  Prices 
includes  delivery!  Call  toll-free 
1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for 
fifteen  years. 

Replace  your  aging  MDT-350  Terminals 
with  new  M(X)-350's;  Now  comparably 
priced!  Call  Inland  today. 
1-800-255-6746. _ 

BROWN  CAMERA  Model  1822;  Pako 
film  processor  Modell  524;  Teleratn 
portable  terminal.  Model  P-1888.  Write 
or  call  Chippewa  Herald-Telegram,  PO 
Box  69,  (fhippewa  Falls  Wl  54729. 
(715)723-5515,  ask  for  Gary  or  Mike. 

TWO  VIDEOSETTER  UNIVERSALS  with 
analog  and  digital  kits.  Under  CG 
sen/ices  thru  August  ‘85,.  Inland  Print¬ 
ing  Equipment.  (800)  255-6746. 

Two  Unisetters,  for  sale,  with  keyboards 
high  range,  with  film  strips,  8  CG 
MOT’S,  1  (^putape  II  with  tape  punch 
keyboard,  2  CG  Disk  Readers.  1  ACM 
9000  with  keyboard.  Call  Cleve  (919) 
786-4141. _ 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


ROLL 

THE 

PRESSES! 

If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by,  put 
it  back  into  production!  Perhaps 
you  can’t  use  that  particular 
equipment — but  we’ll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$3.00  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  pro- 
duction  for  you  in  someone 
else’s  plant — and  produce  a  pro¬ 
fit  for  you  to  boot! 

E&P  CLASSIFIEDS 

_ PRESSES _ 

Goss  Suburban  6  units,  2  folders 
1  w/double  parallel.  All  units 
running  circumfrential. 

Harris  8  unit  V  15A  as  is  or 
completely  refurbished.  50  HP  drive 
Hams  VISA  add  on  units 
completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished. 

All  equipment  available  immediately 
in  our  warehouse,  delivery,  install¬ 
ation  and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUStRIES  INC. 
(203)  264-1802  Telex  140186 


EQUIPMENT  t  SUPPLIES 


AVAILABLE  NOW  FOR  ITC  CREDIT 
GOSS  SSC,  5  units  1978-9 
Daily  Kitw  II,  6  units  1977-9 
Harris  V  ISA,  2  units  1976 
Goss  COMMUNITY  ADD-ON  units 
1971 

Harris  1650,  4  units,  1974 
Goss  URBANITE  3  color  unit 
Harris  845,  10  units,  1979-80 
News  King,  3  units,  KJ8,  1982 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

CompuWriters:  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  1-800-255-6746.  Inland  Printirw 
Equipment.  Your  Quality  Dealer  for  fi^ 
teen  years. 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

GOSS  . 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 
Goss  Urbanite  4  Units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories 
Harris  1650  Add-on  unit 
Harris  1650  5  unit  press 
Harris  845  8  units,  2  folders,  ovens 
Harris  V-25  8  units  1982 
Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

1  Web  Specialties  3  Web  Angle  Bar 
Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicae^)O,  IL  60090 
(312)  459-9700  Telex  206766 

NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  Vi-Va  folder  50  horsepower  1979 

1- SC  combination  ‘/z-'A-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  Vz-Vi  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  SSC  units  21 cutoff,  ^r  of 
manufacturer  1981.  Available  Decem¬ 
ber  1985.  2  stacked  units,  2  base 
units,  2  three  color  units,  2-folders 
60-HP,  1  double  parallel,  one  ribbon 
deck  all  or  part.  WESCO  GRAPHICS, 
845  Commercial  St.,  San  Jose  CA 
95112,  (408)  289-1400.  Telex 
number  172644. 

HARRIS 

-N-1650,  6  units,  1982,  22  3/4”. 
-N-845,  8  units,  1976. 

-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  “Vanguard”,  5  units. 

GOSS 

-“Metroliner”,  6  units,  3  half  decks, 
22”, 

2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  6  units,  1983. 

KING 

I  -Newsking,  5  units,  KJ8. 

!  -Newsking,  2  units,  KJ4. 

!  BELL-CAMP  INCORPORATED 
1  (201)  796-8442  -Telex  130326 


I  HOE  COLORMATIC  -  22  3/4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
GOSS  MARK  I  -  22  3/4”  cutoff 
(storage) 

6  -  units 
1  -  double  folder 

I  1  -  halfdeck  (extra  halfdecks 
I  available) 

I  6  -  Goss  reels 

!  GOSS  COSMO 

'  Add-on  unit,  stacked  position 

i  Available  now,  1974  vintage. 

;  MISC.  EQUIPMENT 
I  Goss  angle  bars  -  A80  and  A82 
I  Goss  color  halfdecks  -  A80 

I  5  Goss  digital  reels 

:  4  Goss  Mark  II  color  cylinders 

1  Goss  double  3:2  folder  (23 
9/16” 
cutoff) 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 _ Tlx  4-2362 

HOE  COLORMATIC-22  3/4”  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
Northeast  Industries 

(213)  256-4791 


MIEHLE  HEATSET  WEB  PRESS,  22 
3/4"  cutoff,  38”  width,  4  units,  2 
Butlers  sheeter,  combo  folder  with 
double  digest,  Martin  web  aligners,  sili¬ 
cone,  Often  2  pass  oven,  Stobb  bander. 
Excellent  condition,  $225,000.  Call 
Mr.  Newman  (816)75^33W. 

NEED  MORE  COLOR? 
eOFFSET 
•FLEXO 

eLETTERPRESS 
LET  US  ADD  NEW  OR  USED 
eHUMPS 
•DECKS 
•UNITS 

I  WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
Carrollton,  Texas  75006 
I  (214)  931-2312 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 

5  Unit  Color  King  with  KJ6 
folder.  Available  as  a  com¬ 
plete  press  or  add-on  units 

7  Unit  News  King  with  KJ6  fold¬ 
er,  40  HP  motor.  Available  Feb. 
1986. 

4  Unit  grease  lubricated  Goss 
Community  in  excellent  con¬ 
dition  -  see  to  appTKiate. 

4  Unit  Goss  Community,  with 
Community  folder,  oil  lubricat¬ 
ed.  Available  1st  quarter 
1986. 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  fider,  can  be  seen 

at  our  Lenexa  warehouse 
facility. 

6  Unit  (^munity  with  SC  fold¬ 
er,  1973  vintage  includes  a  105 
Count-O-Veyor. 

4  Unit  Urbanite  U-705,  3  mono 
printing  units,  one  tricolor 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968.  Available  "as  is"  or 
fully  reconditioned. 

6  Unit  V-15A  with  JF7  folder,  upper 
^mer  and  30  HP  motor  and  drive, 
available  Nov. 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

1  Goss  Cosmo  add-on  unit.  Stacked 
position.  Available  now,  1974 
vlnta«.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital 
3-arm  reel,  tension  and  paster. 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

Fincor  40  hp  drive  and  control  panel. 

Write  or  call  Chippewa  Herald- 

Teloyam,  PO  Box  69,  Chippewa  Falls 

Wl  M729,  (715)  723-5515,  ask  for 

Gary  or  Mike. 


Suburban  900  series  units  (2) 

4  Urbanite  units  and  SU  halts  and 
quarter  page  folder  available  early  1986 
AFT-4  units-combination  folder  -  with 
heat  -  22  3/4"  cutoff-available  now 
Harris  M850-4  units-with  heat 
Ribbon  Deck-no  former-22  3/4"  cutoff- 
available  now 

Suburban  900  series  quarter  folder  for 
exchange 

Urbanite  900  series  quarter  folder  for 
exchan^ 

Color  King  -  5  units  -  half  &  quarter 
page  folder  -  22  3/4"  cutoff 
Harris  845  -5  units 
Harris  V22  units 
Harris  VI 5A  units 

E.  BUCK  &  SONS  CO 
MOSS  RECK  (312)  586-9194 


SIX  GOSS  METRO 
UNITS 

2-Unlts  Available 
4-Unlts  Sold  A  On  Edition 

TZ^W  Cutoff 
55' or  56' web  width 
Pump  and  roll  inking  system 
Arranged  tor  60,000  P.P.H. 
Double  2:1  Folder 

Equipment  In  storage  ond 
priced  tor  immedlote  sale, 
delivery  and  Installation. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)348-9118 


EQUIPMENT  &  SUPPLIES 


PRESSES 


VI 5A  three  units  JF7  folder  King  press 
upper  former,  paper  roll  grabber,  electr¬ 
ic,  attaches  to  any  forklift.  Call  for 
installation  prices  offered  exclusively  by 
WESCO  GRAPHICS,  845  Commercial 
St.,  San  Jose  CA  95112,  (408) 
289-1400.  Telex  Number  172664. 

WEB  PRESSES 

Harris  V15A  3  units  excellent  condi¬ 
tion,  all  new  rollers.  COLOR  KING  4 
units,  double  parallel  folder. 
(408)289-1400  ask  for  Jim  Estes. 

WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAfr  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


NEED  MULLER  227  inserter,  3  or  4 
into  1.  Contact  Fred  Brewer 
(406)657-1268. 


NEWSPAPER  NEEDS  Goss  Urbanite 
Press,  complete  six  to  ten  units,  splic¬ 
ers.  Must  be  available  by  April,  1986. 
Reply  with  specifications  and  prices  to: 
Production  Manager 
250  Williams  Road 
Carpentersville,  IL  60110 


SCOTT  PRESS  UNIT  Metropolitan  or 
Super  60.  Must  be  23  9/16"cutoff. 
Contact  Robert  Shelton  (617) 
786-7225.  The  Patriot  Ledger,  (luincy, 
MA  02169. 


USED,  Low-Priced  Harris  Compuedit 
Terminals,  Harris  microstors,  and 
Compugraphic  Videosetter  M’s  and  ACM 
9OO0’s  for  spare  parts,  send  list  and 
lowest  prices  to  LRS,  Box  389,  Wapa- 
koneta  OH  45895. 


WANTED  TO  BUY 

Good  6-8  unit  1000  series  Urbanite 
press  -  will  pay  premium  price.  Reply  to 
Box  9472,  Editor  &  Publisher 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter 
for  daily  newspaper  operation. 
Must  be  in  good  operating  con¬ 
dition.  Reply  Box  8280,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 .  1 985 

line  AOS  POSITIONS  WANTED 

1  week  — $4  95  per  line  1  week  —S3  30  per  line 

2  weeks— $4  45  per  line  per  issue  2  weeks— S2  75  per  line  per  issue 

3  weeks— $3  75  per  line,  per  issue  3  weeks— $2  40  per  line  per  issue 

4  weeks— $3  00  per  line  per  issue  4  weeks— $2  20  per  line  per  issue 

Add  $5  00  per  insertion  lor  bon  service  Add  S3  50  per  insertion  lor  box  service 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  191h  Street.  NY.  NY  10011.  (212)  675-4380 


EDITOR  &  PUBLISHER  for  November  30, 1985 


ATTENTION!!! 

1985-1986 

JOURNALISM 

SCHOOL 

GRADUATES 


Editor  &  Publisher 
extends  to  you,  as  a 
graduation  gift,  one  free 
insertion  in  the  Positions 
Wanted  Section  of  its 
January  4,  1986  issue.  In 
addition,  if  you  run  your  ad 
one  more  time  you  will  be 
charged  the  two-time  rate 
of  $2.90  per  line  for  the 
second  ad.  If  you  run  your 
ad  two  more  times  you  will 
be  charged  the  three-time 
rate  of  $2.50  per  line  for 
second  and  third  issues, 
and  if  you  run  your  ad 
three  mores  time  you  will 
be  charged  the  four-time 
rate  of  $2.30  per  line  for 
each  of  the  last  three 
issues. 

Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  in 
our  January  4,  1986 
REVIEW  &  FORECAST 
Issue  Is  free. 

GUIDELINES— 

1. Ads  must  not  exceed  7 
lines  (37  characters  per 
line).  We  reserve  the  right 
to  edit  copy  to  fit  space 
requirements. 

2. Use  of  E&P  box  numbers 
will  not  be  accepted. 

3. Journalslm  school  and 
graduation  date  must  be 
specified  to  E&P  (but  not 
necessarily  in  ad  copy). 

4. AII  ads  must  be  MAILED 
to  E&P  with  prepayment 
enclosed  for  additional 
insertions.  No  telephone 
calls,  please. 

5. Deadline  for  receipt  of 
ads;  December  16, 1985. 

Editor  &  Publisher  would 
like  to  welcome  you  into 
the  wonderful  world  of 
Journalism! 


HELP 

WANTED 


_ ACADEMIC _ 

FACULTY  POSITION  beginning  fall 
1986  to  teach  a  variety  of  courses  in 
news-editorial  concentration.  Ability  to 
also  teach  photojournalism,  advertis¬ 
ing,  or  public  relations  helpful.  Prefer¬ 
ence  given  to  candidates  with  both  a 
doctrate  in  journalism  or  mass  commu¬ 
nications  and  significant  professional 
experience.  Send  resume  and  letter  of 
application  to:  The  Office  of  the  Presi¬ 
dent,  Liberty  University,  Box  20,000, 
Lynchburg  VA  24506.  Liberty  Universi¬ 
ty  is  a  private,  church-related  institu- 
I  tion  whose  emphasis  is  to  train  Christian 
Leaders. 


GRADUATE  ASSISTANTS  FOR  1986 
Master's  program  in  mass  communica¬ 
tion,  wih  ma|or  in  journalism  for  either 
Spring  semester  of  1986  or  for 
1986-87  years.  At  least  $4,250 
stipend  for  9  months,  plus  tuition 
reduction.  Write  Joel  Gambill,  Depart¬ 
ment  of  Journalism  and  Printing,  Arkan¬ 
sas  State  University,  State  University 
AR  72467  or  call  (501)972-3075. 


JOURNALISM 

Assistant/associate  professor.  Teach 
basic  journalism  skills  and  in  applic¬ 
ant's  special  area  of  scholarly  interest. 
Professional  experience  and  MA 
required  (Ph.D  preferred).  Department 
of  Journalism,  University  of  Alabama, 
University  AL  35486.  An  affirmative 
action/equal  opportunity  employer. 
Minority  candidates  are  especially 
invited  to  apply. 

JOURNALISM/ENGLISH:  Tenure-track , 
Assistant  Professor,  starting  August  18, 
1986,  Ph.D.  required.  Responsibilities 
include  teaching  (12-hour  load),  scho¬ 
larly  activity,  and  university  service. 
Courses  include  Magazine  Article  Writ¬ 
ing,  Publications  Editing,  Company 
Publications,  and  English  Composition. 
Service  includes  editing  the  depart¬ 
ment's  semi-annual  newsletter.  Compu¬ 
ter  literacy  expected.  Competitive  start¬ 
ing  salary  for  ten  month  contract. 
Optional  summer  teaching  generally 
available.  Fringes  include  TIAA-CREF; 
health,  life,  and  disability  insurance; 
FICA;  and  fee  reduction  for  dependent 
children.  This  regional  campus  of  a 
state  university  awards  associate, 
bachelors,  and  masters  degrees.  The 
department  includes  twenty  full-time 
and  thirty  adjunct  faculty.  The 
1560-acre  suburban  campus  of  7000 
is  35  minutes  from  downtown  Chicago 
and  20  minutes  from  Indiana  Dunes 
Naional  Lakeshore.  Send  letter, 
resume,  transcript,  and  references  to 
Prof.  Robert  E.  Nichols,  Jr.,  Head, 
Department  of  English  &  Philosopy, 
Purdue  University  (Jalumet,  Hammond 
IN  46323-2094.  Deadline;  February 
10,  1986.  An  affirmative  action,  equal 
'  opportunity  employer. 

PRACTICING  JOURNALIST  eligible  for 
leave  sought  for  full-time,  nine-month 
appointment  to  teach  basic  writing  and 
editing  courses.  BA  and  substantial 
newspaper  experience  required. 
Courses  to  be  taught:  newswriting,  copy 
editing,  and  feature  writing,  as  appro¬ 
priate.  Appointment  to  run  15  August 
1986  to  15  May  1987;  salary  negoti¬ 
able,  depending  on  experience.  By  1 
February  1986,  send  letter  of  applica¬ 
tion,  resume  including  three  profession¬ 
al  references,  to  Barry  Chabot,  Depart¬ 
ment  of  English,  Miami  University, 
Oxford  OH  45056.  EO/AA  employer. 


EDITOR  &  PUBLISHER  for  November  30,  1985 


DEPARTMENT  OF  JOURNALISM 
AND  MASS  COMMUNICATIONS 


(2)  ADVERTISING.  Two  tenure  track  faculty 
positions  at  ASSISTANT  RANK  beginning  August 
25,  1986.  Candidates  with  the  earned  doctorate 
are  preferred,  but  search  committee  will  consider 
applicants  at  the  “ABD”  level  as  well  as  candi¬ 
dates  with  a  master’s  degree  in  advertising  and 
significant  professional  experience  in  the  ad 
agency  field.  All  advertising  applicants  should  be 
able  to  teach  basic  writing  classes. 

(1)  JOURNAUSM  (New-editorial/Public  Relations). 
Tenure  track  faculty  position  at  ASSISTANT 
RANK  beginning  August  25,  1986.  Candidates 
with  the  earned  doctorate  are  preferred,  but 
search  committee  will  consider  applicants  at  the 
“ABD”  level  as  well  as  candidates  with  a  master’s 
degree  in  journalism  and  significant  print  journal¬ 
ism  experience. 

(1)  TEMPORARY  ONE  YEAR  APPOINTMENT. 
Nine-month  faculty  position  at  INSTRUCTOR’S 
RANK  beginning  August  25, 1986.  Candidates  at 
the  “ABD”  status  are  preferred,  but  search  com¬ 
mittee  will  consider  applicants  with  a  master’s 
degree  in  advertising,  broadcast  journalism, 
news-editorial,  or  public  relations.  All  applicants 
for  this  temporary  nine-month  appointment  should 
be  able  to  teach  basic  writing  classes. 

DEADLINE:  All  resumes  for  the  above  four  fac¬ 
ulty  positions  should  list  three  references  and  be 
POSTMARKED  NO  LATER  THAN  DECEMBER 
31,  1985.  Send  to  Dr.  Sean  McCleneghan,  Head, 
Dept,  of  Journalism  &  Mass  Communications, 
Box  3J,  New  Mexico  State  University,  Las  Cruces, 
NM  88003. 

SALARY:  Competitive;  commensurate  with  ex¬ 
perience  and  qualifications.  Group  medical  and 
hospitalization  insurance;  state  educational 
retirement. 

New  Mexico  State  University  is  located  in  Las 
Cruces  with  a  student  enrollment  of  approximately 
13,500.  The  Department  of  Journalism  &  Mass 
Communications  is  the  largest  undergraduate 
sequence  in  the  College  of  Arts  &  Sciences  witr. 
more  than  300  majors  taking  course  work  in 
advertising,  broadcast  journalism,  broadcast  pro¬ 
duction,  and  news-editorial/public  relations. 
NMSU  is  located  in  a  “quality  of  life  city”  of  almost 
60,000,  and  offers  a  wide  variety  of  cultural  and 
recreational  opportunities  combined  with  a  pleas¬ 
ant  and  healthy  climate. 

NMSU  ISANAA/EEO 
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HELP  WANTED 


AOmmTRATIVE 


ACCOUNTS  RECEIVABLE 
MANAGER 

Join  now  and  become  part  of  one  of  the 
most  advanced  systems  installed  for 
accounts  receivable.  Immediate  open¬ 
ing  for  an  individual  with  5  to  7  years 
experience  in  private  or  public  account¬ 
ing.  Position  requires  a  college  degree 
in  accounting  or  business  management. 
To  be  considered  an  individual  must 
demonstrate  good  communication 
skills,  organization  skills  and  previous 
ewerlence  in  managiiw  a  staff  of  7  to 
10  people.  Responsibility  includes 
coordinating  all  activities  for  order 
entry,  billing,  cash  receipts  and  collec¬ 
tions.  Previous  newspaper  experience 
and/or  experience  with  automated  bill¬ 
ing  sterns  is  a  definite  plus. 

We  offer  excellent  salary  to  commensu¬ 
rate  with  experience  and  education, 
plus  a  comprehensive  benefits  program 
and  excellent  working  conditions.  For 
immediate  consideration  send  your 
confidential  resume  and  salary  require¬ 
ments  to  Box  9427,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


NORTHWESTERN  PENNSYLVANIA 
GROUP  of  small  weekly  newspapers 
with  job  printing  facility  is  seeking  an 
experienced  general  manager.  Exten¬ 
sive  experience  in  all  aspects  of  weekly 
newspaper  management  required  with 
an  emphasis  upon  the  marketing  and 
financial  aspects  of  a  combined  weekly 
and  job  printing  operation.  Excellent 
salary,  fringe  benefits  and  incentive 
compensation  package  available. 
Please  send  your  resume,  employment 
and  salary  history  in  confidence  to  Box 
9470,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 

Newspaper  Managers 
Come  home  to  N.H. 

Weekly  mewspaper  group  in  blue  collar 
towns  in  New  Hampshire  mountains 
and  Maine  lakes  region  seeks  newspap¬ 
er  manager  with  rural  New  England 
roots.  Sales  and  budgeting  skill 
required.  Editorial  and  production 
knowledge  helpful.  Write  Julie  Hamlin, 
box  269,  Norway  Me  04268  or  call 
(207)743-7011. 


mNORITT  PROJECTS 
COORDINATOR 
Amerioan  Newspaper  Pub¬ 
lishers  Association  Founda¬ 
tion  seeks  a  good  organiser, 
administrator,  writer,  speak¬ 
er  and  public  relations.  In¬ 
cluding  Job  fairs,  newslet¬ 
ters,  advisory  services  to 
newspapers  and  outreach 
programs  with  other  news- 
paqiwr  organisations.  Send  re¬ 
sume  to  ANPA  Foundation, 
Box  17407,  Dulles  Airport, 
Washlngrton  D.C.  S0041. 

EQUAL  OPPORTUNITT 
BMFLOTER 


HELP  WANTED 


ADMINISTRATIVE 


SHOPPER— GENERAL  MANAGER 

Needed  for  well-established  42,000 
city  and  rural  distibution  shopper  in 
Bloomington  Illinois,  future  home  of  the 
Chrysler/Mitsubishi  auto  plant.  Will 
change  advertising,  composing  and 
distribution  function  for  this  growing 
shopper,  as-well-as  publish  monthly 
business  magazine. 

Sucessful  applicant  should  possess  a 
minimum  of  6  years  experience  in 
metro  shopper  sales  and  sales  manage¬ 
ment.  Need  experience  in  annual 
budgeting  and  long-range  planning. 
Must  be  active  participant  in  local  busi¬ 
ness  and  civic  organizations.  Well  be  a 
key  member  of  the  shopper  division  of 
Woodward  Communications  Inc.,  a 
progressive  expanding  family-owned 
communications  company  with  publish¬ 
ing  and  broadcasting  operations  in  four 
midwestern  states.  Send  resume 
including  salary  history  to:  Denis 
Albright,  Human  Resources  Manager, 
Woodward  Communications  Inc.,  PO 
Box  688,  Dubuque  lA  52001. 

_ ADVERTISING _ 

ADVERTISING  SALES  PERSON  needed 
for  High  Advertising  Volume  Daily. 
Proven  professional  strong  in  sales  and 
layout,  ^lary  plus  bonus  plus  benefits. 
Resume  and  letter  to: 

Mr  Art  Kephart 
Butler  Eagle 
114  W  Diamond  Street 
_ Butler.  PA  16001 _ 

ADVERTISING  SALES  MANAGER 
We  are  a  100,000  daily/140,000 
Sunday  newspaper,  in  a  picturesque 
Soui;heastern  Pennsylvania  single  paper 
marxet.  Due  to  a  retirement,  we  are 
seeking  an  experienced  sales  ^rson  to 
plan,  manage  and  actively  participate  in 
the  maximizing  of  sales  in  city  and 
suburban  retail  territories.  Excellent 
opportunity  for  a  creative,  high  eneigy 
achiever  with  strong  motivational  skills 
to  move  into  management.  Salary  plus 
commission  and  bonus.  Exceptional 
benefit  package.  Family  owned  opera¬ 
tion.  Send  resume  to  Advertising  Direc¬ 
tor,  Lancaster  Newspapers,  Box  1328, 
Lancaster,  PA  17603. 


ADVERTISING  DIRECT0R-- 
Competitive  major  daily  in  western 
metro  market.  We  are  looking  for  an 
aggressive  manager  capable  or  direct¬ 
ing,  motivating  and  assisting  our  retail, 
classified  and  national  managers. 
Heavy  emphasis  on  organization,  sales 
development  and  training.  Our  veteran 
staffs  are  good,  but  need  leadership  and 
direction.^nd  resume  in  confidence  to 
Box  9479,  Editor  and  Publisher. 


ADVERTISING  MANAGER.  North  Cali¬ 
fornia  small  dynamic  daily.  Excellent 
salary,  etc.  for  experienced  leader. 
Resume,  salary  history.  Great  commun- 
itv.  Box  9485.  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Major  market  suburban  weekly  group 
ne^s  a  leader  with  prior  competitive 
suburban  newspaper  advertising  sales 
and  sales  management  experience.  We 
are  very  particular,  but  we  pay  very  well 
for  what  we  want.  Resume  to  Ron  Lind¬ 
say,  Townsend  Communications,  Box 
12338,  Kansas  City  MO  64116  or  call 
(816)  454-9660. 


AD  DIRECTOR-Lead  a  professional  staff 
of  24.  Full  responsibility  for  retail,  clas¬ 
sified  and  national  sales  in  an  estab¬ 
lished  but  growing  Zone  5  market.  Posi¬ 
tion  reports  to  publisher.  Send  resume 
including  salary  requirements  to  Box 
9436,  Editor  &  Publisher. 


EXPERIENCED  NATIONAL  advertising 
manager  to  work  in  competitive  Zone  4 
market.  Send  resume  to  Box  9510, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER.  the'Daify 
Nebraskan,  University  of  Nebraska- 
Lincoln's  student  newspaper,  seeks  an 
advertising  manager  to  advise  and 
direct  a  student  ad  staff,  candidates 
should  have  a  minimum  1  year  advertis¬ 
ing  experience  in  sales  or  sales  manage¬ 
ment,  Bachelor's  degree  in  advertising 
or  marketing  or  equivalent  background. 
Apply  with  resume  and  qualification  s 
by  January  15  to:  Daniel  Shatill,  Gener¬ 
al  Manager,  daily  Nebraskan,  34 
Nebraska  Union,  14(X)  R  St.,  Lincoln 
NB  68588-0448.  UNL  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  Employer 
and  encourages  minorities  and  women 
to  apply. 

CLASSIFIED  ADVERTISING  MANAGER 
Needed  for  growing  32,(X)0  ABC  daily 
in  Delaware  Valley.  Ideal  candidate  wifi 
posses  strong  sales  and  leadership 
skills  and  general  advertising  prowess. 
To  apply  for  this  10  person  department 
challenge  send  complete  resume  and 
salary  history  to  Doug  Cifers,  General 
Manager,  THE  TIMES  HERALD,  Box 
591,  Norristown  PA  19404. 


EXPERIENCED  CLASSIFIED  MANAGER 
We  are  a  100,000  daily/140,000 
Sunday  newspaper,  in  s  picturesque 
Southeastern  Pennsylvania  single  paper 
market,  seeking  a  person  with  success¬ 
ful  management  experience  in  both 
outside  and  phone  room  classified 
sales.  We  require  an  individual  with 
excellent  people  skills  who  can  moti¬ 
vate,  train  and  lead  a  veteran  staff  of 
over  20  people.  Salary  plus  commission 
and  bonus.  Exceptional  benefit  pack¬ 
age.  Family  owned  operation.  Send 
resume  to  Advertising  Director,  Lancas¬ 
ter  Newspapers,  Box  1328,  Lancaster 
PA  17603. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR-Growing 
Zone  1  weekly  group  seeks  seasoned 
and  imaginative  ad  director.  Must  know 
trade  and  be  able  to  lead  staff  in  sales 
and  marketing  in  a  highly  competitive 
market.  Will  direct  staff  of  26  for  nine 
weekly  papers.  Demanding  pace  with  a 
prize-winning  group  of  newspapers. 
Excellent  compensation  and  benefits 
package.  Apply  to  C.  Eddings,  North 
Shore  Weeklies,  2  Washington  St.,  PO 
Box  192,  Ipswich,  MA  01938. 

MAJOR  market  metropolitan  daily  (Zone 
5)  has  immediate  opportunity  avaiiabe 
for  taiented  advertising  sales  rep.  We 
are  seeking  a  highly  motivated  goal- 
oriented  professional  who  has  a  four 
year  degree  and  at  least  two  years  previ¬ 
ous  newspaper  advertising  sales  experi¬ 
ence.  Several  of  our  top  sales  people  are 
now  successful  sales  managers.  Please 
send  resume  in  complete  confidence  to 
Box  9496,  Editor  &  Publisher. 

PROMOTION 

If  you  are  an  experienced  promotion  per¬ 
son  with  a  newspaper  media  group  or 
similar  and  need  to  grow  in  a  chmienging 
environment  I'd  like  to  hear  from  you. 
sew  Services  (Stamps-Conhaim)  the 
leader  in  it's  field,  has  an  immediate 
opening  for  an  experienced  marketer. 
You  will  help  plan  and  implement  prom¬ 
otions,  presentations,  campaigns  etc.  At 
the  head  office  in  California. 

We're  growing  fast  and  have  great  pro¬ 
jects  coming.  We  work  hard,  we  have  fun 
and  we  pay  for  good  people.  Send  a  re¬ 
sume  first.. 

sew  Services 
20433Nordhoff  St. 

Chatsworth  CA  91311 

Attn:  Mr.  Dick  Wagland 


NEED  AN  EDITOR? 

HOW  ABOUT  A  WRITER? 

Or  a  PR.  person  who  knows  the  press 
because  he  or  she 
follows  the  press? 

Find  any  or  all  of 
these  by  advertising 
in  the  classified  col¬ 
umns  of  EDITOR 
&  PUBLISHER— the  weekly  inde¬ 
pendent  news  publication  serving  the 
newspapjer  field.  Phone  or  write  for  a 
rate  card:  Classified  Department 
EDITOR  &  PUBLISHER 
11  W  19th  St  New  York,  N.Y  10011 
_ 212-675-4380 _ 

EDITOR  &  PUBLISHER  for  November  30,  1985 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


RETAIL  ADVERTISING  MANAGER 
32,000  ABC  daily  seeks  strong,  aggres¬ 
sive  RAM.  Ideal  candidate  will  have  five 
years  experience  in  sales  management, 
including  demonstrated  knowledge  and 
skills  in  managing  people.  Good  oppor¬ 
tunity  to  join  growing  company  in  the 
center  of  twelrth  wealthiest  county  in 
the  nation.  Send  resume  and  salary 
requirements  to  Advertising  Director, 
THE  TIMES  HERALD,  Box  591,  Norris¬ 
town,  PA  19404-no  calls  please. 

RETAIL  ADVERTISING  SUPERVISOR 
Zone  2  major  metropolitan  market  daily 
newspaper  needs  an  experienced, 
energetic  sales  supervisor  who  wants 
the  cnallenge,  excitement  and  satisfac¬ 
tion  that  comes  with  succeeding  in  an 
extremely  competitive  sales  situation. 
Share  in  the  motivation  and  training  of 
our  sales  staff,  help  put  effective  sales 
presentations  together,  and  lead  by 
example.  This  is  a  highly  visible  posi¬ 
tion  for  the  right  person.  Exceptional 
salary,  bonus  plan,  benefits  and  work¬ 
ing  environment.  Send  resume  to  Box 
9494,  Editor  &  Publisher. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to; 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


TELEPHONE  SALES  MANAGER 
To  join  New  York's  largest  and  most 
successful  weekly  period^ical,  based  on 
Long  Island.  The  successful  candidate 
must  have  a  strong  track  record  in  tele¬ 
phone  sales,  to  teach,  motivate  and 
lead  our  exnanding  staff. 

Ownershii  :'as  recently  changed  hands 
and  this  is  an  exciting  career  opportuni¬ 
ty  in  an  established  company  with 
strong  growth  potential. 

Salary  negotiable  to  $35,000  plus 
bonuses. 

Send  resume  and  salary  history  to  Box 
9481,  Editor  &  Publisher. 


ARTIGRAPHICS 


THE  LOG  CABIN  DEMOCRAT  is  seeking 
a  graphics  design  and  layout  artist.  This 
newly  created  position  calls  for  a  crea¬ 
tive,  artistic,  organized  person  who 
would,  working  closely  with  editorial 
personnel,  execute  the  newspaper’s 
news  graphics,  mapping  and  illustrative 
needs,  as  well  as  coordinate  design  and 
color  reproduction  advertising  proces¬ 
ses.  The  ideal  candidate  will  have  know¬ 
ledge  of  appropriate  offset  newspaper 
reproduction  techniques,  particularly 
the  color  reproduction  process.  Send 
resume  and  samples  of  work  to  Loyd 
Ryan,  Managing  Editor,  Log  Cabin 
Democrat,  P()  Box  969,  Conway  AR 
72032,  telephone  (501)327-6621. 


DATA  PROCESSING 

PROGRAMMER  ANALYST 
Tampa  based  software  development 
firm  needs  individual  with  minimum  3 
years  COBOL  experience.  Circulation  or 
advertising  system  experience  helpful. 
IBM,  VAX  or  HP  a  plus.  Send  resume  to: 
M.  Rubino,  Collier-Jackson,  Inc.,  3707 
W.  Cherry  St.,  Tampa,  Florida  33607. 


CIRCULATION  MANAGER'S  POSITION 
is  available  for  experienced  person  for 
10,000  circulation  afternoon  and 
Sunday  daily  newspaper  in  Conway,  a 
growing  central  Arkansas  jewel,  30 
miles  north  of  Little  Rock.  The  Log 
Cabin  Democrat  is  a  106-yrar-oid  news¬ 
paper,  worth  of  being  published  in  one 
of  the  best  cities  in  one  of  the  best 
states.  Two  colleges,  one  university, 
excellent  schools;  industra  agriculture, 
recreation.  Write  CM's  Position,  Log 
Cabin  Democrat,  PO  Box  969,  Conway, 
Ark.  72032. 


CIRCULATON  DIRECTOR 
Midwest  A.M.  daily,  80,000  circula¬ 
tion.  Qualified  applicants  must  have 
strong  circulation  management  back¬ 
ground,  superior  skills  in  sales  and 
planning  and  proven  experience  in 
computerized  operations.  Comprehen¬ 
sive  compensation  and  relocation  pack¬ 
age.  Excellent  career  opportunity  within 
a  dynamic  corporation.  Send  resume 
and  salara  requirement  to  Box  9492, 
Editor  &  Publisher, 


CIRCULATION  MANAGER.  Career 
opportunity  with  a  well  established, 
growing  metro  newspaper  in  Zone  9 
averaging  150,000  circulation.  Exper¬ 
ienced  in  all  phases  of  circulation  with 
emphasis  on  single  copy  sales  and 
distribution,  budgeting  resppnsibilities, 
capable  of  handling,  hiring  of  and 
contract  negotiations  and  disciplinary 
actions  with  union  personnel.  Second  in 
command,  reporting  directly  to  the 
Circulation  Director. 

Send  resume  and  salaiy  requirements 
to  Box  9506,  Editor  &  Publisher. 

E&P  Classified 
Advertising 


SALES  MANAGER 

Large  daily  newspaper  in  Southern  Cali¬ 
fornia  is  seeking  an  experienced  Sales 
Manager  for  our  adult  Crew  FYogram. 
The  candidate  we  hire  must  be  profes¬ 
sional,  dynamic,  and  goal  oriented. 
Must  possess  excellent  communication 
skills  and  be  able  to  relate  well  to  young 
adults,  as  well  as  managenrent.  This  is 
a  very  visible  position  supervising  four 
crews  with  four  more  being  planned. 
Our  crews  are  all  employees,  not  inde-  | 
pendent  contractors.  This  is  an  excel¬ 
lent  career  opportunity  with  room  for 
.advancement  in  our  fast  organization. 
Salary,  commission  and  benefits. 

Send  resume  to  Box  9509,  Editor  & 
Publisher. 


CIRCULATON 

DIRECTOR 

We  are  looking  for  a  knowledg- 
able  and  aerloua  Individual  to 
fill  the  top  alot  at  our  35,000 
plua,  6<lay,  Zone  2  AM.  The 
aucceaaful  applicant  muat 
have  the  ability  to  organize 
play  and  direct  In  a  ahlrt- 
aleeve  manner.  We  require  an 
Individual  who  haa  the  lead- 
erahlp  ability  to  solve  prob¬ 
lems  and  motivate  people.  Our 
compensation  package  Is 
attractive  and  will  adequately 
reward  the  kind  of  person  we 
seek.  E.O.E.  Send  resume  to 
Box  9503,  Editor  &  Publisher. 


EDITORIAL 

ASSISTANT  NEWS  EDITOR 


PUT  YOUR  EXPERIENCE  AND  SKILLS 
to  work  for  a  Fortune  5(>0  Company  that 
offers  real  advancement  opportunities 
for  the  achiever.  This  beautiful  south¬ 
eastern  coastal  location  has  had  house¬ 
hold  growth  in  the  excess  of  a  national 
average  for  the  last  ten  years.  More  of 
the  same  is  protected  for  the  duration  of 
the  80’s.  We  feel  the  qualities  best 
suited  for  this  top  position  are; 

•Five  years  circulation  management 
experience. 

•Some  promotion  experience. 

•A  high  degree  of  integrity. 

•Provision  in  budgeting. 

•Strong  organizational  skills. 

If  you  are  proficient  in  these  areas  or 
highly  motivated  and  need  the  right 
lace  to  grow  we  want  to  hear  from  you. 
lease  write  to  Beverly  A  Jurgensen, 
Personnel  Director,  PO  Box  840, 
Wilmington  NC  28402.  All  replies  will 
be  held  in  strictest  confidence. 


SINGLE  COPY  SALES  REP 
Career  opportunity  available  for  an 
experienced,  energetic,  sales  oriented 
individual  selling  circulation  programs 
for  a  national  newspaper.  Two  territories 
available:  Orlando — Miami.  Must  be 
willing  to  travel,  college  degree 
preferred.  Newspaper  experience  help¬ 
ful.  Salary  O  bonus  O  benefits  O  auto. 
Relocation  at  own  expense.  Send 
resume  and  a  salary  history  to  Box 
9435,  Editor  &  Publisher. 


STATE  CIRCULATION  MANAGER 
Southeast  Texas  70,00  AM  daily  has  an 
opportunity  available  for  an  enthusias¬ 
tic  results  oriented  individual  to  join  a 
high  energy  progressive  circulation 
team.  This  position  reports  directly  to 
the  circulation  director  and  oversees  a 
staff  of  15  plus  approximately  100 
adult  carriers.  Send  resume  including 
salary  history  and  requirements  to 
Steven  Lillie,  Circulation  Director, 
Beaumont  Enterprise,  PO  Box  3071, 
Beaumont  TX  7/704. 


The  Jackson  Sun,  a  West  Tennessee, 
afternoon  daily  of  37,000,  has  an 
opening  for  assistant  city/news  editor. 
Position  involves  some  general  assign¬ 
ment  reporting,  along  with  helping  news 
editor  manage  a  reporting  staff  of  14. 
Reporting  experience  essential.  Send 
resume,  references  and  writing  samples 
to  Mary  Reed,  News  Editor,  The  Jack- 
son  Sun,  PO  Box  1059,  Jackson  TN 
38302. 


ASSISTANT  METRO  EDITOR 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
127,000  daily  and  190,0(X)  Sunday,  is 
seeking  a  skilled,  aggressive  editor  to 
supervise  talented  reporters  on  a  metro 
desk.  We  want  an  energetic  journalist 
who  has  a  proven  track  record  as  both  a 
reporter  and  editor~An  editor  who  is 
equally  skilled  with  words  and  with 
people,  an  editor  who  strives  for  excel¬ 
lence.  The  Eagle-Beacon,  Kansas' 
largest  newspaper,  wants  an  editor  who 
is  committed  to  aggressive,  thorough 
coverage  of  Wichita,  Kansas  and  the 
Mid-West.  Send  a  detailed  resume, 
references  and  samples  of  your  work  to 
Martin  Donsky,  Metro  Editor,  Wichita 
Eagle-Beacon,  PO  Box  820,  Wichita  KS 
67201-0820. 


AWARD-WINNING  small  Oklahoma 
weekly  needs  hands-on  editor  who 
covers  all,  writes  well,  handles  camera 
and  understands  design.  Excellent 
future  with  advancement  opportunity. 
Write  Terry  Clark,  Waurika  News- 
Democrat,  117  West  Broadway,  Wauri¬ 
ka  OK  73573  or  call  (405)228-23 16  or 
228-3117  evenings. 

BUSINESS  WRITER/EDITOR 
Opportunity  for  mature,  energetic  pro  to 
guide  daily  and  Sunday  local  and  wire 
business  coverage  for  fast-growing  Flor¬ 
ida  East  coast  newspaper.  Send  letter, 
resume,  work  samples  to  Steve  Pappas, 
News-Journal,  PO  Box  431,  Daytona 
Beach  FL  32015-0431. 
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EDITORIAL 


BUSINESS  WRITER 
A  statewide  business  beat  is  waiting  for 
a  business  pro  who  cn  spot  trends  and 
translate  jargon  into  interesting  copy. 
Someone  who  realizes  there  is  more  to 
business  than  profit  and  loss  state¬ 
ments.  We're  looking  for  stories  that  will 
help  our  readers  understand  what  is 
taking  place  in  the  region's  business 
world  and  where  it  is  heading.  Require¬ 
ments  include  three  years  of  business 
writing  experience.  Zone  5.  Circulation 
500,000  plus.  Box  9454,  Editor  & 
Publisher. 


CITY  EDITOR 

Award-winning  100,000  circulation 
daily  seeks  city  editor  who  loves  hard 
news  and  good  writing.  Must  have 
demonstrated  ability  in  story  planning, 
editing  and  newsroom  management. 
Should  have  3-5  years  experience  as  a 
supenrisor  of  reporters,  ^nd  resume 
and  appropriate  work  samples  to  Box 
9507,  Editor  &  Publisher. 


COPY  EDITOR/REPORTER 
for  Anglo-Jewish  weekly  in  Conn. 
Education  plus  experience.  Excellent 
opportunity.  Send  resume  to  Editor,  PO 
Box  1688,  Hartford  CT  06101. 


COPY  EDITOR 

The  Jackson  Sun,  a  West  Tennessee, 
afternoon  daily  of  37,000,  has  an 
immediate  opening  for  a  copy  editor. 
Need  sharp  editor,  strong  in  spelling, 
grammar  and  page  desi^,  who  can 
handle  slot  duties.  One  to  2  years  exper¬ 
ience  preferred.  Send  resumes,  refer¬ 
ences,  and  samples  of  work  to  Lisa 
Green,  Copy  Desk  Chief,  The  Jackson 
Sun,  PO  Box  1059,  Jackson  TN 
38302. 


I  COPY  EDITOR 

I  PART  TIME 

FOR  SPORTS  DEPT 

I  Must  have  min.  of  2-3  years  daily  news¬ 
paper  editing  experience— preferabiy  in 
I  sports.  Will  work  Fridays  from  7:30  PM 
I  to  3  AM.,  and  Saturdays  from  4  PM  to 
1 1:30  PM.  Call  H.  Moore  bet.  2:30  to  4 
PM  (201)646-4227— THE  RECORD, 
Hackensack,  New  Jersey.  EOE/M/F. 

ASSOCIATE  FEATURES  EDITOR 
Top  individual  for  management  position 
at  dynamic,  aggressive  tabloid. 
Requires  skills  in  editing,  layout,  admi¬ 
nistration.  Minimum  3  years  experience 
with  metropolitan  daily.  Integral  role  in 
department  handling  book  serials,  show 
business,  food  and  fash,ion,  special 
sections,  etc.  News  judgement  and 
ability  to  make  pages  come  alive  in  vivid 
tabloid  style  a  must.  Send  resume  to: 
New  York  Post,  Box  A232,  210  South 
St.,  New  York  NY  10002. _ 

NEWS  EDITOR 

for  bi-weekly  in  Ormond  Beach,  Fla. 
Solid  layout  skills  a  must.  Photography 
a  big  help.  Send  clips/resume/cover 
letter  to  Att:  Tom,  News  &  Observer,  PO 
I  Box  695,  Ormond  Beach  FL  32074. 


TOP  WEEKLY  EDITOR 
NEWS  EDITORS 
CITY  EDITOR 

:  EXPERIENCED  EDUCATION  REPORTER 
'  JOB  BANK  has  immediate  openings  for 
I  the  above  positions.  The  weekly  editor 
is  in  the  Washington  D.C.  area.  The 
other  desk  jobs  are  at  small  and  mid¬ 
sized  East  Coast  papers.  The  reporting 
I  job  is  in  the  Midwest.  Experience  is 
j  required  for  these  positions.  If  you  are 
I  interested  in  these  Jobs  call  Director, 
Debra  Bissinger,  (609)786-1910  or 
send  a  resume  to  JOB  BANK,  1909 
Cinnaminson  Ave.,  Cinnaminson  NJ 
08077.  No  referral  fee  is  char^  for  a 
first  reference  on  advertised  jobs. 

JOB  BANK  now  has  more  than  85  open¬ 
ings  at  newspapers  around  the  country. 
If  you  are  interested  please  call  us  or 
write  for  free  information  package. 
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EDITORIAL 

EDITORIAL 

DESIGNER 

Th«  Anchorage  Daily  News  is  seeking  a 
designer  to  work  on  features  section 
fronts  and  The  Sunday  Magazine.  Appli¬ 
cations  from  artist,  photographers  and 
editors  with  at  least  three  years  design 
experience  welcomed. 

Orirs  is  a  competitive  newspaper  town 
and  we  have  established  a  tradition  of 
good  photojournalism  and  design.  Last 
year  we  won  three  awards  in  the  SND 
competition.  Next  year  we  move  to  a 
new  press  offering  much  more  color. 
Interested  applicants  should  send 
letter,  resume  and  work  samples  to 

ENTRY  LEVEL  reporter  sought  by  north¬ 
west  Florida  daily.  Good  position  to  gain 
the  experience  sought  by  the  metros. 
Send  resumes  to:  Jackson  County  Flori¬ 
dan,  PO  Box  520,  Marianna  FL  32446. 

COPY  EDITOR 

The  La  Crosse  Tribune  seeks  a  skilled 
copy  editor,  capable  of  sharp  editing, 
creative  layout  and  sharing  slot  duties. 
The  Tribune  is  a  36,000  circulation 
daily  and  Sunday  newspaper.  Write 
(don’t  phone)  David  B.  Oner,  Managing 
Editor,  La  Oosse  Tribune,  401  North 
Third  St.,  La  Crosse  Wl  54601. 

Editor,  Anchorage  Daily  News,  PO  box 
6616,  Anchorage  AK  99502. 

EDITOR  for  fast  growing  prize-winning 
section  of  weekly  newspaper  grouyp  in 
growing  suburban  area  of  New  Jersey. 
Experience  required.  Send  resume, 
references,  clips  to  Executive  Editor, 
Recorder  Publishing  Company,  254 
Mercer  St.,  Stirling,  NJ  07980. 

IMMEDIATE  OPPORTUNITIES 

FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 

We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thou¬ 
sands  of  journalistic  professionals, 
1985  will  be  the  best  year  ever  for  the 
industry,  because  this  year  is  the  year 
for  the  job  market  where  the  markets 
are  wide  open  from  coast  to  coast  from 

EDITOR-REPORTER  needed.  Must  be 
good  accurate  reporter,  fast  writer  and 
use  camera  with  a  strong  commitment 
to  small-town  journalism  and  communi- 
^  dedication.  Permanent.  Send  resume 
to  Allan  Evans,  Daily  News,  Russell,  KS 
67665. 

every  aspect  of  the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands 
down! 

...here  at  Media  Talent  Network 
Management  Consultants,  we  stand 
prepared  and  ready  to  do  what  it  takes 
to  win  that  job  for  you.  We  have  an 

EDITORS— now  accepting  applications 
for  present  and  future  openings  from 
experienced  daily  newspaper  people 
with  demonstrated  skills  in  copy  edit¬ 
ing,  page  layout.  Desk  experience 
necessary;  reding  background  help¬ 
ful.  We>e  a  6-day  PM  in  a  highly 
competitive  state  capital  market.  Salary 
in  $26,000  range,  plus  excellent  bene¬ 
fits.  Send  layout,  editing  aamples, 
resume  to  William  M.  Dowd,  Managing 
Editor,  The  Knickerbocker  News,  Box 

excellent  reputation  and  are  a  national 
marketing  consulting  firm  in  the  indus¬ 
try  catering  to  the  broadcast,  literary, 
and  entertainment  professionals  from 
coast  to  coast. 

For  career  marketing  informaion  on 
available  journalistic  careers  write  or 
call  Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  stric¬ 
test  confidence. 

15000,  Albany  NY  12212. 

EDITOR 

Wanted  for  growing  weekly  newspaper. 
Must  have  photographic  experience  and 
run  one  person  operation.  Excellent 
opportunity  for  the  right  person. 
Located  in  pleasant  community  in  Zone 
4.  Send  resume  and  salary  history  to 
Box  9504,  Editor  &  Publisher. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 

THE  COMMUNICATORS! 

LAYOUT,  copy  and  headline  editor.  If 
you  respect  the  graphics  of  “USA 
Today,”  the  news  judgment  of  "Time” 

GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call 
(805)687-6000  Ext.  R-4261  for  cur¬ 
rent  federal  list. 

and  the  common  touch  of  "People”, 
send  clips,  samples  and  resume  to 
Kevin  Giles,  Managing  Editor,  The 
Bismarck  Tribune,  Box  1498,  Bismarck 
ND  58502. 

EXECUTIVE  EDITOR 

We  are  in  need  of  an  executive  editor 
with  proven  management  ability  to  join 
our  dynamic  newspaper  group  in 
Massachusetts. 

Individual  must  have  excellent  editorial/ 
management  background  and  have 
minimum  of  ten  years  newspaper 
experience. 

This  is  a  new  position  with  our  group 
and  is  an  outstanding  opportunity  for 
the  right  individual. 

If  you  are  self-motivated,  work  well  with 
a  management  team  and  want  to  grow 
professionally  please  forward  your 
resume  today.  Box  9498,  Editor  & 
Publisher. 

MANAGING  EDITOR  for  Zone  1  busi¬ 
ness  newspaper,  circulation  25,000. 
Strong  reporting,  feature  writing  skills, 
good  knowledge  of  business  and 
finance,  experience  with  layout  and 
design.  Currently  monthly  but  needs 
strong  editor  to  expand  to  bi-weekly 
coverage.  Send  resume,  clips,  salaiy 
required  to  Box  9483,  Editor  & 
Publisher. 

OUTDOOR 

WRITER/EDITOR 

$25-38K 

If  you  can  combine  active  hunting,  fish- 

Experienced  newspaper  reporter/editor 
wanted  to  be  assistant  editor  of  Farm 
Week,  leading  farm  weekly  of  Indiana, 
Western  Ohio  and  Kentucky.  Journalis¬ 
tic  knowledge  more  important  than  agri¬ 
cultural.  However  some  Agricultural 
knowledge  helpful.  Job  opens  February 
or  March,  but  can  start  any  time.  Write 
Tom  Mayhill,  Publisher,  fk)  Box  142, 
Knightstown  IN  46148. 

ing  interest  with  strong  writing/reporting 
skills  we  may  have  a  spot  for  you  in 
Seattle,  Wa.  We  are  the  Nation's 
Largest  Outdoor  Weekly  with  12  Zoned 
editions,  175,000  circulation  and  35 
years  of  progressive  publishing  experi¬ 
ence.  We  need  writers/editors  with  VDT 
experience,  high  production  capability 
and  deadline  pressure  ability.  Some 
travel,  plenty  of  50  hour  weeks,  lots  of 
responsibility/freedom  and  a  very  good 

FLEX  YOUR  MUSCLES: 
30,000-40,000  7-day  daily  in  Eastern 
Pennsylvania  is  looking  for  city  editor 
with  strength  of  character  and  dedica¬ 
tion  to  excellence.  Must  be  strong  editor 
of  copy  with  leadership  skills  and 
capacity  for  mananment.  References  a 
must.  Box  9389,  Editor  &  Publisher. 

chance  to  advance.  Special  preference 
for  applicants  currently  living  in  Zones 
6,  7,  8,  9.  Salary:  DOE  and  drive! 
Resume,  clips  and  salary  history  to 
PERSONNEL  (5ePT. 

PO  Box  C-19000 

Seattle,  WA  98109 
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“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

The  Fort  Lauderdale  News  and  Sun- 
Sentinel  is  looking  for  a  graphic  director 
to  oversee  the  newspaper's  entire 
graphics  presentation  and  assist  in 
developing  a  design  philosophy.  The 
position  requires  an  extensive  back¬ 
ground  in  typography,  photography, 
black  and  white  and  color  reproduction. 
Some  knowledge  of  computer  grahics 
would  be  helpful.  Candidates  must  have 
the  ability  to  communicate  effectively, 
work  closely  with  other  editors  and  have 
thorough  understanding  of  composing 
and  other  production  departments.  This 
is  a  staff  position  that  will  report  direct¬ 
ly  to  the  managing  editor.  No  phone 
calls  please.  Send  resume  to  Earl 
Maucker,  Managing  Editor,  News  and 
Sun-Sentinel  Company,  101  North  New 
River  Drive  East,  Fort  Lauderdale,  FL 
33302.  EOE. 

REPORTERS — our  award-winning 
6-day  PM  is  the  oldest  newspaper  in 
New  York's  capital  market,  but  we're 
not  alone.  If  you  can  compete  for  read¬ 
ers'  time  against  local  papers.  New  York 
City  dailies,  and  radio  and  T.V.  by  regu¬ 
larly  producing  timely,  brightly  written 
copy,  we'll  make  it  worth  your  while. 
Send  resume  and  ten  published  writing 
samples  to  Joann  Crupi,  Executive  City 
Editor,  The  Knickesbocker  News,  Box 
15000,  Albany  NY  12212. 

SEVEN-DAY  21,000  circulation,  morn¬ 
ing  newspaper  is  seeking  an  aggressive, 
community  oriented,  city  editor  to 
direct  a  young,  talented  and  energetic 
staff.  The  candidates  we  seek  should  be 
well-rounded  in  news  and  feature 
reporting,  with  and  aptitiude  for  news¬ 
room  leadership.  Primary  responsibili¬ 
ties  will  be  to  direct  city-side  staff  in 
local  and  regional  coverage,  local 
photos  and  local  section  page  layout 
and  design.  Editing  skills  essential. 
Excellent  salary  and  benefits.  Contact 
Cindy  Eikamp,  Managing  Editor,  Aber¬ 
deen  American  News  ,  PO  Box  4430, 
Aberdeen  SD  57401.  A  Knight-Ridder 
newspaper. 

VANDERBILT  STUDENT  COMMUNICA¬ 
TIONS,  INC.  seeks  a  consultant  journal¬ 
ist  and  an  administrator.  The  consultant 
journalist  assists  and  advises  student 
editors  and  station  managers  on  matters 
concerning  publication  content.  The 
consultant  journalist  is  expected  to  be 
available  to  deal  with  emergencies.  This 
position  is  rated  as  a  IV*  day  a  week 
job.  The  administrator  coordinates  the 
activities  of  attorneys,  the  accounting 
and  auditing  firm,  the  consultant  engi¬ 
neer,  and  those  of  any  others  assisting 
in  the  work  of  V.S.C.  the  administrator 
also  advises  and  assists  students  on 
staff  and  fiscal  management,  relations 
wit  others  in  the  university,  and  related 
concerns.  The  position  is  rated  as  a  2V^ 
day  a  week  job.  The  positions  of  consul¬ 
tant  journalist  and  administrator  can  be 
filled  by  one  person  (as  joint  responsi¬ 
bilities)  or  by  two  persons.  Please  send 
resume  and  supporting  materials  to 
Keith  Davies,  Box  507,  Peabody 
Station,  Vanderbilt  University,  Nashvil- 
le  TN  3  7203.  Telephone 
(615)322-2753.  Application  deadline 
15  January  1986.  Vanderbilt  University 
is  an  Equal  Opportunity,  Affirmative/ 
Action  Employer. 

SHIRT  SLEEVE 

MANAGING  EDITOR 

For  twice  weekly  newspapers  and  week¬ 
ly.  Journalsim  or  English  degree 
required  with  two  to  five  years  experi¬ 
ence.  Send  resume  and  salary  history  in 
confidence  to:  Larry  Davis,  Rochelle 
Newspapers,  PO  Box  46,  Rochelle  II 
61068. 

SPORTS  EDITOR 

We're  a  small  but  aggressive  daily  in 
eastern  Zone  7  with  an  emphasis  on 
local  sports.  We  have  high  speed  wire 
and  laserphoto  to  help  get  the  job  done 
completely  and  on  deadline.  If  you  work 
hard,  like  local  sports  and  small  town 
living,  send  cover  letter,  resume,  non- 
returnable  samples  and  salary  expecta¬ 
tions  to  Box  9493,  Editor  &  Publisher. 

WANTED:  News  reporter/  associate 
editor  for  fast  growing,  aggressive, 
national  award  winning,  twice  weekly. 
Must  be  news  smart,  hardworker.  Long 
hours,  low  pay.  Ohio's  most  exciting 
newspaper.  Resume,  references  and 
clips  to;  Editor,  Athens  News,  PO  Box 
543,  Athens  OH  45701. 

SPORTS  EDITOR 

Award-winning  30,000  Zone  2  daily  is 
looking  for  an  aggressive  energetic  and 
experienced  person  to  redefine  priori¬ 
ties  and  fine  tune  current  operation  to 
maximize  use  of  newshole  and  person¬ 
nel  in  a  12  high-school  market.  Itosition 
requires  good  writing,  editing  and  lay¬ 
out  skills  using  state-of-the-art  page 
layout  system.  Box  9489,  Editor  & 
Publisher. 

We're  looking  for  two  solid  reporters  to 
join  a  mung  staff  brimming  with  ability. 
The  Sandusky  (Ohio)  Register  is  a 
27,000  PM  (30,0()0  Sunday)  daily  on 
Lake  Erie's  south  shore.  Send  resume, 
4  news  stories  and  4  features  to  314  W. 
Market  Street,  Sandusky  OH  44870. 

ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its 
10-member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.  J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown  OH  44501-0780.  No 
phone  calls,  please. 

COPY  EDITOR 

Eager  and  able  person  sought  for  a  vari¬ 
ety  of  news  desk  duties  with  an  award¬ 
winning  30,000  pm  daily  in  Zone  2. 
Position  requires  good  head  writing, 
copy  editing  and  layout  skills  using 
state-of-the-art  copy  processing  and 
page  layout  systems.  Relavent  experi¬ 
ence  desired.  Box  9490,  Editor  & 
Publisher. 

THINK  ABOUT  YOUR  FUTURE 

AND  OURS 

Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters.  If  you're  one,  and  might  like 
to  sign  on  with  one  of  the  best  non¬ 
metro  newspapers  in  the  country,  let  us 
know  who  you  are  and  where  you  are. 
We  don't  have  an  opening  at  the 
moment,  but  when  we  do,  we'll  hire  the 
best.  If  you  have  at  least  5  years  daily 
newspaper  experience  and  think  you’ll 
know  an  outstanding  opportunity  when 
you  see  one,  send  us  a  letter  and  a 
resume  and  we'll  send  you  a  copy  of  our 
newspaper.  If  that  doesn't  convince 
you,  nothing  we  can  say  is  likely  to. 
Send  to  Box  9464,  Editor  &  Publisher. 

FREELANCE 

FREELANCE  BUSINESS  WRITERS. 
Young  200,000  plus  circulation  nation¬ 
al  business  magazine  for  chief  financial 
officers  needs  news  and  feature  contri¬ 
butors.  Must  have  solid  experience  in 
business/financial  reporting.  Resume 
and  clips  to:  William  Souder,  Senior 
Editor,  CFO  Magazine,  268  Summer 
St.,  Boston  MA  (J2210. 

LEGAL  WRITER-Established  lawyer 
familiar  with  matters  relating  to  long¬ 
term-care  facilities  to  write,  free-lance, 
bimonthly  column  (1, 500-3, 00() 
words)  for  national  trade  magazine. 
Send  resume  wth  clips  to  Box  9452, 
Editor  &  Publisher. 
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_  IMRKETING 


COPYWRITER 

Entry-level  position  for  self-starting 
individual.  Recent  college  graduates 
preferred.  Successful  candidate  will  be 
responsible  for  generating  all  promo¬ 
tional  copy  and  assisting  in  general 
marketing  operations.  Knowledge  of 
newspaper  business  helpful.  Send 
resume,  salary  requirements  and 
samples  to: 

Tribune  Media  Services 
Marketing  Department 
720  N.  Orange  Ave. 

Orlando  FL  32801 

Tribune  Media  Services  is  a 
communications  company  with  opera¬ 
tions  in  newspaper  syndication,  televi¬ 
sion  listings  and  electronic  information 
products  and  services. 

_ PRESSROOM _ 

PRESSROOM 

The  Fort  Lauderdale  News  and  Sun- 
Sentinel  has  immediate  opening  for 
experienced  press  person.  Individuals 
must  have  complete  apprenticeship  and 
have  previous  experience  on  double 
wide  Web-fed  letterpress  or  offset.  Send 
resume  to  our  personnel  department. 
News  and  Sun-^ntinel  Company,  101 
North  New  River  Dr  East,  Ft.  Lauder¬ 
dale  FL  33302.  EOE. 

_ PRODUCTION  I 


PRODUCTION  MANAGER 


Excellent  opportunity  for  a  quality  and 
production  oriented  manager.  We  are  a 
major  metropolitan  paper  seeking  a 
person  with  strong  letterpress  back¬ 
ground.  You  will  work  with  a  solid 
management  team  now  and  will  be  able 
to  assume  greater  responsibility  in  the 
future.  An^ytical  and  communication 
skills  are  important.  We  are  looking  for  a 
self-starting  individual  who  can  moti¬ 
vate  others.  We  offer  a  good  salary  with 
excellent  fringe  benefits  and  working 
conditions.  Send  resume  and  salary 
history  to  Box  9462,  Editor  & 
Publisher. 


PUBLIC  INFORMATION  OFFICER 
Medium-sized  northeastern  city  in 
Middle  of  Renaissance  seeks  energetic 
professional  to  manage  press  office. 
Will  work  closely  with  progressive  mayor 
and  maintain  close  liaison  with  city  hall 
press  corps  and  other  media.  Will 
communicate  progress  of  ambitious 
redevelopment  efforts,  as  well  as  day- 
to-day  city  business.  Ideal  candidate 
would  be  present  or  former  city  hall 
reporter  seeking  new  challenra.  Previ¬ 
ous  journalism  or  related  Plo  experi¬ 
ence  preferred.  Salary  $25,000  to 
$30,000,  depending  on  experience. 
Box  9482,  Editor  &  Publisher. 


PHOTOGRAPHER 


MORE  THAN 
PAPPARAZ2I 
WANTED 

to  obtain  photos  of  national  personali¬ 
ties  with  their  automobiles.  Brief  quotes 
of  why  the  person  likes  his  car  required. 
Please  attach  returnable  samples  of 
your  work  in  note  for  details  to  trade 
magazine,  COLLISION,  PO  Box  M, 
Franklin  MA  02038. 


PRESS  SALES 
EXECUTIVE 
Manufacturer  of  web 
offset  newspaper  presses 
requires  individual  with 
heavy  experience  in  sales 
of  similar  equipment  for 
introduction  sales  effort. 
Heavy  travel  required. 
Send  resume  and  salary 

history  to: 

Box  9S08. 

Editor  &  Publisher 


POSITIONS 

WANTED 


MEDIUM  SIZED,  group  owned  daily 
looking  for  experienced  composing 
room  foreman.  Union  shop.  Excellent 
salary  and  benefits.  Send  resume  to: 
Charles  Pettit,  Publisher,  The  Daily 
Journal,  295  North  Broad  St.,  Elizabeth 
NJ  07207. 


Printers  I 

Come  Home  to  Maine  .  . 

A  small,  growing,  diversified  printing  tOWSrO 
company  in  the  hills  and  lakes  region  or  ,  ,  . 

Maine  is  expanding.  We  seek  both  a  DV  pldCIT 
web  manager  and  sheetfed  manager  _ 

with  sales  skills  and  technical  back-  t 

ground,  we  also  need  a  lead  pressper-  _  , , . 

son.  Write  Julie  Hamlin,  the  Oxford  nOSItlO 
Group,  Box  269,  Norway  ME  04268,  or 
call  (207)743-8958.  S( 
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YOU  MAY 
TAKE  ONE 
GIANT  STEP... 

toward  a  better  job 
by  placing  your  ad  in 
E&P’s 

Positions  Wanted 
section! 


POSITIONS  WANTED 


aRCULATION 


CIRCULATION  MANAGER.  8000  daily, 
bperienced  Zone  7  man  seeks  work. 
Box  9424,  Editor  &  Publisher. 

HIGH  QUALITY  PROFESSIONAL 
wanted  to  relocate.  Extensive  circula¬ 
tion  and  newspaper  experience.  Inter¬ 
ested  in  managerial  or  circulation 
manager’s  postion.  Box  9491,  Editor  & 
Publisher. 

_ EDITORIAL _ 

AWARD-WINNING  magazine  editor, 
travel,  city;  crisp  writer,  AP,  UPl;  seeks 
editing/writing  challenge.  Norm 
Rowland,  9071  Metcalf,  S-106,  Over¬ 
land  Park  KS  66212.  (913)  383-3721. 


POSITIONS  WANTED 


EMPLOYED  EDITOR,  experienced 
backwoods  to  big  cities,  seeks  top  spot 
daily  newsroom.  Proven  leader.  Knows 
readability  and  profitabilito  not  opposite 
goals.  Box  9469,  Editor  &  Publisher. 

EXPERIENCED,  talented,  mature  repor¬ 
ter,  has  covered  state  Legislature, 
government,  courts,  has  written 
column.  Will  work  extra  hard  to  produce 
solid  stories  for  aggressive  daily  with 
team  spirit  interested  in  producing  a 
first-class  newspaper.  Box  9501,  Editor 
&  Publisher. 

Retired  editor/writer  in  Zone  9  seeks 
free-lance  work.  Box  9488,  Editor  & 
Publisher. 


BEEN  A  WRITER  and  reporter  for  vari-  SEASO^D  COPY  EDIT^  with  2 
ous  federal  agencies.  Interested  in  )«ars  experience  on  n^or  metro  daily, 
doing  my  reporting  and  writing  on  the  vjipi'W;  4  yeare  editor  rural  we»- 
.outside.  Will  coniider  all  offirs.  Box  Looking  for  ^st  on  eittwr  coa« 
9511,  Editor  &  Publisher.  773^'lM 


9511,  Editor  &  Publisher. 

Award-winning,  hard-hitting  editor  for 
63,000  plus  readership  publication 
seeks  adventure.  Charisma  not  cash  a 
priority.  20  years  front-line  experience. 
Write:  Terry  Kennedy,  PO  1349,  Lucer- 
ne  Valley  CA  92356  or  call 
(619)248-6074  anytime. 

CITY  EDITOR 

Aggressive  local  coverage  and  news¬ 
room  excellence  inspire  this  profession¬ 
al  with  four  years  reporting,  one  year 
leadership  work.  Prefer  small-medium 
paper.  Zone  9,  8,  7,  where  enthusiasm, 
lively  copy  are  priorities.  Proven  team 
motivator  with  skills,  ideas,  awards, 
ethics,  dedication.  (612)  331-7167 
message. 


Intelligent,  hardworking  copy  editor  and 
slot  man  with  3'A  years  experience 
wants  to  move  up  on  West  Coast  or  grea¬ 
ter  New  York  daily.  Can  be  convinced  to 
go  elsewhere  with  the  right  offer.  Good 
at  all  aspects  of  editing,  excellent  at 
layout  and  heads.  Let’s  grow  together. 
Box  9431,  Editor  &  Publisher. 

PULITZER  PRIZE  WINNER 
SEEKS  FRESH  START 
I  have  been  published  this  year  many 
times  in  national  and  international 
magazines  and  newspapers.  I  also  have 
solid  experience  on  metro,  suburban 
and  state-wide  outfits.  So  let’s  make  a 
deal.  Give  me  a  Managing  editorship- 
subject  to  your  authority  as  executive 
editor  and/or  Publisher-along  with  the 
power  to  hire  and  fire-which  I  will  use 
)udiciously~and  in  return  you’ll  get  a 
solid  pro  who  knows  the  news  business 
and  can  build  a  fine  product  which  will 
be  good  for  business  and  do  honor  to 
our  neritage  as  journalists.  Prefer  New 
York  Metro  area  will  seriously  consider 
all. 


_ FREELANCE _ 

I  MIDWEST  FREELANCER:  8  years 

I  experience.  Well  known  in  transporta¬ 
tion  industry  for  mix  of  humor  and  infor- 
maton.  No  assignmnet  too  big/small. 
Write  to:  Ken  Scharnberg,  Box  166, 
Everly  lA  51338  or  call 
(712)834-2679. 

I  OLYMPIC  NEWS  &  FEATURES  from  the 
U.S.  Olympic  training  Center  in  Color¬ 
ado  Spring,  CO.  Former  Miller  News 
Bureau  intern.  7  years  newspaper 
experience.  Photos  too.  Also  cover  all 
Colorado  sports.  Call  for  ideas  &  work 
samples.  (303)636-3186. 

PRESSROOM 


Pressroom  Foreman:  Proven  abilito  with 
strong  leadership  qualities.  Highly 
skilled  in  all  phases  of  Offset  Newspap¬ 
er  Production.  Young,  energetic,  hard 
working  and  honest,  (luality  and  waste 
conscious.  Innovative  and  very  strong 
on  a  preventative  press  maintenance. 
Seeking  a  challenging  position  as  Press¬ 
room  Iceman  or  Superintendent.  Box 
9379,  Editor  &  Publisher. _ 

_ PRODUCTION _ 

PRODUCTION  DIRECTOR 
Knowledgable  all  phases  of  newspaper 
operations,  front  to  back.  Cost  and 
quality  conscious.  Proven  track  record 
and  highest  references.  Box  9374, 
Editor  and  Publisher. 

PHOTOGRAPHER 

COMPETITIVE  NEWS  SHOOTER,  1  1/2 
years  on  daily  plus,  seeks  position  on 
daily  30K  or  larger,  any  zone.  Pictures 
and  resume  on  request.  Jon  Hurd  (305) 
798-3721. 
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SHOP  TALK  AT  THIRTY 


A  fascinating  history  of  femaie  journaiists 

First  newswoman  in  Washington  sat  on  President  John  Quincy  Adams’ 
ciothes  after  his  Potomac  River  swim  untii  he  agreed  to  give  her  an  interview 


By  James  E.  Roper 

Sarah  McClendon  is  compiling  bio¬ 
graphies  of  women  journalists  in 
Washington,  D.C.,  and  much  of  the 
material  was  noted  at  the  recent 
National  Press  Club  banquet  (see 
accompanying  story). 

The  first  newswoman  in  Washing¬ 
ton  was  believed  to  be  Anne  Roy  all, 
who  published  journals  in  the  capital 
from  1831  to  1854,  and  became  the 
first  woman  on  record  to  interview  a 
president  of  the  United  States. 

As  she  described  the  event,  she 
waited  until  President  John  Quincy 
Adams  went  for  a  morning  swim  in 
the  Potomac  River,  leaving  his 
clothes  on  shore.  She  sat  on  the 
clothes  until  the  president,  standing 
modestly  deep  in  the  water,  answered 
her  questions. 

The  first  woman  admitted  to  the 
Congressional  press  galleries  was 
Jane  Grey  Swisshelm,  a  fiery  feminist 
from  Horace  Greeley’s  New  York 
Tribune.  Her  friend,  PresidentMillard 
Fillmore,  wrangled  her  the  seat  in 
1850,  but  she  occupied  it  for  only  one 
day,  having  written  that  Sen.  Daniel 
Webster  had  fathered  a  mulatto  fam¬ 
ily. 


Eleanor  Roosevelt  gave 
women  reporters  a  boost 
by  refusing  to  admit  men 
to  her  news  conferences. 


A  more  consistent  user  was  Mary  J. 
Windle,  author  of  political  books, 
who  was  discovered  in  President 
Abraham  Lincoln’s  day  to  be  a  Con¬ 
federate  spy.  He  accorded  her  equal 
rights  and  threw  her  into  prison  just 
like  a  male  spy. 

In  the  1880s,  according  to  McClen¬ 
don’s  research,  the  Congressional 
galleries  listed  166  men  members  and 
1 1  women  members,  and  the  all-male 
Standing  Committee  of  Correspond¬ 
ents  decreed  that  no  more  females 
were  to  be  admitted  —  a  curb  that 
lasted  for  many  years. 

The  first  full-time  newswoman  to 
be  accredited  to  Congress  in  the  20th 
century  was  Cora  Rigby  of  the 


Christian  Science  Monitor,  one  of  the 
founders  of  the  Womens’  National 
Press  Club  (with  Lily  Lykes  Shepard 
of  the  New  York  Tribune  as  its  first 
president  in  1919-20)  —  a  club  which 
evolved  into  the  Washington  Press 
Club  and  merged  into  the  National 
Press  Club  this  year. 


See  related  story  on  page  30. 


Ida  Tarbell,  writing  for  McClure’s 
magazine  before  the  turn  of  the  cen¬ 
tury,  was  the  capital’s  first,  woman 
investigative  reporter,  perhaps  being 
responsible  for  the  eventual  breakup 
of  the  Standard  Oil  Co.  in  1911. 

Dorothy  Thompson  of  the  New 
York  Times  was  the  first  American 
woman  to  head  a  European  news 
bureau  —  Berlin  —  and  in  1937 
became  a  foreign  affairs  columnist  for 
the  Times,  setting  up  a  base  in 
Washington  and  outshining  her  hus¬ 
band,  author  Sinclair  Lewis. 

Eleanor  Roosevelt  gave  women 
reporters  a  boost  by  refusing  to  admit 
men  to  her  news  conferences. 

United  Press,  which  had  no  women 
reporters  in  its  Washington  bureau, 
took  on  Ruby  Black  —  correspondent 
for  papers  from  Maine  to  Texas  and 
Puerto  Rico  —  to  cover  Mrs. 
Roosevelt.  Others  covering  Mrs. 
Roosevelt  included  Bess  Furman, 
who  worked  for  the  Associated  Press 
from  1929  to  1936;  Frances  Lide,  the 
Washington  Star;  Lorena  Hickok  and 
Emma  Bugbee  of  the  New  York  Her¬ 
ald-Tribune,  who  had  to  fly  in  from 
New  York;  and  Genevieve  Forbes 
Herrick  of  the  Chicago  Tribune. 

Columnist  Westbrook  Pegler  called 
them  “Eleanor’s  petti-coterie.” 

Ruth  Finney  of  Scripps  Howard 
and  Doris  Fleeson  of  the  New  York 
Daily  News,  the  first  syndicated 
woman  political  columnist,  helped 
lead  a  successful  campaign  to  have 
ladies’  rest  rooms  installed  in  the 
Congressional  press  galleries.  Their 
cry:  “Equal  facilities  for  equal 
work.’’ 

Another  female  cabal  struck  what 
turned  out  to  be  a  fatal  blow  to  the 
National  Press  Club’s  policy  of  bar¬ 
ring  women  from  eating  at  the  club’s 
newsmaker  luncheons. 


In  1959,  Nikita  Khrushchev  had 
been  invited  to  address  the  club  at  a 
luncheon,  and  the  Womens’  Press 
Club  under  President  Helen  Thomas 
of  United  Press  International  prodded 
the  Soviet  premier  into  announcing 
that  he  would  not  go  if  women  were 
barred. 

The  club  agreed  to  admit  some 
women,  and  Liz  Carpenter,  who  had 
left  the  newspaper  business  to  join 
Lyndon  Johnson’s  White  House,  sent 
a  letter  to  the  Senate  Foreign  Rela¬ 
tions  Committee:  “It’s  a  helluva  note 
when  we  have  to  beg  the  Russians  for 
our  rights.’’ 

On  that  day,  Mollie  Thayer  of  the 
Washington  Post  wandered  uninvited 
into  the  club’s  men-only  bar, 
regarded  an  historic  event. 


The  bartender  was  less 
convivial.  He  served  a 
beer  to  his  first  female 
customer  with  the  words: 
'7  hope  you  choke  on  it.” 


When  women  eventually  were 
admitted  to  membership  in  the  club — 
with  full  rights  in  the  bar  —  Frances 
Spatz  Leighton  of  Metro  Sunday 
Group  described  the  scene  of  a  score 
of  women  being  greeted  by  an 
orchestra  playing,  “Thank  Heaven 
for  Little  Girls.” 

The  bartender  was  less  convivial. 
He  served  a  beer  to  his  first  female 
customer  with  the  words:  “I  hope  you 
choke  on  it.” 

Helen  Essary  was  a  gossip  colum- 
nist  on  Cissy  Patterson’s  old 
Washington  Times-Herald,  and  was 
so  good  at  jt  she  was  made  a  political 
columnist,  contributing  to  the  down¬ 
fall  of  Thomas  Dewey’s  presidential 
campaign  by  writing  that  he  looked 
like  “The  little  man  on  the  wedding 
cake.” 

Betty  Beale,  of  the  old  Washington 
Star  started  covering  the  local  social 
scene  in  1945,  and  is  still  at  it  with  the 
Washington  Times,  producing  the 
(Continued  on  page  25) 
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Announcing.  ..the 

1985  Editor  &  Publisher  •  INM 


Promotion 

Awards 


Deadline  for  entries:  February  4^  1986 


Awards  in  13  classifications  will  be  pre¬ 
sented  at  the  56th  Annual  Conference  of  the 
International  Newspaper  Promotion  Associa¬ 
tion,  May  18-21,  in  Fort  Lauderdale,  Florida. 

First  prize  and  certificates  of  merit  will  be 
awarded  in  In-paper  Circulatlon/Editorial  Pro¬ 
motion;  In-paper  Advertising  Promotion;  Trade 
Press  Advertising  Promotion  Ads  using  Radio; 
Television;  Outdoor/Posters;  Direct  Mail;  and 
Multi-Media;  Newspaper  Research/Market 
Data  Folders;  Circulation/Carrier  Promotion; 
Public  Relations/Community  Service  Promo¬ 
tion;  Newspaper  in  Education  (NIE);  and  Em¬ 
ployee  Newsletters. 

For  information,  rules,  and  official  entry 
blanks,  write  to  Editor  &  Publisher,  11  W.  19th 
Street,  New  York,  N.Y10011,  or  to  INPA,  The  News¬ 
paper  Center,  11600  Sunrise  Valley  Drive, 
Re^on,  Va.  22091. 


a  Editor  &  Publisher 

11  West  19th  Street  •  New  York,  N.Y.  10011 


ft  Tbok A  World  War 
r  'h  Bring  Ernie  Pyle 
Home  ro  America. 


Although  Ernie  Pyle  had  been  a 
respected  columnist  before  V\fc)rld 
War  n.  his  poignant  stories  from 
the  front  turned  him  into  a  house¬ 
hold  word. 

lb  honor  his  memory,  and  to 
provide  recognition  for  America's 
best  contemporary  human 
11,,,^  interest  writers,  we 
Tj  1^^  I  sponsora 


national  journalism  award  in 
his  name.  This  year’s  winner 
will  receive  a  $2,000  cash  prize,  a 
plaque  and  the  recognition  he 
or  she  deserves 
Any  newspaperman  or  news¬ 
paperwoman  in  the  United  States 
and  its  territories  is  eligible. 
Judges  for  1985  are  Jo- Ann  Huff 
Albers  publisher.  The  Public 
Opinion,  Chambersburg,  Pa.; 

James  Minter,  editor. 

The  Atlanta 


Journal  and  Constitution;  and 
Andrew  Viglucci,  editor.  The 
San  Juan  Star. 

Entry  blanks  and  fact  sheets 
are  available  from  The  Ernie  Pyle 
Awards  Scripps  Howard  Founda¬ 
tion,  IICO  Central  Trust  Tbwer, 
Cincinnati,  Ohio  45202. 

Ernie  Pyle  gave  everything  he 
had  to  bring  the  war  home  to 
Americans  If  you  have  his  kind 
of  spirit,  we'U  make  sure  America 
finds  out  about  it. 

™  SCRIPPS  HOWARD 
ill  FOUNDATION 
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